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Advertising  Lineage  in  1919 


ALL  CHICAGO  PAPERS 


The  following  graphs  picture  the  proportion  which  each  Chi¬ 
cago  newspaper  carried  of  the  total  lineage  during  1919  in 
three  fundamental  and  important  classifications. 


GROCERIES 


CLOTHING 


FURNITURE 

XPost  X 


The  Chicago  Tribune’s  dominance  year  after  year  in  every 
type  of  advertising  appeal  is  conclusive  *  proof  that  Chicago 
Tribune  advertising  pays  those  who  buy  it. 
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Speaking  with  due 
conservatism, 
these  cities  invite 
and  afford  heavy 
advertising  by  National 
advertisers  in  their 
daily  papers — 
particularly  now. 

SOUTHERN  LIST, 


ALABAMA. 

Circulation 

2.500 

lines 

Birminf ham  Ace-Herald  . . . 

....(M) 

22,168 

.09 

Birmincham  Ace-Herald  . . 

....(8) 

25,427 

.106 

tBirmincham  Ledcer  . 

....(E) 

34,018 

.07 

**Birmincham  Newt  . 

....(E) 

46.343 

.10 

**Birmincham  News  . 

....(8) 

46.070 

.12 

tMobile  News-Item  . 

....(E) 

10.1S6 

.03 

Mobile  Recieter  . 

...(M) 

28.136 

.06 

Mobile  Recieter  . 

....(S) 

83,810 

.075 

tMontcomery  Advertiser  . . . 

....(M) 

24.187 

.06 

tKontgomery  AdvertUer  . . 

....(8) 

24,736 

.06 

FLORIDA. 

tJat^sonville  Metropolis  . . 

....(E) 

18,740 

.06 

Florida  Timet-Union.  Jacksonville 

(M&S)  28.986 

tPalatka  Mornina  Post  . (M)  1,460 

tPensacola  Journal  . (H)  6.485 

tPensacola  Journal  . (8)  7,900 

Pensacola  News  ...: . (E)  6,652 

GEORGIA. 

Atlanta  Georrian  . (E)  39,433 

Atlanta  Sunday  American . (S)  94,811 

AuausU  Chronicle  . (M)  ) 

Augusta  Chronicle  . (S)  (  9.832 

Augusta  Herald  . (E)  13,635 

Augusta  Herald  . (S)  9,776 

■Columbus  Ledger  . (E&8)  7,908 

Hacon  Telegraph  . (M )  19,009 

Maoon  Telegraph  . <S)  19.009 

Ravannah  News  . (MAS)  20,979 

tSavannab  Press  . (E)  15,367 

KENTUCKY. 

■Lonlsville  Herald  . (M)  48.716 

■Louisville  Herald  . (8)  63.608 

Paducah  News  Democrat . (H)  6,864 

LOUISIANA. 

New  Orleans  Times-Picayune.  .(II)  76,171 
New  Orleans  Times-Picayune. ..  (S)  92.360 

New  Orleans  Daily  States . (E)  41,275  ) 

Now  Orleans  Daily  States . (8  )  41.276  ( 

New  Orleans  Item  . (E)  68,630 

New  Orleans  Item . (8)  84,717 

NORTH  CAROLINA. 

Asheville  CitUen  . (H)  12.098 

Asheville  Citizen  . (8)  10,069 

■Asheville  Times  . (E)  7,236 

Charlotte  News-Chronicle  ...(EA8)  10,849 

Charlotte  Observer  . (H)  18.483 

Charlotte  Observer  . (8)  20,442 

tDurham  Sun  . (E)  6,326 

Greensboro  Daily  News . (M)  16.289 

Greensboro  Daily  News . (8)  22,165 

tGreensboro  Record  . (E)  8.000 

tRaleigh  News  and  Observer. .  (H )  22.273 

tRaleigb  News  and  Observer. ..  (8)  22,210 

Wilmington  Dispatch  . (E)  4,145 

Wilmington  Dispatch  . (S)  4,040 

tWinston-8alem  Journal  (KA8)  5,358 

tWinston-Salem  Journal  . (E)  6,966 

SOUTH  CAROLINA. 

Anderson  Kail  . (E)  4,226 

Charleston  American  . (M)  10.701) 

Charleston  American  . (S)  12,435  ( 

tColumbia  Record  . (E)  12,991  ) 

tColumbia  Record  . (S)  12,007  ( 

Columbia  State  . (K)  22,620  ) 

Columbia  State  . (8)  24.700  ( 

Greenville  News  . (MAS)  9,525 

Greenwood  Indez-Journal  . (E)  4,236 

tSpartanburg  Journal  A  Carolina  ) 

SparUn  . (E)  2,958  I 

tSpartanburg  Herald  . (M)  4,416  c 

tSpartanburg  Herald  . (8)  5.262  I 

TENNESSEE. 

■■Chattanooga  News  . (E)  14,349 

Chattanooga  Times . (M)  24.600  ) 

Chattanooga  Times  . (S)  23.146  ( 

Knozville  Sentinel  . (E)  21.003 

■■Knoxville  Journal-Tribune  ..(M)  ) 
■■Knoxville  Journal-Tribune  . , .  (8)  f  ^**'*^* 
Memphis  Commercial  Appeal... (K)  81,186 
Memphis  Commercial  Appeal... (8)  116.423 

■■Nashville  Banner . (E)  )  aoa  f 

■■Nashville  Banner  . (8)  (  j 

Nashville  Tennessean  . (M)  29,607  ) 

Nashville  Tennessean  . (E)  16,442  ) 

Nashville  Tennessean  . (8)  29,485  j 

VIRGINIA. 

^Bristol  Herald  Courier  ....  (MAS)  15,318 
Danville  Register  and  Bee  .  (MAE)  9.787 
Newport  News  Times-Herald. . .  (E)  8.722  ) 

Newport  News  Daily  Press.. (SAM)  6.498  ( 

Norfolk  Ledger  Dispatch . (E)  36,320 

Roanoke  Times  . (MAS)  22,864  ) 

Roanoke  World-News  . (E)  10.849  f 

Government  Statements,  April  1st.  1920. 

■A.  B.  C.  Report.  April  1st  1920. 
tGovemment  Statements.  October  1st.  1919. 
■■A.  B.  C.  Report.  October  1st,  1919, 
^Includes  Bristol.  Tenn. 


ONE  Southern  city  jumped  from 
$121,000  EXPORTS  to  $1810,210 
by  THIS  yearns  report. 

It  is  building  a  new  Union  Station,  also 
new  wharves,  and  dredging  the  St.  John 
River  channel  from  the  sea. 

Guess  the  name ! 

Many  Southern  cities  have  likewise  made 
wonderful  gains  in  manufacturing  and  in 
building. 

But  the  crop  news  is  so  magnificent  that 
great  commercial  achievements  are  casually 
overlooked. 

A  National  business  cannot 
do  better  than  start  an  adver¬ 
tising  campaign  in  the  news¬ 
papers  and  cities  given  on 
this  page,  irrespective  of  any 
other  operations  elsewhere. 
The  situation  is  unusual. 
Your  trade  advisers  will  con¬ 
firm  it.  RIGHT  NOW  THE 
OPPORTUNITIES  EN¬ 
COURAGE  HEAVY  NEWS¬ 
PAPER  ADVERTISING. 
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your  pdpor. 


I.  ED  I  TOR 


y^eTEI^VIC^  —  MOT  A  er.y-NDIQ\TEl/ 
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Protect  your  good  will 

IN  PHILADELPHIA 

the  third  largest  market  in  the  United  States 


If  you  have  distribution  in  Philadelphia,  now  is  the  time  to 
proteet  it  by  a  coneentrated  advertising  eampaign  in  the 
newspaper  which  goes  daily  into  nearly  every  home  in  and 
about  Philadelphia  —  The  Bulletin 

Dominate  Philadelphia 


Create  maximum  impression  at  one  cost  by  concentrating 
in  the  newspaper  “nearly  everybody”  reads  — 


THE  BULLETIN 


Net  paid  average  circulation  for  six  months  ending  April  i,  1920, 
as  per  U.  S.  Post  Office  report 

466,732  X 

No  prize,  premium,  coupon  or  other  artificial  methods  of  stimulating  circu¬ 
lation  have  ever  heen  used  hy  The  Bulletin. 

The  Bulletin’s  circulation  reaches  far  heyond  the  highest  point  ever  attained 
hy  a  daily  newspaper  in  the  State  of  Pennsylvania,  and  is  one  of  the  largest 
in  the  United  States. 


EDITOR&PUBLISHER 


Issued  every  Saturday — forms  closing  at  ten  P.  M.  on  the  Thursday  preceding  the 
date  of  publication — by  the  Editor  and  Publisher  Co.,  Suite  1117,  New  York  World 
Building,  63  Park  Row,  New  York  City.  Private  Branch  Telephone,  Beekman  4330. 
Charter  Member  Audit  Bureau  of  Circulations. 
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VERY  COMMUNITY  AN  ADVERTISING  KINGDOM 

U  Easy  to  Separate  the  Silk  Stocking  Towns  from  Those  That  Want  Pork  and  Beans — Front 
Yards,  Alleys  and  Boulevards  Bear  Messages  for  the  Man  With  Something  to  Sell 


UlSS  SCHVVAKTZ  and  1  were  not 
-“suddenly  seized  with  the  "wander- 
n.r  to  seek  excitement  and  adventure 
\o  sir— our  Coast  to  Coast  trip  was 
Miberately  planned,  for  over  a  year 
ikad,  with  a  purpose— but  little  did 
ft  realize,  when  we  started  early  in 
October,  that  this  purpose  would  grow 
JO  big.  We  are  not  yet  half  way  rotyid, 
jd  we  already  have  a  big  portfolio  of 
sites  of  things  we  didn’t  know  before. 
Both  of  us  had  been  behind  a  desk — 
doing  distinctly  different  kinds  of  work, 
to  be  sure,  and  were  known  in  the  pro- 
ieisiun  as  “advertising  women.”  Both 
oi  us  had  made  good  and  were  con- 
iidered  somewhat  of  authorities  in  our 
respective  lines  of  work.  I  had  been 
niiis;  space  for  years, 
icould  sit  down  and  classify  the  news- 
pjpcr>  of  a  great  number  of  cities  off- 
hjnd  and  tell  you  the  relative  standing 
lieach  paper  in  a  town,  whether  it  was 
agposi'dly  a  popular  paper  or  a  class 
paper,  whether  according  to  the  facts  on 
pjper  it  reached  the  masses  or  the 
cisscs.  Also  how  many  poor  people 
itre  were  in  the  city,  how  matty  work¬ 
ing  people,  how'  many  better  elass  atid 
:ow  many  “nigger.s” — that  bugaboo  of 
•he  space-buyer  and  the  thrust  of  the 
tompetitive  solicitor  sometimes. 

Old  Lilt  Making 

But  no  one,  so  far  as  1  know,  except 
cc  Chicago  Tribune,  had  made  a  real 
^  nfst-to-goodness  study  of  a  city  as  a 
urket-  nr,  as  George  M.  Cohan  says, 
■.ksa  Little  Kingdom  of  its  Own.”  W'heti 
;  bst  was  made  up,  usually  the  cities 
we  listed  according  to  their  location 
cn  the  map — if  Philadelphia  was  the 
bi,  then  the  next  city  might  he  Balti- 
Hore,  then  Washington.  Then  the  next 
c!)’  might  be  Richmond,  and  maybe  the 
tdvertiser  would  skip  over  Greensboro 
md  put  on  Charlotte,  then  go  down  the 
Sue  to  .Atlanta  and  maybe  New  Orleans, 
ad  stop  right  there  with  the  feeling  that 
khad  thoroughly  covered  a  good  strip 
'<  the  South. 

But  that  isn’t  what  we  found  on  this 
^p.  We  found  that  each  city  is  really 
‘A  Little  Kingdom  of  its  Own,”  and  that 
city  should  be  laid  out  and  studied 

^Paraiely. 

We  planned  our  stop-over  privileges 
5  all  the  various  cities — big  and  small 
-for  the  purpose  of  living  in  each  long 
sough  to  get  the  “feel  of  the  place” — 
P  tee  how  the  people  lived,  what  they 
when  they  ate,  what  they  wore, 
diere  they  bought  what  they  wore,  how 
%  “recreated,”  where  they  went  for 
■Kreatiim  how  they  talked,  and  how 
%  thought,  and  unless  you  have  done 
he  same  thing,  I  believe  that  you,  too, 
*onld  have  been  astounded  at  the  facts 
'e  learned. 

In  one  city  the  plan  is  for  every  pos- 
fhl*  family  to  own  its  own  home  with 
Win  white  steps — not  two-  or  three- 
•mily  houses,  but  one-family  houses, 


By  BERTHA  L.  MEYER 

l-iuiToKi.M.  XoTK — JJiss  Meyer  icas  formerly  a  spoee  buyer  for  a  lurt;e  ad- 
7'ertism^  agency.  She  is  now  touring  the  eountry  for  the  purpose  of  study¬ 
ing  cities  of  America  and  imrestigating  community  purchasing  pozeer  from 
the  standpoint  of  the  national  advertiser. 


where  each  family  lived  by  itself  in  “A 
Kingdom  of  its  Own,”  kept  their  own 
white  steps  spic  and  span,  swept  their 
own  sidewalks.  What  effect  does  that 
have  on  advertising,  you  say?  Think 
just  a  moment,  and  see  if  you  wouldn’t 
rather  establish  your  product  in  a  city 
of  home-owning  people  than  in  a  city  of 
transients  where  the  great  majority  of 
people  live  in  hotels  and  therefore  are 
not  interested  in  the  purchase  of  house¬ 
keeping  necessities  and  luxtirics.  In  a 
city  of  transients,  where  they  don’t  buy 
food  to  cook,  don’t  buy  bedding,  don’t 
buy  furniture,  don’t  buy  vacuum  cleaners 
and  lighting  fixtures,  don't  buy  carpets, 
don’t  buy  lawn  seeds  and  flower  seeds, 
don’t  buy  garden  hose  and  lawn  mow¬ 
ers  and  neither  are  they  interested  in 
house  dresses  nor  aprons  nor  cute  little 
dtisting  caps.  Don’t  you  sec  what  I 
mean?  This  .same  city  is  deliberately 
planned  for  beauty.  Even  the  car  tracks 
are  hidden  from  view  by  shrubbery, 
which  serves  a  double  ptirpose — to  beau¬ 
tify  the  streets  and  to  keep  little  children 
from  thoughtlessly  running  in  front  of 
the  speeding  trolley. 

I  was  so  impressed  by  the  pl.ati  of 
ibis  city  and  the  wonderful  market  it 
offered  to  the  uational  manufacturer  that 
1  decided  right  there  that  when  I  came 
hack  to  New  York  I  wotild  surely  sell 
that  city  as  a  worthwhile  market.  I 


wonder  how  matiy  of  you  could  name 
the  city  I  had  in  mind. 

Then  another  city  we  visited  was  what 
we  called  a  “transient  city.”  It,  too,  has 
a  lot  of  beautiful  homes,  but  it  also  has 
a  great  big  hotel  and  boarding  house 
population.  What  does  that  mean?  It 
is  a  good  market  for  silk  stockings,  fine 
gloves,  fancy  umbrellas,  lovely  wearing 
apparel  of  all  kinds  for  both  men  and 
women,  and  silk  underwear  which  can 
be  washed  in  the  bathroom — and  gaso¬ 
line,  because  that  city  certainly  had  a  lot 
of  cars  “jazzing  around,”  as  they  say 
down  here.  That  place  also  is  an  inter¬ 
esting  market,  but  it  ought  not  be  listed 
in  the  same  class  with  the  first  place  I 
described. 

Then  I  remember  another  city  where 
there  is  no  outside  life  at  all.  Every¬ 
body  eats  at  home — they  must,  because 
we  couldn’t  find  a  restaurant  outside  the 
hotels,  except  a  Y.  W.  C.  A.  cafeteria 
and  one  or  two  dirty,  smelly  places 
where  the  automatic  piano  started  its 
“wild”  tune  at  7  o’clock  in  the  morning 
and  pumped  all  day.  We  didn’t  like  that 
city  very  much  as  a  place  for  a  good 
time,  but  it  surely  is  a  good  market  for 
a  lot  of  home  products. 

Then  we  stopped  at  another  very  small 
place  which  we  at  first  were  going  to 
(tass  up.  It  was  a  good  thing  we  didn’t, 
because  that  place  was  a  sure  live  mar¬ 


WHO  IS  JACK  DEMPSEY? 

A  prize  fighter.  Sure,  everybody  knows  that.  But  if  tomorrow’s  big 
story  should  center  around  him  and  if  it  should  start  with  a  press  associa¬ 
tion  Hash  laid  down  in  your  office  a  few  minutes  before  press  time  what  kind 
of  a  story  could  you  give  about  him  from  the  source  of  information  on  all 
things  within  your  own  organization? 

MORGUE  OR  UVE  NEWS  SOURCE? 

Every  newspaper  has  a  place  where  everything  is  kept.  Some  are 
morgues.  \  itewspaper  morgue  is  a  musty  hole  where  many  valuable  things 
are  lost  and  become  as  dead  as  the  name  so  far  as  its  news  value  is  con¬ 
cerned.  The  morgue  belongs  in  the  “hasbeen”  class.  There  is  a  new  modern 
way,  simplilied  and  easy  way,  in  which  every  morgue  can  be  made  a  live 
news  source. 

JAMES  W.  WELLS,  an  expert  on  filing  who  has  been  con¬ 
nected  with  the  reference  bureau  of  the  New’ York  World  for 
25  years,  has  written  an  authoritive  series  of  articles  on  the 
subject  for  Editor  &  Publisher.  There  will  be  at  least  eighteen 
articles  in  the  series.  They  will  give  the  “How”  on  simplified 
filing — from  the  needs  of  one  man  to  the  great  metropolitan 
daily — in  language  that  anyone  can  understand. 

Some  person  on  your  newspaper  should  read  these  articles. 
The  first  will  appear  in 

EDITOR  &  PUBLISHER— NEXT  WEEK 


ket  and  had  bigger  industries  outside  of 
the  city  limits  than  1  could  believe,  if  I 
hadn’t  .seen  them  with  my  own  eyes. 
This  locality  is  unfortunate  in  having  a 
4-mile  city  limit  and  is  cursed  (or 
blessed,  if  the  new  legislation  went 
through  j  of  having  some  of  the  biggest 
cotton  manufacturing  and  printing  mills 
in  this  part  of  the  country,  besides  a  big 
furniture  manufacturing  industry — with 
all  the  workers  coming  to  town  for  their 
purchases  and  good  times — outside  the 
city  limits  and  therefore  this  mill  pop¬ 
ulation  doesn’t  show  up  in  the  census 
figures.  1  am  sure  you  will  agree  with 
me  that  this  “little  spot,”  as  it  shows  up 
on  the  map,  is  a  splendid  market  and 
ought  not  to  be  overlooked  in  making, 
up  a  list  for  that  section. 

An  Insect  Town 

Then  let  me  tell  you  about  the  “City 
of  Ants,”  as  Miss  Schwartz  christened- 
it.  We  had  a  room  on  the  ninth  floor 
of  one  of  the  “l)est”  hotels  in  town,  and 
let  me  say  right  here  we  were  never 
lonesome.  Hosts  of  ants — without  un¬ 
cles,  of  course — were  with  us  all  the 
time.  This  is  a  fine  market,  first  of  all, 
for  an  insecticide.  Of  course,  the  people 
that  live  in  these  towns  don’t  mind  the 
ants  at  all ;  they  say  that  ants  are  clean 
‘‘animals,”  and,  unlike  flies,  only  scoot 
around  in  clean  places.  One  woman  said 
to  us:  “Have  you  ever  tasted  an  ant?” 
Horrors,  no !  She  says  they  could  take 
the  place  of  pepper,  they  are  sharp  and 
spicy.  So  we  would  taboo  this  place 
for  a  spice  and  pepper  manufacturer.  Iri 
this  .same  city  most  of  the  people  are 
through  with  their  good  time  for  the 
evening  at  7.30,  but  if  you  have  enough 
pep  and  don’t  want  to  go  to  bed  then, 
you  can  easily  take  in  three  shows  in 
one  night. 

How  many  manufacturers  or  adver¬ 
tisers  or  advertising  agents  could  name, 
off-hand,  the  real  “Pittsburgh  of  the 
South”?  How  many  know  which  of  the 
Southern  cities  has  coal  mines,  iron 
mines,  and  limestone,  and  besides  has 
immense  blast  furnaces  and  bessemers 
and  as  much  atmosphere  and  soot  as 
Pittsburgh  is  said  to  have*? 

Which  city,  besides  having  all  these 
mining  interests  and  iron  and  steel  mills, 
is  also  a  beautiful  city  of  homes,  with 
one  section  of  costly  residences  built  on 
a  mountain  with  winding  automobile 
roads  right  to  the  top  to  reach  the 
homes  up  there,  and  with  iron  and  coal 
mines  right  in  the  bowels  of  the  earth 
right  in  the  hill  on  which  the  best  people 
live? 

I.  for  one,  never  knew  that  the  South 
had  such  a  place,  and  I  was  astounded 
at  the  industrial  figures  which  this  city 
could  show,  and  the  “model  city  of  work¬ 
ingmen’s  homes,  planned  for  the  com¬ 
fort.  health  and  happiness  of  these  mine 
and  mill  people.  'The  fact  that  this  city 
had  all  the  “makin’s"  for  pig  iron  and 
steel  right  in  its  own  locality  and  didn’t 
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have  to  send  out  ot  the  city  tor  any- 
tliing,  was  a  revelation  to  me. 

Then  we  visited  another  beautiful  city, 
chock  full  of  history  and  romance,  wide 
t>oulevards  and  the  most  beautiful  palms 
and  palm  trees  1  ever  saw.  Apparently 
this  city  was  beautiful,  airy,  clean  and 
of  a  "joyous  spirit”  everywhere,  be¬ 
cause  that  is  all  we  saw  the  first  two 
days  we  were  there.  But  some  one  who 
"knew”  always  went  with  us,  and  it 
struck  me  one  day  that  every  one  was 
taking  us  over  the  same  "beautiful  boule¬ 
vards.”  Miss  Schwartz  laughed  at  me 
and  said : 

— Then  the  Back  Yard 

‘‘When  you  have  company  you  don’t 
show  them  the  bathroom ;  you  take  them 
into  the  parlor.”  And  that  is  what 
everybody  was  doing. 

So  one  day  I  had  a  hunch  that  1  was 
going  to  do  a  little  scouting  all  by  my¬ 
self.  One  of  my  friends  had  asked  me 
to  make  some  calls  on  various  retailers, 
and  as  I  had  put  it  off  from  day  to  day 
I  thought  this  was  a  good  opportunity. 
It  took  me  almost  20  minutes  of  quizzing 
among  the  “cops”  of  the  town  to  finally 
get  the  proper  directions  how  to  get 
there.  I  boarded  a  street  ’car  and  rode 
and  rode  and  rode.  They  told  me  the 
city  had  a  400-mile  area,  and  I  was 
thankful  for  that,  otherwise  I  surely 
would  have  landed  in  the  ocean.  I  found 
myself  going  through  a  very  different 
neighborhood  than  the  famous  boule¬ 
vards  and  wide  avenues  of  the  “parlor” 
of  the  city. 

I  found  black,  muddy,  unpaved  streets. 
I  found  ramshackle,  unpainted  houses, 
and  postless  fences.  Finally,  after  a 
long,  long  trip  through  a  very  different 
section  of  this  wonderful  city,  I  found 
the  store  I  was  looking  for.  I  couldn’t 
recognize  the  place.  It  had  no  big  show 
windows  such  as  we  are  used  to.  It 
just  had  a  hole  in  the  wall  on  one  side 
and  a  door  and  a  hole  in  the  wall  on  the 
other  side. 

I  was  rather  shocked,  too,  that  I  was 
in  a  distinctly  “nigger”  neighborhood, 
and  that  this  store,  which  was  a  cus¬ 
tomer  of  this  firm,  was  a  “nigger”  store. 
Being  a  “nigger”  doesn't  mean  that  he 
doesn’t  buy,  because  he  does  spend  his 
money  very  liberally  and  during  the  last 
two  or  three  years  the  “nigger”  has 
been  making  more  money  than  is  good 
for  him — so  they  tell  me. 

The  thing  for  the  manufacturer  and 
advertiser  to  remember  is  that  the  “nig¬ 
ger”  is  a  good  market  for  a  good  many 
products,  and  as  one  of  the  big  adver¬ 
tising  men  said,  who  knows  this  terri¬ 
tory.  “Tie  is  ofttimes  reached  through 
the  best  papers.”  Why?  That  is  an¬ 
other  story  and  too  long  to  enumerate 
here. 

A  “Thii  Hjrer”  Town 

Then  we  struck  “this  hyer”  town.  It 
has  less  than  200,000  population,  but,  my, 
it  has  prospects  and  pep  such  as  we 
found  nowhere  else.  But  the  sad  part  of 
it  is  that  very  few  of  the  natives — I  mean 
its  everyday  business  men  and  residents 
— realize  what  a  wonderful  commercial, 
industrial  and  financial  city  they  have. 
They  are  always  talking  about  New 
York,  Giicago,  St.  Louis  and  other 
cities  they  have  visited,  and  comparing 
their  bustling,  live,  young  city  with  those 
old  timers. 

The  other  night  I  was  visiting  a 
native’s  home  and  he  apologized  for  the 
lack  of  interesting  things  in  his  city. 
He  got  me  mad.  I  had  conscientiously 
investigated  his  city  —  of  course  he 
didn’t  know  I  was  working  on  some¬ 
thing  special,  on  a  local  proposition,  and 
that  I  had  posted  myself — and  so  I 
sailed  into  him  with  both  feet.  I  looked 
him  straight  in  the  eye  and  said : 

“Your  city  has  everything  that  New 


York  can  offer,  besides  one  thing  which 
is  hard  to  find  in  our  big  city,  and  that 
is  a  wonderful,  intimate  home  life  and 
a  neighborly  social  life  which  we  never 
experience  at  home.” 

Both  Miss  Sdiwartz  and  I  had  been 
fortunate  in  being  introduced  into  their 
Polite  Society,  so  we  felt  we  knew  what 
we  were  talking  about.  I  said  to  him ; 

“You  have  18  railroads  coming  into 
your  city  from  every  nook  of  our  great 
country,  connecting  with  a  direct-to-the- 
occan  traffic.  You  have  a  city  of  beau¬ 
tiful  homes,  a  financial  centre  for  this 
whole  section,  the  biggest  oil  centre  of 
the  whole  United  States,  even  including 
California,  the  biggest  lumber  centre  of 
the  country,  and.  besides,  you  have  in¬ 
dustrial,  financial  and  natural  advan¬ 
tages  to  become  the  port  of  outlet  for 
the  whole  country,  if  you  fellows  would 
only  boost  your  own  city  instead  of 
sighing  about  other  cities  which  are 
different  and  have  troubles  of  their 
own.” 

Maybe  he  wasn’t  surprised.  He  didn’t 
know.  Before  I  left  his  home  he  and 
everyone  there  was  a  booster  instead  of 
an  apologizer,  and  before  I  leave  their 
city,  if  tny  present  plans  go  through,  I 
am  going  to  make  a  booster  out  of 
every  thinking  man  and  woman  of  that 
city,  because  they  have  much  to  boast 
about  and  to  boost. 

The  few  pictures  that  I  have  outlined 
will  give  you  an  idea  of  the  wonderful 
things  that  Miss  Schwartz  and  I  are 
learning  about  the  “markets”  of  the 
United  States.  I  am  so  impressed  with 
these  revelations  that  I  would  like  to 
get  on  the  housetops  and  tell  every  man¬ 
ufacturer  and  advertiser  about  them,  so 
that  he,  too,  will  learn  to  consider  each 
city  “A  Little  Kingdom  of  its  Own.” 


Peru  Ratifies  Trade  Mark  Law 

The  Peruvian  Congress  has  ratified 
the  International  Trade  Mark  Conven¬ 
tion  on  April  14,  1920.  Six  South  Amer¬ 
ican  countries  have  now  sanctioned  the 
convention  and  only  the  ratification  by 
one  additional  country  is  necessary  to 
complete  the  number  required  for  the 
establishment  of  the  registration  bureau 
at  Rio  de  Janeiro,  which  is  to  have 
charge  of  the  registrations  for  the 
southern  group.  The  privileges  of  in¬ 
ternational  registration  of  trade  marks 
through  the  Havana  Bureau  have  been 
extended  to  the  ratifying  countries  of 
the  southern  group  of  slates  pending  the 
establishment  of  the  second  bureau  at 
Rio  de  Janeiro. 

Richardson  Sells  to  Schless 

Shrkveport,  Iji. — J.  S.  Richardson, 
owner  of  the  majority  stock  of  the  News 
Publishing  Company,  owner  of  the 
News-American,  has  transferred  his  in¬ 
terests  to  Charles  L.  Schless  of  Beau¬ 
mont,  Texas.  Mr.  Schless  was  form¬ 
erly  with  the  Beaumont  Journal  and 
later  with  .\ustin  papers. 


Betts  Bill  Passes  Both  Houses 

Albany,  N.  Y. — The  Senate  on  April 
23  passed  the  bill  of  Assemblyman 
Charles  H.  Betts,  Republican,  of  Wayne, 
intended  to  make  it  an  offense  to  know¬ 
ingly  furnish  false  information  to  pub¬ 
lishers  for  publication.  The  vote  was 
47  to  3.  The  bill  now  only  awaits  the 
signature  of  the  Governor  to  become  a 
law. 


A.  N.  A.  Meeting  June  12-15 

The  Association  of  National  Adver¬ 
tisers  has  changed  the  dates  of  its  semi¬ 
annual  meeting  at  Pittsburgh  to  Satur¬ 
day,  Monday  and  Tuesday,  June  12,  14 
and  15. 


LEAVE  OF  ABSENCE  TO 
M.  E.  STONE 

Poor  Health  Forces  General  Manager 
A.  P.  to  Rest — Martin  Assumes 
Charge — Advances  for  Cooper 
Elliott  and  Garges 


Retirement  from  active  work  is  seen 
by  well-informed  newspaper  men  in  the 
request  of  Melville  K.  Stone,  general 
manager  of  the  Associated  Press,  for  a 
leave  of  absence,  which  was  granted  on 
.\pril  26  by  the  directors.  Frederick 


Frederick  Roy  Martin 


Roy  Martin,  assi.stant  general  manager, 
was  appointed  to  the  post  of  acting  gen¬ 
eral  manager,  with  full  powers.  Execu¬ 
tive  orders  to  this  effect  were  issued  by 
President  Frank  B.  Noyes. 

Mr.  Martin  in  a  general  order  on 
April  27  appointed  Kent  Cooper,  chief 
of  the  traffic  department,  assistant  gen¬ 
eral  manager;  Jackson  S.  Elliott,  chief 
of  the  news  department,  general  super¬ 
intendent  in  charge  of  news  service  and 
personnel,  under  the  acting  general 
manager  only;  and  Milton  Garges,  divi¬ 
sion  traffic  chief,  to  the  post  of  chief  of 
the  traffic  department. 

Mr.  Stone’s  desire  for  retirement  was 
expressed  to  the  directors  at  their  meet¬ 
ing  at  the  Waldorf-.\storia  on  .\pril21. 
When  questioned  by  reporters  during 
the  directors’  meeting  as  to  whether  he 
had  tendered  his  resignation  as  secre¬ 
tary  and  general  manager,  he  asked  to 
be  excused  from  answering  questions 
and  would  give  no  hint  regarding  his  in¬ 
tentions.  The  rumors  were  temporarily 
set  at  rest  by  his  re-election  to  both 
posts  by  the  directors  late  in  the  after¬ 
noon. 

Ill-health  was  cited  by  Mr.  Stone  as 
the  reason  for  his  request  for  a  leave, 
and,  despite  his  activities  of  the  past 
year,  which  included  a  trip  to  Europe  in 
the  interests  of  the  A.  P.,  it  has  been 
known  for  some  time  that  his  health 
would  no  longer  permit  him  to  expend 
his  energy  as  he  had  been  spending  it 
in  his  work  during  the  last  two-score 
and  ten  years. 

Mr.  Stone,  who  is  in  his  seventy- 
second  year,  was  born  at  Hudson,  in 
northern  Illinois,  the  son  of  Elijah 
Stone,  an  itinerant  Methodist  preacher, 
and  of  Sophie  Creighton  Stone,  19  of 
whose  family  have  engaged  in  journalism. 
Educated  at  the  Chicago  High  School, 
he  clerked  during  summer  vacations  at 
a  small  town  store,  and  in  1864  turned 
his  attention  to  newspaper  work,  on  the 
Chicago  Tribune,  first  under  the  com¬ 
mercial  editor  and  later  as  a  reporter. 
The  next  year  he  went  with  Charles  A. 
Dana,  when  the  latter  bought  the  Chi¬ 


cago  Republican,  and  in  1866  Ik 
initiated  into  intimacy  with  nation 
politics  when  the  Chicago  Time,  ^ 
him  to  New  York-  to  help  report  - 
Democratic  national  convention. 

His  connection  with  the  Times  enJ. 
right  there,  following  an  encounter  »ii 
Wilbur  F.  Storey,  the  “raise  hell  a- 
sell  newspapers”  editor  of  the  paper,  a: 
young  Stone  turned  his  attention 
manufacturing  certain  sawmill  ap- 
ances  invented  by  his  uncle.  While', 
that  business,  he  again  entered  jouna' 
ism,  publishing  for  a  short  time  ^ 
Sawyer  and  Mechanic.  Later,  v{^ 
still  under  twenty-one,  he  became  “Ife 
ville  E.  Stone,  maker  and  factor  s 
hardware,”  and  married  Miss  Marti 
J.  McFarland.  The  great  fire  in  IJ; 
which  destroyed  Chicago  also  wiped  c- 
thc  Stone  hardware  enterprise,  and  hi 
sent  him  again  back  to  the  daily  prr« 

The  old  Republican  had  been  i 
stroyed  by  the  conflagration,  but  H  n 
revived  by  Jonathan  Young  Scamm 
as  the  Inter-Ocean,  with  Mr.  Stones 
managing  editor.  A  shift  of  desks  nia- 
him  city  editor  of  the  Inter-Oceas; 
few  months  later,  but  his  health  br-i 
down  and  he  was  given  a  long  leare ' 
absence  in  which  he  made  a  tour  of  j 
Southern  States,  then  under  carpet-b; 
domination.  On  his  return  to  Qiia; 
in  1873  he  became  editor  of  the  Chlca; 
P'vening  Mail,  and  when  that  paper  n 


Melville  E.  Stone 

taken  over  by  the  Evening  Post,  M 
came  its  Washington  correspHisi" 
also  representing  the  New  York  Htnk 
While  still  connected  with  the  Posl 
Mail,  he  anonymously  backed  thtw 
Chicago  Herald.  It  was  short-lived,«l 
he  retained  his  connection  with  thtPn 
&  Mail  until  late  in  1875,  when  he  stailil 
the  Chicago  Daily  News. 

The  Daily  News  made  good  from-' 
start,  and  Stone  soon  bought  his  ■■ 
paper,  the  Post  &  Mail,  with  its  phi 
and  Associated  Press  franchise.  - 
called  in  Victor  Fremont  Lawsot 
co-partner  shortly  after  the  merger,  ii 
they  conducted  the  business  tog;-' 
until  1888.  Stone  &  Lawson  founded  ih 
Chicago  Morning  News,  later  theReci 
in  1881.  Ill-health,  resulting  from 
work,  again  caused  Mr.  Stone  to  rt-: 
quish  active  duties,  and  he  sold  his  c 
terest  in  the  Daily  News  to  Mr.  Jj* 
son  and  went  on  a  two-year  trip! 
Europe  with  his  wife  and  two  sea 
Melville,  Jr.,  and  Herbert,  who  losth 
life  heroically  when  the  Lusitania « 
sunk  in  1915.  Melville,  Jr.,  died  ^ 
same  year  of  tuberculosis. 

Returning  to  Chicago  in  1890,  he « 
induced  to  accept  the  vice-presideflcy 
the  new  Globe  National  Bank,  and  - 
{Continued  on  page  34) 
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living  journalism  and  poison  that  kills 

High  Cost  of  Living  and  Its  Causes  an  Untouched  Story  for  Newspapers  and  Press  Associations 

That  Would  Serve  the  Public 


By  CHARLES  GRANT  MILLER 

[Kditori.vl  Note — Mr.  Miller  was  at  one  time  editor-in-chief  of  the 
Cleveland  (O.)  Plain  Dealer.  He  was  one  of  the  founders  of  the  Newsfaper 
Enterprise  Association  and  for  seven  years  was  chief  editorial  writer  of 
the  Scripps  list  of  newspapers.  Recently  he  resigned  the  managing  editor¬ 
ship  of  the  Christian  Herald.  This  is  the  fourth  of  a  series  of  articles  tluit 
Mr.  Miller  will  contribute  to  Editor  &  Publisher.  The  next  article  in 
this  series  will  appear  next  week.] 


"You  are  telling  too  much  truth  for 
write*  the  editorial  manager 
Jl  one  of  the  pre*t  association*. 
“You’re  got  US  all  by  the  ears,  in  a 
sense.  I  confess  to  error*  and 
^comings  you  cite  in  the  past,  for 
ay  hindsight  is  a*  good  as  your*.  But 
(Tents  of  yesterday  are  dead  to  me; 

I  am  handling  the  news  for  to- 
aorrow.  How’s  your  foresight?  What 
ii  the  greatest  source  of  information 
Ihst  is  not  tapped  by  us  today  ?  What 
ii  the  greatest  fact  that  ought  to  be 
jaeminated  tomorrow?  Be  construc- 
tits." 


riOMPLIMENT  and  challenge  are 
alike  accepted. 

For  the  greatest  fact  in  life  today  let 
Ds  look  first  into  the  average  house¬ 
hold.  The  cost  of  living  has  increased 
more  than  100  per  cent,  while  the  salary 
has  increased  less  than  50  per  cent.  The 
father’s  pants  have  been  cut  down  for 
Willie;  the  mother’s  skirts  and  petti¬ 
coats  are  made  over  for  little  Mary ; 
for  the  children  must  not  be  ashamed  at 
school.  The  father  is  walking  to  work 
to  save  dimes  for  milk  for  the  baby. 
The  food  supplies  are  measured  by  the 
BOtrthful,  and  growing  children  get 
hungry.  The  rent  has  about  doubled. 
Furniture  and  carpets  are  wearing  out 
and  prices  of  new  are  prohibitive.  Day 
by  day  the  once-bright  roses  of  hope  in 
the  mother’s  face  are  drying  to  dust. 

“Why  is  it  all  ?”  she  asks  for  the  thou¬ 
sandth  time. 

The  father  nervously  reopens  his 
newspaper.  “I’ve  been  reading  here,” 
he  says,  “that  it’s  the  ‘Reds’ — they  strike 
and  paralyze  production.  1  see  in  the 
next  column  that  the  people  like  high 
^ices-  would  rather  pay  $14  than  $7 
for  shoes.  I  read  too  that  it’s  our  waste- 
Uoess  and  lu.xurious  indulgences.  Also 
tat  it’s  ‘petty  profiteering’  by  our  little 
Ihicer,  butcher,  baker  and  our  other 
neighbors.  Oh,  yes,  and  here  I  see  it’s 
the  ‘high  cost  of  hiring.’  Among  the 
editorial  paragraphs  is  one  about  an  in- 
snrance  president  firing  a  locomotive, 
another  about  bankers  going  to  business 
in  overalls,  and  the  next  is  something 
ateut  thrift  which  workingmen  are  ad¬ 
vised  to  ‘get  framed  and  hang  above 
tlieir  pianos  or  in  their  limousines.’ 
I’m  sure  all  of  it  is  guff,  but  what  the 
real  facts  are  I  can’t  guess.  I  do  hap¬ 
pen  to  know  that  our  nation’s  volume  of 
money  has  been  increased  in  four  years 
from  three  and  a  third  billions  to  five 
ind  a  half  billions — but  who’s  got  it? 

Why  Not  the  Truth? 

We  haven’t,  nor  any  of  our  neighbors. 
I  see  in  the  papers  every  day  that  prices 
•re  going  on  up,  and  that’s  the  only  true 
•king  about  it  all  I  sec.  I  am  thoroughly 
mystified.” 

Is  the  picture  overdrawn  ?  You  know 
It  is  not. 

Why  does  not  this  man  know  what  is 
me  matter? 

Where  docs  the  press  get  all  these 
|®ny,  fictitious  excuses  for  high  prices? 
ho  puts  them  over  on  it?  Why  has 
St  silly^  story  about  a  merchant  hav- 
mg  to  rai.se  shoes  from  $7  to  $14  to  get 
nd  of  them  gone  all  over  the  country 
^.y^^ernatic  propaganda  ? 

Why  do  not  the  press  associations, 
mstead  of  passing  along  for  the  propa¬ 
gandists  their  smooth-sounding,  mouth- 


filling,  deceptive  slogans,  such  as  “high 
cost  of  hiring,”  “petty  profiteering,” 
“outlaw  strikers,”  etc.,  get  at  first  hand 
the  vital  facts  that  are  a.vailahle  to  the 
aggressive,  determined  investigator  who 
is  energetic  enough  to  go  behind  the 
“hand  out.” 

Is  this  question  of  profiteering  be¬ 
yond  the  acumen,  the  integrity  of 
American  journalism?  1  do  not  think 
so. 

We  can  never  get  at  the  truth  through 
pernicious  publicity  which  misleads  and 
poisons  both  press  and  public.  We  can¬ 
not  approach  serious  solution  through 
funny  paragraphing.  W’e  can  get  no¬ 
where  until  we  have  first  got  solid  facts 
under  our  feet.  To  present  the  real 
facts  is  the  function  of  the  press.  To 
mould  those  facts  into  public  opinion 
and  practice  is  the  privilege  of  the 
people.  Their  judgment  and  fairness 
can  be  trusted. 


W'hen  former  Secretary  McAdoo 
astonished  the  country  by  announcing 
that  profits  of  coal  operators  in  1917 
had  ranged  as  high  as  2,(XX>  per  cent  he 
furnished  a  big  headliner  and  a  nine 
days’  wonder,  and  there  started  his 
boom  for  the  Presidency.  And  yet  what 
he  said,  and  infinitely  more,  is  matter  of 
official  record,  potentially  the  property 
of  the  people,  not  the  private  possession 
of  public  officials,  and  ought  to  be  of 
universal  information. 

A  Record  of  Profiteering 

Mc.Vdoo  definitely  said  that  the  profi¬ 
teering  figures  could  be  found  in  the 
Micome  tax  returns.  Why  did  the  press 
not  take  the  hint?  Why  is  the  press 
silent,  except  for  putting  out  Big 
Profiteering’s  propaganda  about  profit- 
teering  that  is  petty? 

A  huge,  though  incomplete  and  com¬ 
plex,  record  of  war  profits  is  printed  in 
Senate  Document  No.  259,  a  special  re¬ 


A  Communication 


THE  EARLIER  PROGRESS 

TKI.KOKD  WORK,  EDITOR  and  PLltLlSIlER 

P.VRLIER,  C.ALIFORNI.V,  April  25,  1920. 

To  Editor  &  Publisher:  Although  only  the  publisher  of  a  mere  small 
country  weekly  and  not  at  all  in  a  class  with  you  big  fellows  of  the  scare- 
head,  knock -’em-dead  daily  blurt  sheets,  I  want  to  add  my  profound  hallelu¬ 
jah  amen  to  what  Grant  Miller  says  in  the  last  issue  of  Editor  &  Pub¬ 
lisher  on  “Poison  that  Kills.” 

This  publicity  matter,  verbal  and  written,  is  the  banc  today  of  every 
publisher’s  existence.  It  indeed  is  poison  that  kills — it  kills  the  paper  that 
prints,  it,  it  kills  the  creator  that  produces  it,  and  worst  of  all,  it  kills  the 
confiding,  trustful  reader  that  drinks  it  in. 

Admitting  the  evil,  the  big  question  is  how  to  get  rid  of  it. 

My  paper,  the  Parlicr  Progress — infant  rag  that  it  is,  has  an  effective 
treatment  for  chronic  would-be  space  nioochers  that  gets  results.  The 
gentleman  spoken  of  in  the  Saturday  Evening  Post  who  could  smell 
footprints  twenty  feet  (no  crude  wit  intended)  has  nothing  on  us.  We  can 
smell  publicity  carrion  clear  across  the  Continent  and  when  it  arrives,  after 
putting  it  through  the  conventional  process  of  interment  in  the  office  waste¬ 
basket  we  send  the  space-grafter  a  printed  form  postcard  which  reads 
something  like  this ; 

“Gentlemen:  If  you  desire  effective  publicity  service  in  this  district  we  offer 
you  such  service  through  the  medium  of  the  Parliev  Progress  at  regular  space  rates, 
but — 

"If  it  is  FREE  publicity  you  are  seeking,  which  is  indicated  hy  literature  mailed 
to  this  office,  we  suggest  that  you  save  your  materials,  labor  and  postage  in  the 
future. 

"W’e  are  serving  many  patrons,  all  of  whom  are  paying  for  service  rendered. 

We  know  of  no  reason  why  we  should  serve  you  without  pay. 

“(Jur  reprt  sentative  for  foreign  advertising  is  the  .-American  Press  Association, 

2J5  West  39th  Street,  New  York  City. 

Vours  verv  trulv, 

PARI.IER  PROGRESS.” 

If  the  guilty  party  ripeat.s  his  attempt  we  give  him  a  paragraph  or  two 
in  our  paper,  roast  him  generously  for  his  attempt  to  prostitute  the  press, 
score  him  roundly  for  his  effort  to  deceive  the  public,  and  send  him  a 
marked  copy  of  the  paper. 

It  has  been  otir  experience  that  generally  such  treatment  squelches  the 
publicity  artist  and  he  subsides.  However,  sometimes  he  responds  with  an 
aggrieved  letter  of  complaint  which  we  generally  print  with  our  owit  foot¬ 
note  to  the  effect  that  when  a  brick-bat  is  thrown  into  a  hog  pen  it  is 
generally  the  hit  pig  that  squeals. 

Although  possibly  a  little  extreme  our  system  works  admirably.  .“Vs 
an  indoor  sport  there  is  no  pastime  compares  with  the  gentle  game  of  lam¬ 
basting  a  publicity  man.  The  game  is  perfectly  safe  and  generally  the 
readers  of  the  paper  are  delighted.  They  appreciate  a  paper  that  protects 
its  readers  from  sordid  commercialism  and  that  battles  valiantly  for  clean 
news  columns  and  an  uncontaminated  editorial  policy.  They  like  it.  The 
publicity  men  don’t,  but  why  worry  about  their  feelings  in  the  matter? 

Very  truly  yours, 

TELFORD  WORK. 

_ _ I 


port  of  the  Secretary  of  the  Treasury, 
demanded  by  the  Senate. 

This  dynamic  document  shows  that 
coal  operators’  profits  in  1917  actually 
ranged  in  one  instance  as  high  as  7,856 
per  cent.,  or  78  times  the  capitalization. 
Of  the  404  coal  companies  185  (nearly 
half)  made  profits  of  100  per  cent  and 
up.  The  net  income  of  all  the  404  com¬ 
panies,  having  a  total  capital  stock  of 
$175,000,000,  was  $78,000,000,  or  nearly 
45  per  cent. 

Why  is  it  that  the  newspapers  and 
press  associations  so  eagerly  accept  the 
propaganda  of  officials  and  even  former 
officials,  and  fear,  or  at  least  fail,  to 
draw  directlv  upon  the  offidal  and 
original  sources  of  information?  Has 
individual  journalistic  enterprise  and 
initiative  been  utterly  destroyed  by  the 
“hand  out?” 

Profiteers  and  Publicity 

The  figures  in  this  Document  show 
that  in  the  last  three  years  the  people 
have  paid  in  net  profits  every  dollar’s 
worth  of  stock  of  all  the  coal  companies 
in  the  country  and  a  fair  profit  in  addi¬ 
tion — but  without  buying  them. 

In  continued  excessive  profits  the 
people  are  now  paying  for  them  over 
again,  but  still  are  not  coming  into  pos¬ 
session  ;  the  profiteers  retain  them  to 
further  profiteer  upon  us. 

I  am  not  arguing  for  Government 
ownership,  even  of  what  the  people  have 
already  paid  for ;  I  am  not  arguing  for 
anything  but  for  newspaper  publication 
of  facts. 

Why  does  the  press  hold  back  in  si¬ 
lence?  .Any  one  of  these  185  cases  of 
profit  of  100  per  cent  and  more  is  a 
newspaper  screamer.  The  case  of  7,856 
per  cent  profit  is  a  very  thunderer  of  a 
story. 

Endless  publicity  rot  is  put  out  to  the 
effect  that  .Attorney  General  Palmer  is 
hot  on  the  trail  of  the  profiteers.  But  is 
he  hunting  elephants  or  cooties?  A 
Brooklyn  haberdasher  was  arrested  by 
Palmer  men.  the  other  day,  for  taking 
excess  profits  on  a  few  collars  and 
shirts,  and  every  newspaper  in  New 
York  and  Brooklyn  had  a  big  story 
about  it.  The  poor  fellow  was  driven 
to  suicide,  and  this  meant  more  pub¬ 
licity  of  Palmer  activities.  But  is  it  not 
an  infinitely  bigger  newspaper  story, 
more  to  the  size  of  .American  journal¬ 
ism,  that  every  man.  U’otnan  and  child 
in  the  United  States  contributed  to  all 
the  coal  companies  in  1917,  and  shivered 
through  that  hitter  winter  while  con¬ 
tributing  profits  of  45  per  cent? 

Why  Not  Print  These  Facts? 

Far  be  it  from  me  to  suggest  what 
Palmer  should  do  about  it ;  my  only  con¬ 
tention  is  that  the  people  have  a  right  to 
know  about  these  stupendous  profits  ex¬ 
acted  on  a  chief  necessary  commodity  of 
common  life,  and  would  undoubtedly  ap¬ 
preciate  the  newspapers  that  would  give 
them  the  truth.  Incidentally,  Palmer  too 
might  see  a  higher  duty  if  some  of  the 
publicity  about  profiteering  were  put  out 
by  others  than  himself.  His  “flying 
-squadron”  has  its  publicity  man.  at  pub¬ 
lic  expense,  to  befuddle  the  public  mind 
with  petty  profiteerings  while  hiding  the 
big  ones. 

Coal  operators  are  not  alone.  Meat 
packing,  according  to  the  Senate  Docu¬ 
ment,  was  making  profits  in  1917  ranging 
as  high  as  4,244  per  cent;  cantiers  of 
{Continued  on  Page  30) 
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Editor  &  Publisher  for  May  1  ,  1920 


BIG  PAPERS’  TROUBLES 
HEARD  BY  SENATORS 

New  York,  Philadelphia  and  Baltimore 

Publishers  Decry  Goremment  Aid, 
Asked  by  5,400  Small 
Journals 

iWv  Telegraph  to  Kditiis  i;  I^i  bi-ISHER I 

Wa>hix(:ton,  April  29. — That  (jov- 
crnmciit  interference  in  the  news¬ 
print  crisis  can  be  productive  of 
no  good  and  possibly  may  effect  dis¬ 
aster,  that  protiteerintf  is  going  on 
among  paper  manufacturers  and  brok¬ 
ers,  but  is  largely  confined  to  those  mills 
which  have  been  converted  from  siR^cial- 
ity  papers  to  newsprint  and  that  the 
large  newspapers  are  doing  all  in  their 
power  to  conserve  print — that  is  the 
summary  of  the  testimony  of  New  York, 
Baltimore  and  Philadelphia  publishers 
taken  during  the  first  two  days  of  the 
inquiry  by  a  sub-committee  of  the  Sen¬ 
ate  Comftlittee  of  Manufactures,  headed 
by  fsenator  Reed. 

Chairman  Reed  is  particularly  asking 
about  possible  methods  that  will  save  the 
smaller  papers  their  supply.  Committee 
members  are  asking  minutely  about  pos¬ 
sible  elimination  of  Sunday  supplements 
and  comic.s  and  reducing  advertising. 
Leading  publishers  from  all  cities  and 
representatives  of  smaller  papers  are 
being  asked  to  come.  Inquiry  will  be 
thorough.  Lasting  perhaps  several 
weeks. 

Seek  Relief  from  Spot  Price* 

The  committee  seems  determined,  if 
possible,  to  find  a  way  to  relieve  smaller 
publishers  of  high  spot  prices. 

In  the  name  of  .s.400  country  news¬ 
papers.  1,500  of  them  dailies,  the  flov- 
ernment  is  asked  to  take  control  of 
newsprint  distribution.  Even  when  con¬ 
tracts  for  paper  were  generally  made  as 
low  as  3  cents  by  big  papers,  these  hun¬ 
dreds  of  papers  were  forced  to  pay  6  to 
10  cents,  and  now  pay  12  to  16  cents. 
This  statement  was  made  in  a  telegram 
from  Courtland  Smith,  .\merican  Press 
.Association.  Business  managers  of  four 
New  York  dailies,  api>earing  at  the 
hearing,  held  an  opjvisite  attitude. 

Frank  P.  Glass,  past  president  of  the 
A.  N.  P.  .A.,  said  the  situation  cannot  be- 
controlled  by  statute. 

“How  about  a  law  limiting  the  size  of 
papers?”  Committee  Chairman  Reed 
asked  Mr.  Glass. 

“That  could  not  be  feasible  or  fair  in 
application.”  Glass  answered. 

“I  once  believed  the  only  practical 
method  was  Government  control  of 
paper  mills,  letting  each  paper  use  in 
its  own  way  the  quota  assigned  to  it.  but 
T  have  become  sceptical  about  the  ad¬ 
vantage  in  any  Government  control.” 

A.  N.  P.  A.  Didn’t  Take  Part 

The  A.  N.  P.  A.  was  requested  last 
November  by  Senator  LaFollette,  Mr. 
Glass  said,  to  collect  figures  and  propo.se 
a  plan  to  relieve  conditions,  but  nothing 
was  done-  The  directors  declined  to 
take  action,  partly  because  of  a  lack  of 
funds,  partly  because  of  a  growing  con¬ 
viction  that  there  was  no  possible  help 
in  Governmetit  interference. 

While  conceding  that  the  cost  of  lalwr 
and  of  all  materials  going  into  the  mak¬ 
ing  of  paper  have  increased.  Mr.  Glass 
declared  that  he  thought  the  present 
prices  were  excessive  and  that  manu¬ 
facturers  were  making  high  profits. 

Senator  Reed  announced  that  the  in¬ 
vestigation  would  deal  with  production 
and  consumption  of  newsprint,  manufac¬ 
turing  costs,  selling  prices,  increased 
volume  of  advertising  and  enlarged 
newspaper  circulation. 


.‘samuel  M.  Williams,  New  A'ork 
World,  the  first  witness,  said  the 
World’s  ownership  of  paper  mills  placed 
it  in  “different  position  from  news¬ 
papers,  generally,”  and  accordingly  he 
had  “no  suggestions  or  complaints  to 
make.”  His  inability  to  compare  present 
and  pre-war  manufacturing  costs  led 
Senator  Reed  to  remark  that  such  a 
comparison  “was  going  to  be  funda¬ 
mental  in  this  inquiry.”  .Although  Ca¬ 
nadian  mills  are  being  enlarged  and 
some  American  mills  have  increased 
their  product  of  newsprint,  Williams 
said  that  the  present  consumption  ex¬ 
ceeded  the  increase. 

"The  shortage,”  Mr.  Glass  said,  “be- 
lame  noticeable  in  the  last  year,  particu¬ 
larly  beginning  to  be  felt  in  the  summer.” 

“Why.”  exclaimed  Senator  Reed,  “we 
were  getting  complaints  here  long  before 
last  summer,” 

“About  high  prices,  no  doubt,  but  not 
shortage,”  Mr.  Glass  insisted. 

Referring  to  the  Federal  Trade  Com¬ 
mission  inquiry  two  years  ago  into  the 
paper  business,  Mr.  (Bass  declared  it 
showed  that  manufacturer.s  were  mak¬ 
ing  “larger  profits  than  necessary.” 
Previously,  about  1916,  he  said,  manu¬ 


facturers  were  shown  to  “have  lieen 
swapping  dollars.” 

.Answering  Senator  McNary,  Mr. 
Glass  said  there  was  “no  temptation” 
for  manufacturers  to  divide  territory  for 
the  sale  of  their  product  because  of  the 
great  demand  for  paper.  He  also  re¬ 
plied  to  Senator  McNary  that  he  did 
net  believe  the  excess  profits  tax  was  to 
blame  for  increased  volume  of  adver¬ 
tising. 

That  there  is  no  real  shortage  in  pro¬ 
duction  and  that  the  whole  trouble  is 
high  prices  was  also  asserted  by  George 
McAneny,  New  A’ork  Times,  former 
vice-president  of  the  .A.  N.  P.  A. 
March  production  this  year  was  14  per 
cent,  over  last  year,  Mr.  Mc.Aneny  said. 
Tw’o-thirds  of  our  supply  comes  from 
American  mills,  but  Canadian  increase 
was  10  per  cent.  Mr.  McAneny  esti¬ 
mated  the  increase  in  demand  at  25  to  30 
[ler  cent. 

“Less  papers  are  published,”  Senator 
Reed  suggested.  “Is  not  the  increased 
demand  of  paper  due  to  enormous  in¬ 
crease  in  advertising?” 

“We  are  all  cutting  down  advertising 
to  the  bone,”  Mr.  Mc.Aneny  said,  “but 
reorganization  and  the  revival  of  busi- 


T.  R.  Williams,  A.  N.  P.  A.  Chief,  a  News  Man 


\  SK  T.  R.”,  has  been  the  favorite 
^  reply  to  persons  seeking  informa- 
ti<in  around  the  offices  of  the  Pittsburgh 
Press  for  a  great  many  years. 

We  are  not  sure  whether  it  was 
started  when  he  was  a  reporter  or  was 
a  development  of  the  period  during 
which  he  served  as  city  editor — it  should 
be  remembered  that  the  new  president 
of  the  American  Newspaper  Publishers’ 
.Association  is  first  of  all  a  news  man. 
The  new  president  of  the  .A.  N.  P.  .A. 
is  a  graduate  of  F'ranklin  and  Mar¬ 
shall  College.  He  went  direct  from 
college  to  the  reportorial  staff  of  the 
Press  and  he  has  been  there  ever  since 
— on  the  Press  but  not  on  the  reportorial 
staff.  He  has  served  successfully  as  city- 
editor,  managing  editor  and  business 
manager,  the  position  he  now  holds, 
during  the  eighteen  years  that  he  has 
lieen  with  Col.  Hershman. 

In  1911  Mr.  Williams  established  the 


School  of  Journalism  at  the  University 
of  Pittsburgh  and  taught  there  for  four 
years,  at  the  same  time  retaining  his 
position  on  the  Press.  He  is  still  con¬ 
nected  with  the  school  in  an  advisory 
capacity.  Six  years  ago  Mr.  Williams 
was  transferred  from  the  editorial  to 
the  business  department  of  the  Press 
and  given  the  title  of  business  manager. 

“.Ask  T.  R.”,  in  reply  to  hundreds  of 
questions  for  information  outgrew  the 
confines  of  the  Press  organization  some 
years  ago  and  spread  to  other  Pitts¬ 
burgh  dailies  when  he  was  elected  presi¬ 
dent  of  the  Pittsburgh  Publishers  Asso¬ 
ciation.  .As  president  of  the  premier 
of  publishers  associations  the  reply 
promises  to  become  national  because  it 
has  always  brought  results  in  the  past. 
His  work  in  the  .A.  N.  P.  A.  as  a  director 
and  member  of  the  committee  on  paper 
and  the  committee  on  schools  for  ma¬ 
chine  operators  won  him  the  presidency. 


ness  following  the  war  make  legiiip. 
demands  for  space  we  can’t  refuse," 

“Exclusion  of  money  spent  in  ad- 
tising  from  taxation  has  a  lot  to 
with  the  sudden  increase,  has  it  nc 
Senator  Walsh  of  Massachusetts  asl. 

Mr.  Mc.Aneny  thought  not. 

“Do  you  see  any  benefit  to  come  ir  ■ 
a  law  limiting  papers  in  size?”  Scr: 
Reed  asked. 

“It  can’t  be  done  fairly,  and  anr,, 
it  could  apply  only  to  the  mails  ; 
have  little  effect  on  big  city  paw-. 
With  the  New  A’ork  Times  it  w' 
touch  only  40,000  out  of  300,000,”  1'. 
HcAneny  replied.  He  recalled 
failure  of  Director  Donnally  during* 
war  to  help  conditions,  in  spite  of ; 
extraordinary  powers  and  thor 
knowledge. 

“You  see  nothing  the  Government 
do?”  asked  Senator  McNary. 

Small  Mill*  Profiteering 

“Nothing,”  answered  Mr.  McA; 
“A’ou  sec,  it’s  not  so  much  scarcity 
wood  as  scarcity  of  mills.  Talk  of  rr 
lation  has  scared  capital  from  inves' 
There  is  a  tendency  toward  invesii  ,, 
now,  but  it  takes  a  long  time  to  k 
paper  mills.  Two  mills  I  know  oft 
expected  to  be  making  paper  the  fim 
this  year  now  find  they  cannot  get  r 
chinery  before  1923.” 

“Why  must  hundreds  of  small  pa; 
pay  12  to  16  cents?  Sixteen  cents  mt 
exorbitant  profit,  doesn’t  it?  Who? 
that  profit  ?”  Senator  Reed  asked. 

-Mr.  Mc.Aneny  answered  that  thert 
a  corner. 

“Who  operates  that  corner?  Brokers 

“Not  entirely.  Small  mills  get  ?■ 
prices  out  of  the  brokers.  The  Tir 
has  had  one  offer  of  paper  at  14  cc 
at  the  mill,  but  though  it  was  broktri 
price.  I  don’t  think  it  was  all  broktrs 
profit.” 

“How.  in  your  opinion,  is  the  sii; , 
lion  to  be  met?”  asked  Senator  Reed 

“By  further  restriction  of  advertuai 
by  the  papers,  partly  through  higtir 
rates,  and  by  encouragement  of  wt 
mills  and  conservation  of  wood,”  repW 
Mr.  McAneny. 

Mr.  Mc.Aneny  remarked  that  th« 
would  have  been  a  very  slim  New  Y  - 
Times  last  Sunday  but  for  paper  bor¬ 
rowed  at  the  last  minute  from  the  Glok 
Borrowing  back  and  forth  has  saved  sti- 
eral  New  A’ork  papers  loss  of  issues,  it 
said. 

Howard  Davis,  New  A’ork  Tribimt 
told  the  committee  co-operative  constr- 
vation  would  be  the  ideal  remedy,  if  i 
would  work,  but  he  was  not  hopeful* 
effective  agreements.  Regulation,  k 
was  afraid,  would  work  great  hardshif 

Mu*t  Not  Check  Production 

Charles  Lane,  production  manapr 
New  A’ork  Evening  Post,  said  a  falx 
market  is  created  by  spot  bidding,  caus¬ 
ing  a  seeming  excess  of  demand  ore 
production.  The  remedy  lies  in  slot 
ping  the  bidding,  but  not  by  law.  Gor 
ernmental  regulation  would  instanll! 
check  production,  he  said. 

Senator  Gronna  here  put  a  question 
“Would  not  paper  manufacturers  in¬ 
crease  production  under  regulation  oi 
their  product  as  farmers  did?” 

Mr.  Lane  was  sure  they  would  not. 

Paul  Patterson,  president  of  the  Balti¬ 
more  .Sun.  and  M.  F.  Hanson,  inanagei 
of  the  Philadelphia  Record,  agreed  thal 
profiteering  is  not  traceable  to  regulai 
manufacturers,  but  to  mills  converted 
from  specialties  to  newsprint.  Strictest 
conservation  measures  have  been  adopted 
among  papers  in  all  eities  in  every  prac¬ 
ticable  way,  they  said.  No  paper  making 
machinery-  was  made  during  the  war- 
according  to  Mr.  Hanson,  and  another 
year  w-tll  elapse  before  there  will  be  an? 
material  increase  in  production. 


Increased  Facilities 
to  Serve  Old  Clients - 
Room  to  Serve  More 


Albert  I^RANK 
&  Company 

ADVERTISING 
fourteen  Stone  Street 

CHICAGO  J^ew^ork  LONDON 


An  advertising  agency  builds  and  occupies 
its  own  six  story  building. 

What  does  that  mean  to  you  as  its  present  or 
prospective  client  ? 


And  so  our  new  building  was  designed  and  built  with  definite  ideas 
of  what  the  home  of  an  advertising  agency  should  be.  It  gives  us  room 
for  the  conveniences  and  facilities  necessary  to  creative  planning  and 
thinking -- room  to  surround  our  executives,  account  managers,  merchan¬ 
dising  investigators,  writers  and  artists  in  quiet,  that  they  may  apply  them¬ 
selves  without  interruption  or  distraction  to  the  marketing  problems 
of  our  clients — room  to  back  up  their  recognized  selling  ingenuity  and 
advertising  ability  with  an  organization  wise  and  skilled  in  the  hand¬ 
ling  of  advertising  detail — room  to  house  in  comfort  the  expansion  that 
is  certain  to  continue 


We  shall  be  glad  to  have  you  stop  in  to  inspect  our  new  home,  or  to  con¬ 
fer  on  the  economic  marketing  of  your  commodity  through  modern  mer¬ 
chandising  and  advertising  methods. 


Albert  Frank  CS,  Company  offer  you  over  48  years’  corporate  experience  in 
advertising  and  merchandising,  and  several  times  that  in  the  combined 
experience  of  the  men  who  sit  in  conference.  And  with  this  wealth 
of  experience  and  ripeness  of  growth,  an  organization  youthful  enough 
to  dare  the  startling  when  the  unusual  will  win  the  point. 


Our  New  'Phone  Number  is  Bowling  Green  2930 


Our  Chicago  office  a/so  has  felt  the  effect 
of  the  prosperity  and  success  of  the  clients 
it  serves. 


On  May  first  it  became  necessary  to  more 
than  double  the  floor  space  and  to  make 
several  additions  to  the  staff. 


S/<WM  Street,  one  of  the  oldest  and  moat  historic  streets  in 
Ifeer  York,  runs  from  Whitehall  Street  opposite  the  Custom 
House  to  Hanover  Square.  Number  Fourteen  is  half  way 
between  Broad  and  Whitehall  Streets,  and  opposite  the  Stone 
Street  entrance  to  the  Produce  Exchange  Building.  The 
Whitehall  Street  station  of  the  new  B.  R.  T.  Broadway  Sub~ 
way,  is  just  a  step  from  our  door 


Advertisers  feeling  the  need  of  western 
connections  will  find  Albert  Frankt  J** 
Company  in  Chicago  fully  equipped  to 
render  a  complete  agency  service. 


IRECTLY  little.  Yet  indirectly  much.  Winning  ideas 
may  flash  in  the  din  of  a  boiler  plant,  or  the  racket  of 
a  shipyard.  But  it  is  our  experience  that  constructive 
thinking  is  best  done  in  quiet,  with  the  necessary  con¬ 
veniences  and  office  organization  to  grease  the  wheels 
of  thought. 
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CROWN  LANDS  DISPUTE 
IN  COLBY’S  HANDS 


Secretary  of  State  Confers  with  Pub¬ 
lishers  and  Paper  Makers  After 
Hearing  by  House  Committee 
on  Underwood  Bill 


iSfecial  to  Editor  &  Publishes) 
Washington, — Diplomatic  strife  be¬ 
tween  the  United  States  and  the  Do¬ 
minion  of  Canada  over  the- restrictions 
imposed  by  the  Dominion  government 
on  wood  pulp  shipments  to  this  nation, 
appear  likely  as  a  result  of  the  vigorous 
representations  made  to  the  Department 
of  State  by  members  of  Congress,  news¬ 
paper  publishers,  and  newsprint  manu¬ 
facturers.  The  controversy  with  Can¬ 
ada  comes  at  a  time  when  full  diplo¬ 
matic  representation  to  the  Dominion 
in  the  form  of  an  accredited  minister 
here,  independent  of  the  British  Am¬ 
bassador,  seemed  about  to  develop. 


Underwood  Urgea  “Big  Stick” 

Senator  Oscar  W.  Underwood,  of 
Alabama,  author  of  the  resolution  for 
the  appointment  of  a  Commission  to 
seek  an  amicable  adjustment  with  the 
Canadian  government,  over  the  restric¬ 
tions  on  Crown  Lands  in  Quebec  and 
New  Brunswick,  leased  to  American  in¬ 
terests,  appeared  before  the  House  Com¬ 
mittee  on  Foreign  Affairs,  to  urge  “big 
stick”  methods  by  Congress,  should  the 
Dominion  government  fail  to  respond  to 
such  conciliatory  representations. 

A  similar  sentiment  was  urged  at  the 
State  Department,  when  Representative 
Stephen  G.  Porter,  of  Pennsylvania, 
Chairman  of  the  House  Foreign  Affairs 
Committee,  accompanied  a  delegation  of 
manufacturers  and  publishers  for  a  con¬ 
ference  with  Bainbridge  Colby,  Secre¬ 
tary  of  State.  Reprisals  in  the  form  of 
export  embargos  on  American  coal  and 
sulphur  were  suggested.  Such  retalia¬ 
tory  measures  were  urged  with  such 
vigor  that  they  appeared  likely  to  be  a 
natural  sequence  to  a  refusal  by  Cana¬ 
dian  officials  to  modify  their  restrictions 
against  woodpulp  for  .\merican  con¬ 
sumption. 

Although  prompt  action  by  the  House 
on  the  Underwood  resolution  appears 
certain,  as  a  result  of  the  strong  repre¬ 
sentations  made  to  the  Foreign  .Xffairs 
Committee,  it  is  understood  that  the 
State  Department  is  ready  to  send  a 
Commission  to  Canada  without  await¬ 
ing  approval  hy  Congress  of  the  Under¬ 
wood  proposal.  It  is  thought  that  even 
a  threat  of  an  embargo  on  coal  to  Can¬ 
ada.  would  cause  such  alarm  that  offi¬ 
cials  of  the  Dominion  would  be  willinj^ 
to  talk  compromise  with  the  Americans- 


British  Embassy  Will  Handle  Case 


Istatc  Dcqiartment  officials  are  hope¬ 
ful  that  diplomatic  representations  will 
suffice.  The  situation  is  described  as 
very  delicate.  The  needs  of  American 
publishers  are  urgent.  Serious  diplo¬ 
matic  strife  easily  could  follow  sum¬ 
mary  action  by  either  government.  The 
woodpulp  controversy  will  be  handled 
through  the  British  Embassy. 

The  delegation  that  accompanied  Mr. 
Porter  to  the  State  Department  included 
P.  T.  Dodge,  of  the  International  Paper 
Company :  Samuel  M.  Williams,  of  the 
New  York  World;  E.  R.  Stoll,  repre¬ 
senting  Pittsburgh  publi>-hers:  H.  C. 
Hotaling,  secretary  of  the  National  Edi¬ 
torial  .^ssociati<ln ;  W.  E.  Carpenter,  of 
the  Inland  Daily  Press  .Association :  A. 
J.  Baldwin,  representing  New  York- 
trade  journals;  W.  E.  Haskell,  of  the 
International  Paper  Companv,  and  Mor¬ 
ris  Joy,  of  the  New  York  Evening  Mail. 

The  conference  at  the  State  Depart¬ 


ment  followed  the  appearance  of  the 
publishers  and  manufacturers  before  the 
House  Committee,  and  the  demand  ex¬ 
pressed  there  for  some  sort  of  action  to 
relieve  a  situation  growing  more  acute 
every  week.  A  sequel  to  this  hearing 
was  the  announcement  on  the  floor  of 
the  Senate  by  Senator  James  A.  Reed, 
of  Missouri,  that  the  Senate  committee 
on  manufactures  would  begin  its  long 
deferred  inquiry  into  the  newsprint 
situation. 

With  the  Reed  inquiry  started,  and  a 
further  inquiry  by  the  House  into 
charges  that  high-prices  of  paper  are 
due,  largely  to  profiteering  by  jobbers, 
being  suggested  by  leaders  in  that  body, 
there  is  no  paucity  of  official  investi¬ 
gations  by  federal  officials.  The  Federal 
Trade  Commission  expects  to  report  to 
the  Attorney  Genen'l  within  a  few  weeks 
the  results  of  its  inquiry  into  alleged 
violations  of  the  manufacturers’  war¬ 
time  agreement  with  the  publishers. 

The  Department  of  Agriculture’s  for¬ 
estry  survey  is  being  urged  anew  and 
prospects  have  increased  for  early  pas¬ 
sage  of  the  Poindexter  resolution. 

The  Department  of  Commerce  also  is 
seeking  information  at  the  behest  of  the 
House.  Representative  Halvor  Stecner- 
son,  of  Minnesdta,  Chairman  of  the 
House  Committee  on  the  Post  Office  and 
Post  Roads,  has  obtained  enough  replies 
from  publishers  to  his  informal  inquiry 
as  to  the  extent  of  newsprint  consump¬ 
tion  to  lead  him  to  turn  the  data  over 
to  the  Federal  Trade  Commission  for 
compilation. 

Canada  Thought  Obdurate 

Information  which  has  come  to  hand 
within  the  last  few  days  does  not  war¬ 
rant  the  view  taken  in  many  quarters 
here  that  Canadian  officials  will  yield 
to  diplomatic  representations  by  the 
State  Department. 

Frederic  William  Wile,  W’ashington 
correspondent  of  the  Philadelphia  Pub¬ 
lic  Ledger,  returned  this  week  from 
Canada.  He  said  the  Canadian  position 
was  that  the  export  embargo  is  justified 
by  urgent  economic  reasons  and  the 
necessity  for  conservation  of  natural  re¬ 
sources. 

They  make  the  further  point,  accord¬ 
ing  Mr.  Wile,  that  the  embargo  does  not 
apply  solely  against  the  United  States, 
but  also  against  England. 

They  take  the  position  that  the  Amer¬ 
ican  interests  are  not  justified  in  making 
a  diplomatic  incident  of  the  restrictions 
cn  the  withdrawals  of  timber  from  the 
Crown  Lands,  because  the  leases  pro¬ 
vided  that  all  rights  were  to  be  subject 
to  future  legislation,  and  that  the  .Ameri¬ 
can  firms  have  recourse  in  the  courts  of 
the  Dominion. 

Publishers  who  appeared  before  the 
House  Foreign  Affairs  Committee  de¬ 
clared  that  immediate  action  of  some 
sort  was  necessary  to  meet  the  newsprint 
situation.  Members  of  the  committee 
renewed  the  familiar  argument  about 
newspaper  advertising  increasing  ab¬ 
normally  through  the  efforts  of  adver¬ 
tisers  to  e.scape  the  excess  profits  tax. 
Witnes.ses  before  the  committee  stated 
that  increased  advertising  was  to  a  large 
extent  the  result  of  a  return  of  business 
from  a  war  to  a  peace  basis  and  the  de¬ 
velopment  of  the  advertising  business- 
.Although  it  was  admitted  that  in  some 
instances  firms  may  have  launched  ex¬ 
tensive  advertis'n<i  campaigns  on  ac¬ 
count  of  the  excess  tax,  such  a  condition 
was  the  primary  cause  for  the  heavy 
volume  of  advertising. 

Mr.  Stoll  declared  th.at  advanced  sub¬ 
scription  rates  had  failed  to  reduce  cir¬ 
culation  in  Pittsburgh,  and  he  said  that 
the  newsprint  shortage  had  been  so 
acute  there  that  publishers  were  able  to 


avoid  missing  publications  through  co¬ 
operation.  They  loaned  paper  to  one 
another,  he  said,  during  periods  when 
paper  shipments  were  almost  impossible 
to  obtain. 

Representatives  of  the  manufacturers 
agreed  with  a  statement  by  Senator  Un¬ 
derwood  that  the  Canadian  embargoes 
were  designed  to  encourage  industries  of 
the  Dominion  at  the  expense  of  .Ameri¬ 
can  concerns,  forcing  these  in  the  United 
States  out  of  business  or  to  move  to 
Canada. 


Wood  Pulp  Shortage  to  Blame 

“Unless  there  is  some  sort  of  effective 
legislation,”  Senator  Underwood  said, 
“serious  injury  to  the  new.spapers  of  the 
United  States  is  certain  to  result  within 
a  very  few  years.  You  might  as  well  do 
nothing  as  to  rely  upon  the  Department 
of  State  because  it  has  no  power  to  act. 
My  resolution  provides  that  if  the 
■American  commission  is  unable  to  ob¬ 
tain  satisfactory  resulis  through  negotia¬ 
tion  and  conference  with  Canadian  of¬ 
ficials,  it  would  recommend  to  Congress 
the  form  of  an  embargo  we  should  im¬ 
pose  against  Canada.” 

Colonel  Haskell  declared  that  the  Un¬ 
derwood  resolution  offered  “the  only 
practical  means  of  providing  sufficient 
newsprint  to  insure  the  lives  of  the 
smaller  newspapers.” 

“The  present  serious  situation  is  due 
almost  entirely  to  shortage  of  woodpulp.” 


CORNELIUS  A.  REGAN 


“Neil”  Regan  came 
to  me  as  a  youngster, 
just  out  of  school.  That 
was  nearly  twenty 
years  ago.  He  has 
worked  up  through 
every  phase  of  our  busi¬ 
ness  and  I  am  proud  of 
his  association  with 


he  added.  “The  purpose  of  this  reio. 
lution  is  to  save  a  great  industry  in  tk 
United  States,  to  provide  that  prod*, 
tion  of  newsprint  may  be  increased  md 
that  the  price  to  the  American  coo- 
sumer  may  be  stabilized  and  lowered." 

Other  witnesses  before  the  coinniit. 
tee  were  A.  C.  Hart,  of  Hackensack,  N 
J.,  a  manufacturer;  Mr.  Hotaling,  R^p. 
resentative  Allen  Treadway,  of  Mass, 
chusetts;  Victor  Rosewater,  of  Omaha, 
Neb.;  William  J.  Pape,  of  Waterbaq, 
Conn.,  representing  the  Connecticut 
Daily  Newspaper  .Association ;  W.  D,  I 
Hurlbut,  representing  Wisconsin  mann. 
facturers,  and  Mr.  Carpenter. 


CANADIANS  RIDICULE 
UNDERWOOD  THREAT 


By  E.  L.  Mc.Arthur. 

(By  Telegraph  to  Editor  &  Publish eiI 

Montre.m.,  Que.,  .April  28.— Paper 
manufacturers,  railroad  men  and  law¬ 
yers  interviewed  express  regret  at  the 
speech  of  Senator  L'nderwood  before  the 
I’nited  States  House  Committee  on  For¬ 
eign  .Affairs  on  the  subject  of  the  em¬ 
bargo  on  pulpwood  from  Canada.  The« 
men  were  unanimous  in  their  belief  that 
the  facts  of  the  case  had  not  been  clearly 
settled  and  they  could  see  no  hope  of 
the  situation  being  remedied  thereby. 

(Cotifl)iurd  on  page  21) 


Jamestown 

Post 


When  my  old  friend, 
Fred  G.  Beach,  of  the 
Rochester  Democrat  & 
Chronicle,  asked  me  to 
take  over  the  foreign  ad¬ 
vertising  for  the  JAMES¬ 
TOWN  POST,  of  which 
his  brother,  Robert  K. 
Beach  is  part  owner,  I 
was  glad  of  the  oppor¬ 
tunity. 


At  that  time.  James¬ 
town  was  a  small  town 
and  although  the  POST 
was  the  leading  paper,  it 
had  only  a  small  circula- 


Today  it  is  a  very  fine 
newspaper  and  is  a  strong 
leader  in  its  community. 


In  the  seventeen  years 
that  I  have  been  asso¬ 
ciated  with  this  paper,  I 
have  seen  it  grow  to  a 
very  substantial  property. 


Serial  Aiv.  No.  6. 
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RATE  INCREASES  BY  78  DAILY  NEWSPAPERS 


OR  the  week  ending  April  24,  Barbour’s  Advertising  Rate  Sheets,  Inc., 
issued  new  sheets  covering  rate  increases  and  other  information  of  78  daily 
newspapers.  Of  these,  51  were  changes  in  the  general  advertising  rates  and  27 
were  changes  in  other  than  general  rates.  On  the  changes  in  the  general  rates 
of  the  51  papers 

The  new  minimum  agate  line  rate  is  $2.24 
The  old  minimum  agate  line  rate  was  1.75 


Net  increase  amounts  to  .49  per  agate  line  or 
28  per  cent  of  the  previous  minimum  agate  line  rate. 

These  changes  affect  a  total  net  paid  weekday  circulation  of  677,219.  This  is 
the  second  change  since  October  1  on  22  of  these  papers. 

The  Medford  (Ore.)  Mail  Tribune  and  Sunday  Sun  increased  their  Sunday, 
but  made  no  change  in  the  daily  rate. 

The  Birmingham  (Ala.)  News  purchased  the  Ledger  and  has  discontinued 
it,  subscribers  being  taken  over  by  the  News. 

The  name  of  the  Bentonville  (Ark.)  Daily  has  been  changed  to  the  County 
Democrat.  The  paper  will  continue  to  publish  evening  except  Sunday. 

The  Calipatria  (Cal.)  Herald  has  discontinued  as  a  daily  and  is  now  being 
published  as  a  weekly. 

The  Saturday  evening  editions  of  all  Dubuque  (la.)  papers  have  been  dis¬ 
continued. 

The  New  York  World,  owing  to  the  newsprint  situation,  accepts  advertising 
schedules  only  with  the  understanding  that  three  days’  leeway  prior  to  or  fol¬ 
lowing  the  schedule  date  be  allowed,  also  all  advertisers  are  urgently  requested  to 
give  the  publishers  the  further  privilege  of  inserting  the  advertising  in  either  morn¬ 
ing  or  evening  World.  It  is  to  be  understood,  of  course,  that  publishers  will  not 
exercise  the  option  of  the  three  days’  leeway,  unless  so  compelled. 

The  tabulated  statement  follows: 


City  and  Paper  Circulation 

Effective  Ag.  Li.  R. 

Effective 

Ag.  Li.  R. 

Per  Line 

Net  Paid 

New  Rate  Minimum 

Last  Rate 

Last  Min. 

Increase 

California — 

Brawley  News  . 

1,S3S 

3/15/20 

.0214286 

1/1/20 

.0178572* 

.0035715 

Corning  Observer  . 

Long  Beach  Press . 

421 

5/1/20 

.0142858* 

3/1/19 

.0089286* 

.0053572 

6,805 

4/1/20 

.04 

11/1/19 

.035* 

.005 

Ontario  Report  . 

1,575 

4/1/20 

.0178572* 

1/1/19 

.0142858* 

.0035715 

Porterville  Recorder  . 

900 

4/15/20 

.0178572* 

7/15/19 

.0107143* 

.0071429 

Tulare  Advance . 

856 

4/1/20 

.0142858* 

5/1/18 

.0107143* 

.0035715 

Colorado — 

Denver  Record-Stockman  (est) 

15,000 

4/19/20 

.0535715* 

11/1/17 

.04 

.0135715 

Fort  Collins  Express . 

2,205 

4/1/20 

.0214286* 

1/1/20 

.0178572* 

.0035715 

Loveland  Herald  . 

Connecticut — • 

1,150 

4/23/20 

.0178572* 

2/20/19 

.0107143* 

.0071429 

Danbury  News . 

6.524 

5/1/20 

.0178572* 

3/1/19 

.0142858* 

.0035715 

Waterbury  Democrat  . 

Florida — 

6.661 

5/1/20 

.03 

1/1/20 

.025 

.005 

Daytona  Journal  . 

1,721 

7/1/20 

.02* 

4/11/19 

.0142858* 

.0057143 

St  Petersburg  Independent.. 
Idaho — 

2,107 

6/1/20 

.0157 

11/1/19 

.0132 

.0025 

Pocatello  Tribufle  . 

Illinois— 

3.090 

S/1/20 

.0285715* 

11/1/19 

.025* 

.0035715 

CJiicago  Herald  &  Examiner 

(AC) 

311,831 

4/19/20 

.55 

2/21/20 

.45 

.10 

Sunday  Edition  . . 

593,170 

3,408 

4/19/20 

4/15/20 

.75 

.02 

2/21/20 

11/1/19 

.65 

.015 

.10 

.005 

Mattoon  Journal  Gazette  & 

Commercial  Star  . 

Indiana — 

4/15/20 

.025* 

1/1/20 

.02* 

.005 

Frankfort  Crescent-News  . . . 

2,142 

4/1/20 

.0178572* 

1/1/20 

.0142858* 

.0035715 

Greencastle  Herald . 

1.200 

4/19/20 

.0107143* 

11/1/17 

.0071429* 

.0035715 

Lebanon  Reporter  . 

Nobtesville  ledger  . . 

3,175 

7/1/20 

.0178572* 

1/1/19 

.0128572* 

.005 

2,914 

7/1/20 

.0178572* 

1/1/19 

.0128572* 

.005 

Shelbyville  Republican ..  (est) 

Kansas — 

1,600 

4/20/20 

.0107143* 

5/20/19 

.01* 

.0007143 

lola  Register  . 

3,567 

5/1/20 

.025* 

7/1/19 

.0178572* 

.0071429 

Salinas  Journal  . 

Maryland — 

3.738 

4/15/20 

.025* 

11/1/19 

.02* 

.005 

Cumberland  News . 

6,399 

1/1/20 

.0271429 

7/1/18 

.0214286 

.0057143 

Mississippi — 

Jackson  Clarion  Ledger . 

New  York — 

4,772 

1/1/20 

.03 

4/4/19 

.025 

.005 

New  York  Daily  News  Record 
Kochester  Times  Union  Ad- 

9,411 

4/1/20 

.20 

7/15/19 

.15 

.05 

vertiser  . 

63,593 

4/15/20 

.16 

10/1/19 

.14 

.02 

0hi(^- 

Akron  Beacon  Journal . 

31.781 

5/1/20 

.07* 

11/1/19 

.06* 

.01 

Bellefontaine  Index-Republican 

2,719 

7/1/20 

.0142858* 

1/1/19 

.0085715* 

.0057143 

Canton  Repository  . 

.1  Hamilton  Journal  . 

22,809 

5/1/20 

.055* 

1/1/20 

.045* 

.01 

7,351 

7/1/20 

.03 

4/1/20 

.02 

.01 

New  Philadelphia  Times . 

4,379 

7/1/20 

.0175* 

7/1/19 

.0128572* 

.0046428 

^Varren  Tribune  . 

Cklahotna — 

6,200 

4/1/20 

.03 

1/1/20 

.0214286 

.0085715 

Ponca  City  News . 

2,100 

5/1/20 

.025* 

2/1/19 

.0178572 

.0071429 

Oregon — 

Medford  Mail  Tribune . 

2,996 

4/19/20 

No  change. 

4/19/20 

.0214286 

1/1/20 

.0178572 

.0035715 

Pennsylvania — 

Butler  Citizen  . 

6,198 

7/1/20 

.0178572* 

1/1/20 

.015 

.0028572- 

East  Stroudsburg  Press . 

1,827 

4/1/20 

.0178572* 

1/1/18 

.0107143 

.0071429 

Greensburg  Review  . 

4,406 

3/1/20 

.02 

.11/1/17 

.0107143* 

.0092858 

Johnstown  Democrat.. ..  (AC) 
Washington  Observer  Reporter 

10,132 

5/1/20 

.05* 

9/1/18 

.03 

.02 

13,257 

5/1/20 

.05 

1/1/20 

.035 

.015 

South  Dakota — 

Sioux  Falls  Press . 

Texas — 

8.814 

3/31/20 

.0428572* 

1/1/20 

.0357143* 

.0071429 

.3,789 

50,737 

5/1/20 

.035* 

11/1/19 

.025* 

.01 

Houston  Chronicle  . 

6/1/20 

.12 

1/1/20 

.10 

.02 

Sunday  Edition  . 

58,021 

6/1/20 

.14 

1/1/20 

.12 

.02 

Port  Arthur  News . . . . . 

2,796 

3/1/20 

.025* 

6/1/19 

.02* 

.005 

Terrell  Tribune  . 

Vermont — 

2,027 

4/15/20 

.0178572 

4/1/19 

.0107143 

.0071429 

3.653 

4/15/20 

.0125 

6/1/15 

.0107143 

.0017857 

Washington — 

12,158 

1/1/21 

.035* 

9/1/17 

.03* 

.005 

Moundsville  Journal  (est).. 

1.200 

4/23/20 

.0107143* 

11/8/17 

.0071429 

.0035715 

2,302 

4/19/20 

.0214286 

4/1/20 

.0128572 

.0085715 

4,593 

3,691 

4/1/20 

.025 

11/1/19 

.02 

.005 

Wyoming — 

Sheridan  Enterprise  . 

4/1/20 

.03* 

12/1/19 

.0214286 

.0085715 

' 

677,219 

52.2407012 

$1.7549869 

.4857157 

*  Flat  rate.  (.\C) — .\dju5table  contracts;  (est) — estimated  circulation. 


Illinois  is,  in  a  commercial  sense,  the 


pivotal  state  of  the  Middle  West. 

Not  only  in  population  but  in  influ¬ 
ence  Illinois  dominates  with  an  un¬ 
questioned  authority,  spreading  its 
influence  into  neighboring  states. 

Such  a  state — a  hub  state,  is  a  good 
state  to  start  a  localized,  territorial 
advertising  campaign  for  business. 

Tremendously  effective  cooperation; 
splendidly  influential  newspapers;  up 
to  the  minute  stores;  a  particularly 
live  market,  Illinois  is  one  of  the  most 
important  market  groups  in  the 
Union,  and  Illinois  daily  newspapers, 
as  listed  here,  offer  the  motive  power 
that  will  put  any  well  merchandized 
campaign  over  the  top  in  splendid 
shape. 


Rate  for  Rate  for 


Circu- 

2,500 

10,000 

lation  . 

Lines 

Lines 

Champaign  Daily  News-Gazette. .. (E) 

8,643 

.035 

.035 

Chicago  American . 

428,589 

.60 

.60 

Chicago  Herald-Examiner _ 

. (M) 

327,176 

.55 

.55 

Chicago  Herald-Examiner . . . 

. (S) 

667,926 

.75 

.75 

^Chicago  Daily  Journal . 

. (E) 

115,932 

.26 

,24 

tChicago  Daily  News . 

. (E) 

398,405 

.55 

.55 

Chicago  Evening  Post . 

. (E) 

51,750 

.25 

.12 

Danville  Press . 

. (M) 

10,931 

.035 

.0325 

Moline  Dispatch . 

. (E) 

9,586 

.035 

.035 

Peoria  Journal-Transcript . . . 

,.,(M&E) 

32,758 

.10 

.09 

tPeoria  Star . 

. (E) 

22,364 

.05 

.04 

♦♦Rock  Island  Argus  . 

. (E) 

7,881 

.03 

.03 

Sterling  Gazette . 

. (E) 

5,085 

.025 

.025 

Government  Statements,  April  1st,  1920. 
tPublishers’  Statement. 

:tGovernment  Statements,  October  1st,  1919. 
♦*A.  B.  C.  Report,  October  1st,  1919. 
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8.  Statement  made  by. 


Applicanti  for  an  allotment  of  this  released 
tonnage  should  answer  the  foregoing  fully  and 
return  the  questionnaire  to  the  chairman  of 
the  committee  on  news  print  supply,  who  is: 

R.  S.  Kellogg,  secretary.  News  Print  Serv¬ 
ice  Bureau,  18  East  41st  street.  New 
York  City. 

The  other  members  of  the  committee  are: 

Wil  V,  Tufford,  secretary.  Inland  Daily 
Press  Association. 

Charles  I.  Stewart,  chairman.  News  Print 
Committee,  Southern  Newspaper  Pub¬ 
lishers’  Association. 

H.  C.  Hotaling.  ejecurive  secretary.  Na¬ 
tional  Editorial  Association. 

G.  F.  Booth.  New  England  Newspaper 
Alliance 

Mead  Company  Writes  to  Customers 

The  G.  H.  Mead  Company  of  Dayton, 
Ohio,  has  joined  the  International  Paper 


making  an  investigation  which  will  prove 
conclusively  whether  the  publishers  who 
are  applying  for  tonnage  are  able  to  get 
paper  elsewhere  or  not.  A  small  com¬ 
mittee  will  be  formed,  if  the  tonnage  is 
developed,  composed  of  men  whose  con¬ 
nections  and  experience  will  amply 
qualify  them  for  the  work  of  distribu¬ 
tion. 

“It  was  our  plan  originally  that  we 
should  only  consider  obligations  to  the 
papers  that  were  unable  to  secure  ton¬ 
nage  at  any  price,  but  it  is  now  gen¬ 
erally  believed  that  anyone  can  get  paper 
if  they  are  willing  and  able  to  pay  the 


JohnB.  Gallagher  Company 


Ninth  Floor  Dexter  Building, 
BOSTON 


BROOKLYN 

BALTIMORE 


CHICAGO 

DETROIT 


PHILADELPHIA 

CINCINNATI 


What  is  your  proportion 
of  advertising  lineage  to 
news  matter  in  your  Satur¬ 
day  and  Monday  issues? 

If  you  are  not  carrying  at  least  fifty 
percent  advertising  on  either  of  these 
days,  we  can  help  you  by  putting  on 
a  permanent  Weekly  Industrial  Re¬ 
view  Page,  secured  from  among  your 
non- regular  advertisers. 

Write  today  for  miniature  copies  of 
our  permanent  “Weekly  Industrial 
Review”  Pages  now  running  and  en¬ 
dorsements  of  them  from  leading  pub¬ 
lishers  throughout  the  country. 


845-849  Marbridge  Building, 
NEW  YORK 


QUESTIONNAIRE  READY  Company  in  making  a  request  of  its  cus- 
r>l\/l7P'TT7r\  PAPCO  lomers  to  allow  one  lo  two  per  cent  of 
rv-rlv  i/1  V  I!«K  1 their  contract  tonnage  for  the  months 

-  of  June,  July  and  Aug^ist  to  be  diverted, 

Diatribution  Committee  WanU  Definite  at  contract  prices,  to  smaller  publishers 
Information  from  All  Applicant* —  A'ho  cannot  get  paper  otherwise.  The 

Kellogg,  Stewart,  Tufford,  Hotaling  distribution  of  this  paper  will  also  be 
and  Booth  in  Charge  handled  by  the  committee  of  which  Mr. 

_  Kellogg  is  chairman  on  the  basis  of  in- 

,  .  .T  T,  .  ,  .  ,  formation  given  in  answer  to  the  ques- 

While  the  A.  N.  P.  A.  had  taken  no  tionnaire  sent  out  by  the  committee, 
action  up  to  the  hour  of  going  to  press  j^e  Mead  Company’s  letter  to  custom- 


on  the  proposition  of  the  International 
Paper  Company  and  George  Mead  Com¬ 
pany  for  the  relief  of  publishers  with¬ 


ers,  signed  by  R.  T.  Houk,  Jr.,  follows: 

“We  have  had  numerous  requests  from 
publishers’  associations,  publishers  large 


out  paper  by_  the  diversion  of  contract  members  of  Con- 


tonnage,  the  joint  committee  headed  by 


gress  at  Washington,  that  we  work  out  a 


K  S.  Kellogg  started  its  machinery  publishers  in  our 

Thursday.  A  questionnaire  was  sent  .  ,  ,,  „  u  ,  -.v,  ♦ 


Aiiuiaudv*  uucdiicriiiiaii  c  dciii  .•  r  .*  . _  «  . 

a  ui*  i_  '  \  r  it  •  c  j  section  of  the  country  who  are  without 

to  publishers  in  the  following  form  and  ^  , 

\t  V  it  u  1*  a  source  of  supply  and  we  have  been 

Mr.  Kellogg  believes  that  the  answers  ^  t 

necessary  to  the  committee’s  progress  trying  to  devise  some  means  of  forming 
will  be  forthcoming  at  an  early  date.  ?  of  tonnage  for  d.stnbution 

The  questionnaire  follows: 

Information  for  the  Committee  on 
News  Print  Supply 


“We  are  sold  up  100  per  cent,  and  un¬ 
fortunately  behind  on  deliveries  at  the 
present  time,  mainly  owing  to  obliga- 


A  committee  on  news  print  supply  has  been  tions  which  we  made  for  tonnage  to  be 
designated  by  the  publishers  and  the  manutac-  ..  •  r 

turers  to  recommend  the  distribution  of  such  delivered  in  1919  and  part  of  which  we 
tonnage  as  may  be  made  available  to  publishers  had  to  Carry  over  into  1920.  We  are, 
who  are  without  pnnt  paper  and  who  are  un-  ci.r  -u  . 


able  to  get  paper  in  the  open  market. 


therefore,  unable  to  furnish  any  tonnage 


This  tonnage  has  ^en  develop^  through  jq  SUCh  a  pool  Unless  OUr  contract  CUS- 
appeals  made  by  the  International  Paper  Com-  ,  ,, 

pany.  the  George  H.  Mead  Company  and  tomers  are  Willing  to  release  a  Small 
other  paper  companies  to  their  contract  cus-  part  of  their  allotment- 
tomers  who  have  been  generous  enough  to  re-  *  ,  ,  ,  -  ,  ,  - 

lease  one  to  two  per  cent  of  their  contract  Some  of  OUr  good  friends  have  indl- 
supply  during  the  months  of  .April,  May  and  gated  a  willingness  to  release  tonnage 
June,  in  order  that  the  smaller  country  papers  i  #  *  *•  r 

may  be  assisted  in  cases  where  such  papers  if  a  workable  allocation  plan  Can  bC 
»e  faced  with  suspension  because  of  inability  found,  and  we  believe  that  we  have 
to  procure  news  print.  *  ,  r,.,  x 

In  order  that  the  committee  may  have  the  found  an  excellent  solution.  The  In¬ 
information  upon  which  to  base  intelligent  and  ,  x  Dailw  Precc  Aecnriorinti  Bae  under, 

impartial  action,  it  is  necessary  that  the  fol-  uaiiy  Press  Association  nas  unacr- 

lowing  questions  be  answered  fully,  frankly  taken  to  distribute  the  tonnage  and  be- 
^s^nc"''”*'’’'  ^  lieve  that  they  have  the  facilities  for 

1.  Same  of  Paper . 

Address  . 

Publisher  or  ^fanagrr . 

2.  Have  you  a  contract  for  paper  this  yearf . 

(b)  If  so  with  whom,  the  Period  of  contract,  and  for  how  muchr . 


spot  market  prices.  However,  it  appears 
that  some  of  the  papers  in  smaller  com¬ 
munities  cannot  live  at  the  present  spot 
prices  and  we  would  like  to  have  your 
opinion  as  to  whether  or  not  these  papers 
should  be  included  in  our  plan. 

‘There  is  a  tremendous  shortage  of 
groundwood  pulp  at  the  present  time, 
and  it  is  probable  that  a  number  of  ma¬ 
chines  will  have  to  stop  manufacturing 
newsprint  because  of  their  inability  to 
obtain  groundwood  supplies. 

“We  believe  that  there  is  an  abnormal 
mortality  among  the  smaller  newspapers 
of  this  country,  many  of  which  are  of 
great  use  to  their  communities,  and  we 
futher  believe  that  if  conditions  coh- 
tinue  to  become  more  unfavorable,  as  i.s 
indicated  at  the  present  time,  legisla¬ 
tion  will  be  passed  which  might  work 
a  great  hardship  on  the  papers  of  this 
country. 

“Some  of  our  customers  we  know  are 
unable  to  release  a  pound  of  tonnage- 
Others  we  know  can  by  a  little  further 
restriction  release  a  small  percentage  for 
distribution  to  these  smaller  publishers 
who  are  facing  extinction,  and  we  sug¬ 
gest  that  if  these  would  give  up  one  or 
two  percent  of  their  contract  tonnage  for 
the  next  few  months  it  would  be  of 
great  benefit  to  the  whole  industry. 

“International  Paper  Company  have 
written  a  letter  to  their  customers  mak¬ 
ing  a  request  similar  to  this  one;  pos¬ 
sibly  you  may  have  seen  a  copy  of  h  in 


the  trade  papers.  We  arc  told  that  tl* 
response  they  had  was  general,  and  4# 
some  little  tonnage  has  been  developed. 

It  would  not  take  a  great  deal  in  the  ag. 
gregatc,  and  if  each  person  could  on|; 
give  a  little  we  think  all  will  be  greatlv 
benefited. 

“If  you  believe  that  we  are  operating 
along  the  right  lines,  and  if  you  are  able 
to  release  a  little  tonnage  for  the  next 
few'  months  for  this  pool,  we  will  lie 
very  glad  indeed  to  hear  from  you." 

More  News  Print  Production 

Riverton,  Conn. — The  plant  of  the 
Riverton  Paper  Company,  owned  by  the 
State  Pulp  &  Paper  Company  of  Net 
York,  has  changed  over  tissue  to  news- 
print  manufacture,  the  daily  output  of 
which  will  be  five  tons  per  day. 

White  Goes  to  the  Const 

Chicago. — Julius  White,  for  the  pa 
five  years  connected  with  the  circulation 
staff  of  the  Hcarst  newspapers  in  tla 
city,  has  been  transferred  to  the  la 
-Angeles  Examiner  organization. 

Printed  on  Wrapping  Paper  ! 

Kenosha,  Wis. — The  shortage  of  pi¬ 
per  caused  the  Evening  News  on  Apri; 
17  to  run  its  entire  edition  on  wrapping 
paper.  \\'alter  T.  Marlatt  is  editor. 

You  read  it  in  Editor  &  PcBUSHn, 


‘America's  Foremost  Industrial  Advertising  Agency" 


ib)  What  kovr  been  the  retultsf. 


3.  If  yon  do  not  hare  a  contract : 

(a)  What  efforts  have  yon  made  to  secure  f><^erf . 


Horn  much  p^er  have  rou  on  handf . 

Hom  much  in  transUf . 

How  long  will  the  combined  amount  on  hand  and  in  transit  last  at  your  present  rate 

of  consumptionf  . . 

How  much  paper  have  you  ordered  and  not  yet  shipped! . 

Can  you  reduce  your  chnstimptiou  any  further,  and  if  so,  how  much! . 


What  was  the  average  number  of  pages  printed  during  the  months  speciHedf 

1930  1919 

I  I 

Daily  Sunday  Daily  Sunday 

January  . ] . 

March  .  . |.  . 

Average  . | . I . 

What  are  your  specihcatiou.t  for  paper! 

(a)  Rolls — Diameter  . 

(b)  Sheets — She  . 

//  your  revert  is  passed  on  favorably  by  the  committee,  are  you  prepared  to  make  payment 


What  was  v-our  consumption  of  print  paper  during  the  months  specified!, 

1920 

Tons 

January  . . . 

Fsbruary  . 

March  . j, .  . : . 

Total  . 


1919 

Tons 


5. 


6. 


7. 
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delivery  and  paper- 
new  ENGLAND  TOPICS 

A.  N-  P'  A'  of  News  Print  Situa¬ 
tion  Discussed  in  General  Discussions 
inJ  Papers — Address  bjr  James 
E.  Williams  of  Transcript 


(By  Ttlegrat'h  to  Editor  &  Publisher) 

Boston,  April  28.— The  April  gather- 
jjg  of  the  New  England  Association  of 
Qrculation  managers  took  place  today 
j(  the  Boston  City  Club.  Due  to  the 
indemency  of  the  weather  the  meeting 
did  not  open  until  10  o’clock,  and  but 
22  of  the  45  members  of  the  association 
ftre  present,  not  including  three  guests. 

\  lengthy  program  was  laid  out, 
which  was  not  completed  until  late  in 
the  afternoon,  luncheon  being  served  at 
twelve  o’clock  noon.  Due  to  the  fact 
that  there  was  no  meeting  the  preceding 
crening  of  the  board  of  directors  noth¬ 
ing  of  an  urgent  nature  came  up  at  the 
meeting.  The  newsprint  situation  as 
viesed  by  the  A.  N.  P.  A.,  and  the  pos- 
nhilities  of  increased  circulation  by 
automobile  delivery  were  gone  into 
comprehensively. 

Plans  were  made  for  a  joint  meeting 
of  the  New  England  Association  and 
the  New  York  State  Circulation  Man¬ 
agers  Association  in  October,  the  date 
and  place  to  be  set  by  the  directors  of 
both  associations. 

R.  C.  Webster,  Hartford  (Conn.), 
Conrant,  gave  an  interesting  talk  on 
‘Increasing  Circulation  by  Suburban 
District  Agents.” 

‘Plans  Used  in  Building  Magazine 
Grculation  Which  Could  Be  Applied  to 
Newspaper  Circulation  Promotion.”  was 
the  topic  of  S.  J.  Moore,  Crowell  Pub¬ 
lishing  Company. 

G.  H.  Reynolds,!  New  Bedford  Stand¬ 
ard,  brought  up  the  question  of  “In¬ 
creasing  Subscription  and  Single  Copy 
Rate  on  Daily  and  Sunday  Papers.” 

‘Should  Postage  Charges  Be  Passed 
oo  to  the  Subscriber  ?”  was  reviewed  by 
R.  H.  Beach,  Springfield  Republican, 

The  Newsprint  Situation  as  Seen  by 
the  A.  N.  P.  A,”  was  taken  up  by  C.  W. 
Palmer,  Woonsocket  (R.  I.)  Call. 

C  M.  Schofield,  Worcester  Gazette, 
told  of  his  experience  in  connection  with 
the  newsbox. 

“School  of  Salesmanship  for  Carriers 
ad  Newsboys;  Its  Value  and  Opera¬ 
tion,”  was  the  topic  of  discussion  of  N. 
M.  Wheeler,  Hartford  Times. 

H.  R.  Moriarity,  Lewiston  Journal, 
gave  an  interesting  talk  on  “Magazine 
Qnb  Offers  as  Circulation  Builders,” 
while  the  New  Haven  strike  situation  of 
» few  months  ago  was  discussed  by  F. 
L  Nutting,  New  Haven  Register,  ex¬ 
plaining  how  it  was  met  and  the  effect 
it  had  on  the  circulation  of  the  New 
Haven  newspapers. 

T.  J.  Farrelley,  Province  Bulletin,  and 
H.  R.  Frickenaus,  Worcester  Telegram, 
gave  a  talk  on  “Increasing  Circulation 
tig  Suburban  Auto  Delivery  Service,” 
and  “Control  of  Selling  Price  in  Coun- 
Towns  Under  Present  Conditions,” 
itapectively. 

Immediately  after  the  close  of  the 
luncheon  James  E.  Williams,  Jr.,  editor 
of  the  Boston  Transcript,  discussed  edi¬ 
torial  problems,  including  expiration 
notices  to  subscribers,  how  to  increase 
oity  street  sales,  house  organs  and  their 
'■*lue,  the  question  of  whether  or  not 
the  papers  were  drifting  back  to  returns 
and  other  circulation  abuses.  He 
touched  on  present  labor  conditions,  and 
what  must  be  done  to  maintain  delivery 
organizations  if  things  continue  as  at 
present. 

The  present  officers  of  the  association 
include  President  Frank  S.  Hoy,  Lewis¬ 


ton  Sun;  vice-president,  C-  W.  Palmer; 
secretary-treasurer,  P.  F.  Viets,  Hart¬ 
ford  Courant ;  board  of  directors,  F. 
Middleton,  Brockton  Enterprise ;  R.  C. 
Webster,  C.  M.  Schofield;  D.  T.  Will¬ 
iams,  North  Adams  Transcript;  R.  H. 
Beach,  Springfield  Republican,  and  L.  M. 
Hammond,  Jr.,  Boston  Transcript. 


CIRCULATION  NOTES 


St.  P.\fL,  Minn. — Frank  Schwartz, 
manager  of  the  country  circulation  office 
af  the  Daily  News,  has  resigned.  He  is 
succeeded  by  Jack  C.  Lawrence,  of  the 
Detroit  (Minn.)  Record. 

Des  Moines,  la. — Little  Miss  Car- 
berry,  aged  12  years,  won  the  $25  baby 
doll  offered  by  the  circulation  depart¬ 
ment  of  the  Des  Moines  Capital  to  the 
person  who  colored  the  picture  of  “Betty 
Jane,”  published  in  Sunday’s  paper, 
nearest  like  the  original  doll  drawn  by 
the  Capital  artist.  The  winner  was 
selected  from  over  1,500  replies,  received 
from  all  parts  of  the  state.  This  con¬ 
test  has  proven  to  be  a  good  incentive 
in  increasing  circulation,  the  Capital 
reports. 

St.  Paul,  Minn. — The  Pioneer  Press 
is  giving  prizes  through  the  children’s 
Iiage  for  essays  on  "Why  We  Should 
Be  Kind  to  .Animals,”  and  offers  prizes 
to  those  who  can  make  the  largest  num¬ 
ber  of  words  of  the  letters  contained  in 
the  phrase  “Minnesota,  the  wheat  state.” 

Seattle,  Wash. — The  Times  will  send 
the  six  most  popular  teachers  in  Seattle 
and  King  County  on  a  tour  of  the  battle¬ 
fields  of  Europe. 

Butte.  Mont. — .An  early  Sunday  edi¬ 
tion  of  the  Miner  is  proving  quite  pop¬ 
ular  with  “Saturday  nighters”  in  the  cop- 
Iier  city.  It  carries  all  regular  Sunday 
advertising,  with  the  exception  of  classi¬ 
fied,  which  is  made  up  in  subsequent 
editions.  News  dispatches  received  up 
to  7 :30  p.  m.  appear. 

St.  Paul,  Minn. — The  Daily  News  re¬ 
cently  gave  a  “party”  to  200  newsboys, 
with  music  and  boxing  bouts  as  the 
attractions.  The  circulation  department 
of  the  Daily  News  is  the  first  in  the  city 
to  solicit  by  telephone. 

Bridgeport,  Conn.  —  Newsboys  who 
deliver  the  Post  and  the  Telegram  have 
formed  a  glee  club  and  will  appear  in 
public  at  theatres. 

Tulsa,  Okla. — The  Tribune  was  host 
twice  during  last  week  to  the  people 
who  help  to  issue  and  disseminate  the 
paper.  The  first  event  was  a  dinner  and 
dance  to  the  entire  editorial,  business 
and  mechanical  forces,  together  with  the 
women  folks,  the  affair  taking  over  for 
several  hours  a  popular  local  restaurant. 
Music  and  vaudeville  stunts  featured 
the  entertainment.  The  other  event  was 
the  joy  treat  to  the  paper’s  army  of 
carriers  and  newsboys  when  they  were 
guests  of  the  management  at  a  “big 
time”  theatre  performance. 


Martin  Going  to  Orient 

Columbia,  Mo. — Frank  L.  Martin,  in¬ 
structor  of  journalism  at  the  University 
of  Missouri,  and  a  former  member  of 
the  Kansas  City  Star  staff,  sailed  for 
the  Orient,  .April  27,  to  spend  the  sum¬ 
mer  doing  advertising  work  for  the 
American  Express  Company  in  the 
Philippines,  Japan  and  China.  He  also 
will  have  charge  of  an  American  Ex¬ 
press  Company  party  on  a  tour  of  the 
Orient.  _ 

CHiCAr.o. — The  corporate  name  of 
Mallory,  Mitchell  &  Faust,  Inc.,  has 
been  changed  to  the  Mitchell-Faust  .Ad¬ 
vertising  Company. 


Write  it  in 
your 
book : 


West  Virginia 


trOOVER  says  we 
-*■■■•  will  now  have 
$20  per  capita,  for¬ 
merly  spent  in  pro¬ 
hibitive  drinks,  to 
spend  for  something 
else! 

Why  not  advertise  what 
you  have  to  offer  for  the 
money,  in  these  papers, 
and  do  it  first ! 


Circu¬ 

lation 


Rate 

for 

5,000 

lines 


tTelc^aph . 

.<M) 

4,SW 

.425 

Charieston 

tGaxette  . 

.<M) 

U,«t 

.44 

tGaxatte  . 

..(S) 

14,441 

44 

tMaU  . 

..(E) 

9,04 

.44 

Qarksburff 

. 

..(E) 

T,2M 

AIM 

425 

tTslegram  . 

..(S) 

425 

Fairmoiit 

tWest  Virginun 

..(E) 

4,7M 

43 

CraftnD 

tSantiiMl  . . 

..(E) 

247S 

414 

Huntington 

tAdvertiser  . 

..(E) 

S,13> 

43 

tHerald-Dispatch 

(M) 

U,423 

.435 

tHerald-Dispetch 

..(S) 

14,733 

.435 

Rate 

for 

Ciren-  5,000 
lation  lines 

Martinsburc 

‘Jourml  . (E)  3,2M  JU» 

Mounds  vfUe 

tEcho  . (E)  3,1<1  -Om 

Parkersburg 

tNsws  . (M)  5,Sa  JZ 

tNews  . (S)  S,52Z  M 

tSentfnsI  . (E)  S44<  417 

Wheeling 

tInteiUgencer  . (M)  12,Mt  43ZS 

tNews  . (E)  1S415  44 

tNews  . (S)  IS4IS  4$ 

tGovemment  Statements,  Apr.  1,  1920 
*A.  B.  C.  Reports,  Apr.  1,  1920 
tGovemment  Statements.  Oct.  I,  1919 


File  the  Facts  for  Reference 


14 


Editor  &  Publisher  for  May  T  ,  1920 


DISCOURAGE  USE  OF  SUPERLATIVE 
IN  CLASSIFIED  ADVERTISING 


Fundamental  Reason  for  Success  of  All  Advertising  Is  Confi¬ 
dence — Newspapers  Should  Follow  Example  of 
Baltimore  Sun  in  Establishing  It 


By  C.  L.  PERKINS 

Article  XXIII 


WEBSTER  says  “Superlative,  «,  a 

(»vnrp*icin<y  thp  (Ipffree 


”  word  expressing  the  highest  degree 
of  anything." 

Reading  the  classified  columns  of  most 
any  newspaper  reveals  the  superlative 
as  a  prime  favorite  with  many  of  the 
want-ad  writers. 

One  of  these  much  over-worked  words 
is  “highest’’  used  in  connection  with 
money.  If  we  were  to  believe  the  ad¬ 
vertisers  in  the  “Wanted,  to  Purchase" 
classifications,  the  only  conclusion  would 
be  that  everyone  want  to  buy  at  top 
prices. 

The  “Furniture  Wanted’’  column  of 
a  certain  newspaper  is  now  printing 
eight  advertisements  of  dealers  offering 
to  buy  furniture  and  household  goods. 
These  are  regular  standing  advertise¬ 
ments.  most  of  them  being  on  yearly 
orders  and  of  the  eight,  all  but  one 
makes  an  offer  to  pay  the  “highest” 
price  for  articles  purchased.  Seven 
“highests’’  —  seven  superlatives  —  each 
greater  than  any  of  the  other  six. 


Realizing  the  value  of  honesty  and 
truth  to  the  future  success  of  its  classi¬ 
fied  columns,  the  Baltimore  Sun  has 
prohibited  the  use  of  the  word  “highest” 
by  dealers  buying  used  furniture,  cloth¬ 
ing,  automobiles,  etc.  It  is  understood 
that  this  is  only  a  beginning  and  that 
all  other  forms  of  misleading  and  un¬ 
truthful  language  will  be  barred  in  the 
near  future. 


more  often  they  didn’t.  If  they  had  it, 
they  didn’t  want  to  or  wouldn’t  sell  it. 
It  was  a  PET — they  wanted  to  use  it 
over  and  over.  Their  sole  purpose  was 
to  get  people  to  answer  and  these  people 
became  “leads.”  They  were  good  pros¬ 
pects.  The  salesman  seldom,  if  ever, 
connected  himself  with  the  advertise¬ 
ment.  Mostly  he  denied  having  run  it 
and  gave  a  more  or  less  plausible  excuse 
as  to  how  he  found  out  that  the  person 
was  in  the  market  for  a  player. 


m 


Ban  on  “Lead”  Ads 


Indicates  Untruth 


Any  person  who  has  tried  to  sell  fur¬ 
niture  to  the  average  dealer  realizes 
that  the  buyer  pays  or  at  least  endeavors 
to  pay  the  lowest  possible  price  instead 
of  the  highest.  It  takes  a  shrewd  seller 
to  secure  from  the  average  dealer  any¬ 
thing  near  the  value  of  the  article  or 
articles  as  junk.  This  fact  is  well  known 
by  all  readers  of  classified  advertising, 
so  when  they  see  such  advertisements 
their  only  conclusion  can  be  that  the 
copy  is  untruthful. 

Every  untruthful,  fraudulent  or  mis¬ 
leading  advertisement  in  a  classified 
section  of  a  newspaper  tends  to  make 
the  readers  of  that  section  doubt  all 
other  advertisements  in  that  or  any 
other  publication.  The  fundamental  rea¬ 
son  for  the  success  of  all  advertising  is 
confidence.  The  great  volume  of  display 
advertising  being  published  today  is  due 
to  the  fact  that  many  new  and  old  ad¬ 
vertisers  are  discovering  the  power  of 
advertising — a  power  founded  on  reader 
confidence— a  power  that  has  grown  in 
just  the  proportion  that  honesty  has  in¬ 
creased  in  advertising. 


BUILDING  CLASSUHEO  IN 
SPRINGHELD 


Actual  Figure*  Are  Best 

The  word  “higliest”  is  also  used  fre¬ 
quently  in  the  “Help  Wanted”  columns 
of  all  newspapers.  Here  the  word  is 
still  untruthful,  but  perhaps  not  as  de¬ 
liberate  a  manifestation  of  dishonesty 
as  in  the  cases  mentioned  above.  The 
writer  recently  saw  a  letter  sent  to  a 
newspaper  by  a  classified  “Help 
Wanted”  advertiser,  in  which  it  was 
stated  that  greater  results  were  invari¬ 
ably  obtained  when  the  compensation 
was  definitely  stated.  This  advertiser 
has  thoroughly  tested  the  use  of  such 
phrases  as  “highest  salaries  paid,”  “best 
wages,”  etc.,  etc.,  and  found  them  un¬ 
profitable  when  compared  to  the  actual 
statement  of  money  paid  for  the  work 
advertised. 

Some  publishers  and  classified  adver¬ 
tising  managers  may  say  that  they  can¬ 
not  carry  this  matter  of  censorship  so 
far.  It  has  been  said  that  as  long  as  a 
newspaper  keeps  out  of  its  columns  the 
most  flagrant  cases  of  untruthful  ad¬ 
vertising  that  it  has  done  its  duty — that 
the  reading  public  should  be  able  to  pro¬ 
tect  itself. 


Shortsightednes* 


■fl7  HEN  R.  J.  Ford,  classified  adver- 
”  rising  manager  of  the  Spring^field, 


(Mass.)  Union,  graduated  from  high 
school,  he  had 
the  above  picture 
taken.  Then  he 
went  to  work  in 
the  classified  ad¬ 
vertising  depart¬ 
ment  of  the  Un¬ 
ion.  His  first  job 
was  behind  the 
want-ad  counter. 
Then  the  Spring- 
field  Republican 
employed  him  for 
a  year.  He  re- 
R.  T.  Fo»d  turned  to  the 

Union  as  classified  manager  and  has 
made  good  on  the  job  ever  since. 


“It  is  plainly  evident  what  great  injury 
was  being  done  to  advertising,  to  legiti¬ 
mate  business  and  to  the  good-will  of 
the  newspaper  whose  columns  were 
used.  The  St.  Louis  Post  Dispatch,  St. 
Louis  Globe  Democrat,  St.  Louis  Star 
and  St.  Louis  Times,  realizing  the  harm, 
have  agreed  (and  put  into  practice)  a 
policy  of  refusing  to  accept  musical  in¬ 
strument  advertisements  under  an  office 
box  number,  unless  the  classified  adver¬ 
tising  manager  is  satisfied  it  is  bona  fide 
for  the  purpose  of  disposing  of  the  ar¬ 
ticle  and  not  for  the  purpose  of  getting 
leads.” 


Automobile  salesmen  take  can  o8 
floors  of  their  show  rooms,  plac( 
in  the  garages  of  their  homes  and 
through  classified  advertising  sell 
as  private  owners. 

This  tendency  should  be  concl 
proof  that  the  attraction  which 
classified  readers  is  the  advertisec 
of  the  individual  rather  than  tho* 
dealers.  For  example — the  pruspe; 
automobile  buyer  does  not  consult 
classified  columns  of  a  newspaper  to 
cover  the  offerings  of  the  used 
dealers.  Naturally  he  looks  at 
before  buying  it  and  since  in  most 
the  dealers  are  all  located  in  a 
well  known  location,  the  prospect  it 
if  he  desired  to  purchase  from 
visit  their  showrooms,  without  r 
their  classified  advertisements, 
tied  advertising  reading  would  be 
essary,  as  a  rule,  if  the  reader 
to  get  in  touch  with  dealers  only. 

’The  Clearing  House  of  “Wanti' 


Musical  instrument  salesmen  are  not 
the  only  ones  that  masquerade  as  pri¬ 
vate  individuals.  Furniture  dealers  fur¬ 
nish  vacant  houses  and  then  by  advertis¬ 
ing  sell  the  furniture  as  private  owners. 


The  motive  that  causes  most 
to  turn  to  Want-ads  is  the  desm 
get  in  touch  with  some  other  indivii 
who  can  satisfy  his  want.  Back  toj 
automobile,  for  example — the  proii 
live  purchaser  reasons,  correctly 
otherwise,  that  he  can  get  a  better! 
gain  if  he  purchases  his  car  fromsi 
individual  who  through  some  fotet 
(Continued  on  page  29) 


This  is  a  subject  that  should  be  con¬ 
sidered  not  so  much  from  a  standpoint 
of  ethics  or  a  newspaper’s  duty  to  its 
readers  but  from  a  cold  blooded  selfish 
business  standpoint.  The  real  reason 
that  many  classified  advertising  columns 
are  not  cleaner  is  because  the  manage¬ 
ment  fears  that  strict  censorship  will 
mean  a  loss  in  lineage  and  a  consequent 
decrease  in  revenue.  This  is  a  short¬ 
sighted  policy. 

Honest  advertising  creates  confidence 
— this  reader  confidence  increases  results 
for  advertisers  and  greater  results  cre¬ 
ate  more  advertisers. 

This  is  the  theory  on  which  the  Better 
Business  Bureaus  of  Advertising  Clubs 
so  successfully  operate.  While  most  of 
their  efforts  have  been  directed  towards 
display  advertising,  some  of  them  have 
delved  into  want-ads  and  accomplished 
much. 

A  phase  of  dishonest  advertising  and 
unfair  competition,  prevalent  in  St. 
Louis,  has  been  abolished,  according  to 
a  bulletin  of  the  Better  Business  Bureau 
of  that  city,  which  is  affiliated  with  the 
National  V'igilance  Committee  of  the 
Associated  .Advertising  Clubs  of  the 
World.  The  practice  is  detailed  by  the 
bulletin  as  follows : 

“Salesmen  of  musical  instruments  at 
retail,  sometimes  with  and  sometimes 
against  the  consent  of  their  firm,  have 
been  using  advertisements  in  the  classi¬ 
fied  section  of  daily  newspapers.  Their 
advert'sements  read  something  like  this ; 

“nayer-piano;  SR  nofr.  maho"anv 
.  Tnet.it  tuhins;  cost  $900:  will  sell  for  $175; 

heiicli,  50  rolls  thrown  in:  $50  cash,  hal- 

a*'cr  cn  time:  need  money.  Rox  X  201. 

“Maybe  they  had  a  player  generally 
answering  the  above  description,  but 
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m  That  Bill  Will  Be  Introduced  in 
of  Common*  to  Increnie 
~  -Pub- 


(SftCial  to  liOITOR  &  I’UBLlSHEKj 

lOiDNio,  Ont. — Intimation  that  at  an 
,ly  date  there  will  be  introduced  into 
House  of  Commons  at  Ottawa  a  bill 
'*  ,isi,ig  the  regulations  governing  the 
twJirriage  of  second  class  matter  in  Can- 
has  occasioned  considerable  activity 
the  offices  of  the  three  Canadian 
nJws  associations.  Each  of  the  three 
emllional  organizations,  the  Daily,  Week- 
^*^and  Periodical  Associations,  are 
^ing  the  problem  independently. 
Lerous  meetings  have  been  held  and 
Jveral  deputations  have  already  visited 
ptJttawa  and  presented  their  views  to  the 
^tmasier-General. 

[He  draft  bill  calls  for  an  increase  in 
rate  on  second  class  matter  from 
)r«|Ke-<iuarier  of  a  cent  a  pound,  as  at 
fB^nt,  to  one  and  two  cents  a  pound, 
&  former  rate  being  applicable  in  a 
iKe  300  miles  from  place  of  publication 
foraMd  the  latter  outside  the  300  mile  limit. 


^nada  may  zone 

POSTAGE  CHARGES 
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system  and  they  have  prepared  a  strong 
memorandum,  backed  by  resolutions  of 
representative  trade  bodies,  giving  rea¬ 
sons  why  it  should  not  be  attempted. 


Second  Claae  Rates- 
lishers  Protest 


GEORGIA  DAIUES  AID 
ITS  WEEKLIES 


Atlanta  Papers  and  Macon  News  Will 
Furnish  2%  of  Quota  in  Flat 
Paper  for  Rest  of 
Year 


R.  R.  Rates  Up  100% 

The  Government  estimates  that  it  cost 
e  Post  Office  Department  $7,000,0tX) 
St  year  to  carry  and  distribute  the 
uspapers  and  periodicals  of  the  coun- 
j,  whereas  the  total  revenue  derived 
om  this  business  was  only  $291,104. 

The  railways  are  now  demanding  a 
kOper  cent  increase  in  their  charges  for 
the  mails,  which  would  bring 
^  cost  of  handling  Canadian  news- 
^ers  up  to  about  $9,000,000  per  annum. 
All  three  associations  are  in  agreement 
at  there  should  be  an  increase  in  the 
le  on  second  class  matter.  It  is  con- 
ded  that  the  rate  at  present  charged 
too  low.  That  the  increase,  however, 
kould  not  be  at  great  as  that  proposed 
contended,  particularly  in  view  of  the 
Kdly  increasing  cost  of  paper,  wages 
pother  expenses. 

Alto  it  is  argued  that  even  if  a  cent  a 
nod  is  required  the  change  to  that 
prc  should  be  made  gradually  so  as 
K  to  disturb  the  publishing  business 
duly.  A  suggestion  that  the  rate 
Bould  not  be  more  than  one-half  a  cent 
pound  has  been  made  by  both  the 

Ely  Newspapers  Association  and  the 
tonal  Newspapers  and  Periodicals 
ociation. 

40-Mile  Free  Zone 

The  Weekly  Newspapers  Association, 

I  their  interview  with  the  Postmaster- 
Itoeral,  asked  whether  any  change 
pld  be  made  in  the  regulation  under 
liiich  they  enjoy  free  distribution  within 
^0-mile  zone  of  the  place  of  publica- 
W.  They  were  assured  that  no  change 
contemplated  and  being  satisfied 
this  are  not  taking  action  on  the 
•her  points  at  issue. 

regards  the  establishment  of  the 
J^mile  zone  system,  a  divergence  of 
on  developed  in  the  Daily  Associa- 
■«<  some  of  the  smaller  dailies  under 
leadership  of  W.  B.  Burgoyne,  St. 
_[*lharines  Standard  contending  that  an 
more  limited  zone  system  should  be 
Jtroduced.  ■. 

The  larger  dailies,  however,  took  the 
Jand  that  the  introduction  of  the  zone 
'•em  in  Canada  was  a  mistake  and 
<le  representations  to  the  Postmaster- 
Jeneral  to  this  effect. 

As  for  the  National  Newspapers  and 
Jtnodicals  Association,  this  organiza- 
>s  a  unit  in  opposition  to  any  zone 


(Stecial  to  Editor  &  Publisher) 

Atlanta,  Ga. — The  three  Atlanta 
dailies  and  the  Macon  News  have  agreed 
to  furnish  two  per  cent  of  their  quota 
of  flat  paper  for  tlie  remainder  of  1920 
to  the  Georgia  weekly  papers  which  are 
threatened  with  suspension  of  publica¬ 
tion  because  of  the  newsprint  shortage. 
The  publishers  of  these  dailies  met  re¬ 
cently  with  Royal  Daniel,  of  Quitman, 
Ga.,  chairman  of  the  newsprint  commit¬ 
tee  of  the  Georgia  Press  Association, 
and  agreed  to  order  this  amount  of  flat 
paper  and  to  ship  it  to  an  agent  of  the 
Georgia  Press  Association  for  distribu¬ 
tion  to  the  weekly  papers.  The  other 
daily  papers  of  the  state  will  be  asked 
to  do  likewise. 

After  conferring  in  Atlanta  with  rep¬ 
resentatives  of  newsprint  producing  mills 
and  newsprint  jobbers,  Mr.  Daniel 
stated : 

“If  Georgia  newspapers  are  to  con¬ 
tinue  publication  uninterruptedly,  every 
sheet  of  newsprint  must  be  conserved, 
and  conservation  under  existing  circum¬ 
stances  means  at  least  a  reduction  of 
SO  per  cent. 

“I  find  the  big  dailies  of  the  state 
anxious  to  assist  the  smaller  papers,  but 
they  are  facing  the  same  problems. 
Members  of  the  Georgia  Press  Associa¬ 
tion,  outside  of  the  big  cities,  need  prac¬ 
tically  750  tons  for  the  remainder  of  the 
year.  It  will  be  impossible,  in  my 
opinion,  for  this  amount  to  be  secured 
at  any  price.” 


Buffalo  Commercial  Buys  Mill 

(By  Telegraph  to  Editor  &  Publisher) 
Manchester,  N.  H.,  April  27. — A. 
Webber  and  C.  E.  Finnegan,  of  the 
Buffalo  (N.  Y.)  Commercial,  have 
purchased  the  Hall  &  Richter  Paper 
Company,  Northumberland.  This  plant 
is  at  present  capable  of  turning  out 
twelve  tons  of  news  print  daily.  There 
is  talk  of  increasing  its  capacity  in  the 
near  future.  The  greater  part  of  the 
concern’s  pulpwood  is  obtained  within 
ten  miles  of  the  mill. 


F.  T.  C.  Starts  Coal  Bulletin 

Washington,  D.  C. — The  Federal 
Trade  Commission  has  begun  periodic 
issue  of  a  bulletin  of  information  on  the 
cost  of  production  of  coal.  The  statis¬ 
tics  are  compiled  from  monthly  reports 
made  by  operators  on  the  Commission’s 
prescribed  cost  forms.  The  object  of 
the  bulletins  furnishing  preliminary 
statistics  is  to  make  public  the  essen¬ 
tial  facts  concerning  changes  of  cost 
with  the  least  possible  delay. 


Eastman  Starts  Agency 

South  Bend,  Ind. — A.  A.  Eastman 
has  established  the  Eastman  Advertising 
Service  here.  He  was  formerly  with  the 
Studebaker  Corporation  and  the  K.  &  E. 
Advertising  Agency,  Trinidad,  Colo. 


Theater  Ad  Agreement  in  St.  Louis 

St.  Louis,,  Mo. — Local  theaters  and 
motion  picture  houje^  have  agreed  to 
confine  theatrical*  advertising  to  regular 
billboards  and  to  newspapers. 


“All-Wisconsid” 

From  the 
P'a  s  t  ur  e 
to  the  T rain 


The  butter,  cheese  and 
milk  production  of  Wis¬ 
consin,  with  its  2,500,000 
people,  is  not  exceeded 
by  that  of  New  York, 
Maryland,  Pennsylvania 
and  Indiana,  all  together, 
notwithstanding  their 
much  greater  area  and 
population. 

These  Wisconsin  products  are 
home-made  and  “all-lVisconsin,” 
from  the  pasture  to  the  train. 
Wisconsin  makes  the  money  for 
itself  and  spends  it  for  the  best 
goods  known. 

To  get  your  goods  known,  ad¬ 
vertise  in  the  Wisconsin  dailies. 


drcula- 

Rate  for 

tion 

5,000  Lines 

Appleton  Post-Crescent . 

. m) 

7,912 

.025 

Beloit  News . 

. (E) 

7,633 

.035 

Eau  Claire  Leader-Telegram.... 

.(ME&S) 

8,329 

.03 

$Fond  du  Lac  Commonwealtb...'. 

. (E) 

6,463 

.025 

Green  Bay  Press-Gazette . 

. (E) 

10,005 

.03 

iKenosha  News . 

. (E) 

4,594 

.0179 

La  Crosse  Tribune  &  Leader-Press  (EftS) 

12,434 

.035 

Madison  (Wis.)  State  Journal . . . 

. (E) 

13,719 

.035 

tMadison  (Wis.)  State  Journal . . 

. (S) 

10,650 

.035 

:|Milwaukee  (Wis.)  News . 

. (E) 

76,294 

.15 

Milwaukee  Journal . 

104,659 

.18 

Milwaukee  JournaL. . . 

. (S) 

95,375 

.18 

Milwaukee  Sentinel . 

. .  (M&E) 

79,303 

.13 

Mil3^aukee  Sentinel . 

. (S) 

70,780 

.13 

Ramne  Journal-News . 

. (E) 

7,839 

.035 

4:Superior  Telegram . 

. (E) 

18,154 

.045 

t Wausau  Record-Herald... . 

5,125 

.025 

Government  Statements,  April  1,  1920. 

tPublishers’  Statement. 

'•  jiGovernment  Statements,  October  1,  1919. 


PAPER  JUDGE  OF  NEWS, 
COURT  RULES 

Cbicago  Tribune  Win*  in  UlinoU  Ap¬ 
pellate  Court  in  Suit  Brought  by 

Candidate  Wboee  Name  Wa« 

Not  Publwbed 

{Sfeciol  to  Kftiinn  &  I'i'blishek) 

CuiCAGu. — 111  wiiiiiiiig  a  $100,0110  dam¬ 
age  suit  by  a  decision  handed  down  by 
the  Appellate  Court  here,  the  Tribune 
has  obtained  court  recognition  of  the 
right  of  a  newspaper  to  publish  what 
it  considers  news  and  to  disregard  what¬ 
ever  it  feels  does  not  come  within  that 
category. 

Attorney  William  Reeda,  an  "inde- 
Itendent”  candidate  for  superior  court 
judge  ill  the  November  (1917)  election, 
sued  for  $100,000  damages  on  the 
ground  that  the  Tribune,  in  not  publish¬ 
ing  all  of  a  facsimile  of  a  specimen  bal¬ 
lot,  thereby  omitting  independent  can¬ 
didates,  had  done  so  “wilfully  and  mali¬ 
ciously"  and  “with  intent  to  injure  his 
candidacy.”  The  Tribune  took  the 
stand  that  independent  candidate's 
names  were  not  included  not  with  any 
intent  of  ignoring  them,  but  because 
riiey  were  not  considered  as  active  con¬ 
tenders. 

The  opinion  of  the  .Appellate  Court 
said  it  was  clear  that  a  newspaper  in 
the  dissemination  of  matters  of  public 
interest  has  a  right  to  abandon  any  de¬ 
partment  it  may  have  established,  or  to 
add  new  ones  or  to  change  its  policy, 
political  or  otherwise,  at  its  pleasure 
and  as  it  may  seem  best,  either  for  its 
own  or  the  public  weal. 

Another  Mandell  Heeds  Transcript 

Boston  — George  S.  Mandell  has  been 
elected  president  of  the  Boston  Tran¬ 
script  Company,  to  succeed  his  father, 
Samuel  P.  Mandell,  who  died  in  Feb¬ 
ruary.  L.  M.  Hammond  was  elected 
treasurer  and  business  manager,  and 
George  E.  Stephenson  was  elected  as¬ 
sistant  treasurer  and  a  director  of  the 
company.  Mr.  Stephenson  is  the  great 
grandson  of  Henry  W.  Dutton,  the 
founder  of  the  paper,  and  the  first  of 
the  fourth  generation  to  become  active 
in  the  paper’s  management.  The  owner¬ 
ship  of  the  paper  still  remains  wholly 
with  the  lineal  descendants  of  its 
founder. 

Skelton  Head*  C.  N.  Y.  P.  A. 

Syracuse,  N.  Y. — At  its  annual  meet¬ 
ing,  the  Central  New  York  State  Press 
-Association  elected  C.  H.  Skelton  of  the 
Canastota  Courant  president,  M.  V.  .At¬ 
wood  of  Groton  secretary  and  B.  H. 
Stone  of  Camden  treasurer.  Speakers 
at  the  meeting  included  President  Dyer 
of  the  Syracuse  Chamber  of  Commerce 
and  Edward  Percy  Howard  of  the 
American  Press  .Association,  New  York. 

U.  of  C.  to  Teach  New*  Writing 

San  Francisco,  Cal. — The  University 
of  California  has  established  an  exten¬ 
sion  course  in  new'spaper  writing,  in 
charge  of  Gilbert  W.  Weigle,  a  local 
newspaper  man.  It  will  cover  news, 
feature  and  short  story  writing. 

Californian*  to  Meet  May  8-15 

Los  -Angeles,  Cal. — The  annual  outing 
and  convention  of  the  California  Press 
Association  will  be  held  at  Asilomar 
during  the  week  of  May  8  to  IS.  The 
association  now  has  membership  of  260 
editors. 

George  E.  Follett  will  Itecome  produc¬ 
tion  manager  for  Collin  .Armstrong,  Inc., 
Hfw  York,  on  May  3. 
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American  Journalism’s  Richest  Reporter  Weds 


By  Courtesy  New  York  World. 

Mr.  and  Mr*.  Comeliu*  Vanderbilt,  Jr. 

The  marriage  of  Cornelius  Vanderbilt,  Jr.,  to  Miss  Rachel  Littleton,  half-sister 
of  Martin  W.  Littleton,  took  place  Thursday  of  this  week  at  St.  Thomas’ 
Church,  New  York.  It  was  one  of  the  leading  social  events  of  the  season.  The 
guests  included  soldiers  and  sailors  that  Mr.  Vanderbilt  had  met  during  the 
Great  War,  in  which  he  served  as  a  private,  and  newspaper  workers  who  have  be¬ 
come  his  friends  since  he  became  a  reporter.  The  wedding  gifts  were  valued  at 
$1,000,000. 

Mr.  and  Mrs.  Vanderbilt  will  spend  their  honeymoon  in  the  South  and  upon 
their  return  to  New  York  he  will  again  take  up  newspaper  work.  He  resigned  as 
a  member  of  the  reportorial  staff  of  the  New  York  Herald  shortly  after  that  paper’s 
consolidation  with  the  Sun.  Recently  he  worked  for  the  New  York  Times. 


LUDLOW 

amazingly 

SIMPLE 

Publishers  attending  A.  N.  P.  A.  Conven¬ 
tion  last  week  at  Waldorf-Astoria,  saw  nothing 
in  New  York  in  type  display  machine  models 
that  would  justify  any  change  in  judgment  that 
the  Ludlow  Typograph  is  the  best  display  type 
machine. 

The  Ludlow  is  the  only  display  type  machine 
that  is  so  simplified  in  its  construction,  that  any 
now-a-day  printer  can  use  it  from  the  very  start, 
with  ease,  speed  and  economy. 

No  outside  experts  required  to  handle  dis¬ 
play  type  from  Ludlow.  Just  your  own  every 
day  home  town  printers.  That’s  all. 

Ludlow — one  model — no  more — and  that 
amazingly  simple. 

The  Altoona  Times-Tribune  Uses  Ludlow 

Ludlow  Typograph  Co. 


Want  War  Re*triction*  Ead*4 

(.Special  to  Editoi  &  PcsLisHn) 

Seattle,  Wash. — .Application  for 
mission  to  issue  their  papers  in  the ' 
ture  without  being  subjected  to 
restrictions  has  been  made  by  the  o» 
ers  of  a  string  of  German  papers  |r. 
lished  in  the  Pacific  Northwest.  Tr 
leading  protestant  is  the  Washin- 
Staats  Zeitung,  published  by  the  Sei: 
Printing  &  Publishing  Company.  S( 
ator  George  R.  Chamberlain  of  Ore^ 
has  been  asked  by  the  publishers  to  4 
tervene  with  the  Post  Office  I>epartir,t 
to  lift  the  restrictions. 

Saving  Paper  in  Ohio 

Cleveland,  Ohio. — In  line  with  ;■ 
paper  saving  campaign  agreed  upon  ; 
the  three  Cleveland  dailies,  the  Suci 
Plain  Dealer  has  eliminated  it’s  tabl  . 
magazine  section  Sunday ;  the  cot 
continue  until  the  newsprint  situatioo 
relieved.  Mail  editions  on  the  ClevcL 
News  have  been  cut  to  10  pages, 

NiUen  Goe*  to  Port  Arthur 

Beaumont,  Tex. — George  N.  Nil^ 
W'ho  was  circulation  manager  of  t 
Beaumont  Journal,  has  been  transfe- 
from  that  paper  to  be  circulation  mj 
ger  of  the  Port  .Arthur  (Tex.)  DjI 
News. 

B.  J.  Dillon  is  now  advertising  m, 
ager  of  the  Thor  Company,  Chicago,] 


Keeping  Up  With 
The  Times 

A  FACT  A  WEEK 


What  does  it  mean  to 
the  advertiser  that  Wash¬ 
ington  is  the  National 
City? 

It  means  that  he  gets  in 
Washington  a  national  au¬ 
dience — members  of  Con¬ 
gress,  their  families  and 
attaches  from  all  parts  of 
the  country,  tourists  that 
come  in  thousands  each 
day  to  the  Capital. 

In  Washington  the  ad¬ 
vertiser  talks  not  only  to 
the  people  of  a  metropol¬ 
itan  city,  but  also  to  the 
preferred  representatives 
of  every  State  in  the 
Union,  representatives 
who  are  most  influential 
in  the  daily  life  and  habits 
of  their,  home  communi¬ 
ties. 

Advertising  space  in 
The  Washington  Times 
does  double  d  u  t  y — local 
and  national. 

The  Washington  Timet, 

WASHINGTON,  D.  C. 


605-606  World  Building 

NEW  YORK  CITY 


2033  Clyboum  Ave. 

CHICAGO,  ILL. 
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TEXAS  AD  CONVENTION 
FOR  HONESTY 

State  Lew  Which  Makes  Fraud 
IGsdeineanor — Oppose  Thompson 
Bill — Kajrton  of  San  Antonio 
New  President 


(Special  to  Kditos  &  1*1.  blisker  ) 

San  Antonio,  Texas. — Honest  adver¬ 
tising  was  the  keynote  of  all  the  pro¬ 
ceedings  of  the  annual  convention  of  the 
Associated  Advertising  Clubs  of  Texas 
St  the  St.  Anthony  Hotel  last  week.  All 
papers  and  talks  dealt  with  this  subject 


and  it  held  first  place  in  the  business 
session  that  closed  the  convention. 

,4  resolution  indorsing  the  proposed 
honest  advertising  law,  which  was  out- 
Hiied  before  the  convention  on  the  open¬ 
ing  day  by  State  Senator  Harry  Hertz- 
berg,  and  which  will  be  introduced  in 
the  Texas  Legislature,  was  adopted  by 
noanimous  vote.  A  committee  consist¬ 
ing  of  Etevid  Schien  of  Beaumont,  chair¬ 
man;  P.  P.  March  of  El  Paso,  B.  J. 
Roemer  of  Dallas,  F.  G.  Huntress  of 
San  Antonio,  J.  B.  Simpson  of  Dallas 
and  R.  V.  Holland  of  Dallas  was  ap¬ 
pointed  to  work  for  the  enactment  of 
this  bill  into  law. 

Honest  Ad  Lew 

This  bill,  as  outlined  by  Senator 
Htrtzberg,  follows: 

"Anj  person,  firm,  corporation  or  association, 
who,  with  intent  to  sell  or  otherwise  dispose 
of  merchandise,  securities,  service,  or  anything 
offered  by  such  person,  firm,  corporation  or 
atoociation,  directly  or  indirectly  to  the  public 
for  side  or  distribution,  or  with  intent  to  in¬ 
crease  the  consumption  thereof,  or  to  induce 
the  public  in  any  manner  to  enter  into  any 
ohiiption  relating  thereto,  or  to  acquire  title 
thereto,  or  any  interest  therein,  maikes,  pub- 
hihet,  disseminates,  circulates,  or  places  before 
tk  public  or  causes,  directly  or  indirectly,  to 
be  made,  published,  disseminated,  circulated,  or 
placed  before  the  public  in  this  State,  in  a 
newspaper  or  other  publication,  or  in  the  form 
ef  a  book,  notice,  handbill,  poster,  bill,  circu¬ 
lar,  pamphlet,  or  letter,  or  in  any  other  way, 
an  advertisement  of  any  sort  regarding  mer¬ 
chandise,  securities,  service,  or  anything  so 
offered  to  the  public,  which  advertisement  con¬ 
tains  any  assertion,  representation  or  state¬ 
ment  of  fact  which  is  untrue,  deceptive  or  mis¬ 
leading,  shall  be  guilty  of  a  misdemeanor.** 

.Another  resolution,  which  was 
adopted  by  unanimous  vote,  expressed 
opposition  to  the  bill  now  pending  in 
Congress  that  would  levy  a  tax  of  10 
to  IS  per  cent  on  all  kinds  of  advertis¬ 
ing  matter. 

Other  resolutions  provided  for  the 
creation  of  a  vigilance  committee  of 
three  members  from  the  state  organiza¬ 
tion,  for  the  establishment  of  better  busi¬ 
ness  bureaus  in  the  local  advertising 
dubs  of  the  state,  asking  that  big  dele¬ 
gations  be  sent  from  each  city  to  the 
convention  of  the  Associated  .Advertis¬ 
ing  Qubs  of  the  World  in  Indianapolis, 
and  providing  for  payment  of  traveling 
expenses  of  the  secretary  of  the  state 
organization  from  the  treasury. 

Kajrton  New  President 

Harold  Kayton  of  San  Antonio  was 
elected  president  of  the  organization  for 
the  ensuing  year  and  William  Brock- 
hausen  of  San  Antonio,  secretary.  Five 
nee-presidents  were  elected  as  follows 


.\ustin;  Dr.  W.  B.  Georgia,  Waco;  L. F. 
McKay,  Temple,  and  S.  B.  Wassen,  San 
Benito. 

J.  H.  Payne  of  Dallas  was  elected 
president  of  the  Advertising  Club  at 
large  and  Garence  Walters  of  Victoria 
was  chosen  secretary. 

Lowry  Martin  of  Corsicana,  the  re¬ 
tiring  president,  was  presented  with  a 
suit  case  as  a  token  of  the  membership’s 
appreciation  of  his  untiring  efforts 
during  the  previous  year. 

V.  L.  Carson  of  San  Antonio  is  pres¬ 
ident  of  thfe  vigilance  committee  ap¬ 
pointed  under  the  resolution  providing 
for  the  creation  of  such  committee, 
members  arc  Dr.  Georgia  of 


Waco  and  M.  B.  Hanks  of  Abilene. 


PRESS  BODIES  ELECT 
IN  PENNSYLVANIA 


AMOciated  Dailies,  State  Editorial  As¬ 
sociation  and  Weekly  Newspapers 
Hold  Joint  Meeting  at 
Harrisburg 


the  co-operation  necessary  between  State 
and  National  Editorial  Associations. 

George  Wagenseller,  of  the  Middle- 
burg  Post,  opened  the  discussion  on 
“Free  Reading  and  Space  Grafters,"  in 
which  he  declared  a  large  percentage  of 
the  columns  which  should  be  devoted  to 
legitimate  news  had  been  thrown  open 
to  propaganda  of  one  sort  and  another 
in  the  last  few  years.  Mr.  Wagenseller 
said  that  one  reason  for  this  was  the 
great  amount  of  government  propaganda 
which  all  newspapers  gladly  gave  during 
the  war  period. 

J.  H.  Zerbey,  of  Pottsville,  chairman 
of  the  newsprint  situation,  presented  a 
somewhat  gloomy  picture  of  the  outlook 
for  this  year,  and  urged  a  further  con¬ 
servation  of  paper. 

George  J.  Campbell,  Pittsburgh,  editor 
of  the  Daily  Law  Journal,  spoke  on 
legislation  to  protect  newspapers. 

In  the  evening  the  annual  banquet  of 
the  various  associations  was  held  at  the 


Penn-Harris,  with  several  addresses.  J. 
Horace  McFarland,  spoke  on  “What 
Would  Franklin  Do  in  1920?”  and 
I>eitrick  Lamade,  of  WilUamsport,  will 
gfive  a  sketch  on  Andrew  Bradford’s 
first  Pennsylvania  newspaper,  the 
Weekly  Mercury,  which  was  established 
in  1720.  _ 

CuUuon  Succead*  Davis 

Pittsburgh,  Pa. — J.  A.  Cullison  has 
been  appointed  advertising  manager  of 
the  National  Fire  Proofing  Company, 
succeeding  Grant  Davis,  who  has  re¬ 
signed  to  establish  an  advertising  agency. 
Mr.  Cullison  lately  has  been  with  Albert 
P.  Hill  &  Co.,  and  was  formerly  with 
the  Blaw-Knox  Company. 


New  Office  for  McKim 

Hamilton,  Ont. — The  A.  McKim  Ad¬ 
vertising  Agency  of  Toronto  has  opened 
an  office  in  this  city  in  charge  of  B.  B. 
Stewart. 


(Special  to  Editor  &  Publisher) 
Harrisburg,  Pa. — Consideration  of  the 
new  constitution  which  has  been  pre¬ 
pared  by  a  special  committee,  took  up 
the  greater  part  of  the  informal  meeting 
of  the  Pennsylvania  Associated  Dailies, 
which  was  held  April  27  in  the  Penn- 
Harris  Hotel. 

J.  H.  Zerbey  of  the  Pottsville  Repub¬ 
lican  presided  at  the  meeting  and  read 
the  entire  constitution,  which  was  later 
ratified  by  the  association.  The  changes 
are  mainly  of  minor  importance  and 
include  penalties  for  members  who  do 
not  abide  by  the  constitution,  sugges¬ 
tions  for  closer  co-operation  in  order  to 
secure  protection  ag;ainst  independent 
paper  manufacturers,  and  similar  pro¬ 
visions. 

Before  the  meeting  of  the  .Associated 
Dailies  the  Pennsylvania  State  Editorial 
Association  met  and  elected  officers  for 
the  coming  year;  C.  N.  Andrews,  Eas¬ 
ton  Free  Press,  is  president;  John  G. 
Zook,  Lititz  Express,  first  vice-presi¬ 
dent  ;  H.  L.  •  John,  Altoona  Times- 
Tribune,  second  vice-president;  H.  W, 
Page,  Philadelphia  Law  Record,  third 
vice-president;  R.  P.  Hapgood,  Brad¬ 
ford  Star  and  Record,  secretary-treas¬ 
urer.  The  executive  committee  was 
elected  as  follows :  J.  H.  Zerbey,  Potts¬ 
ville  Republican,  chairman;  C.  J.  Smith, 
.Allentown  Herald;  George  J.  Campbell, 
Pittsburgh  Daily  Law  Bulletin;  A.  B. 
Schreck,  Lebanon  News;  W.  J.  Peck, 
Pittston  Gazette ;  R.  C.  Gordon, 
Waynesboro  Record ;  C.  M.  Coles, 
Lykens  Standard. 

The  Pennsylvania  Weekly  News¬ 
papers’  Association  met  informally  for 
a  discussion  of  the  needs  of  the  weekly 
.field. 

.Announcement  of  the  officers  who 
were  elected  for  the  coming  year  in  the 
Pennsylvania  Associated  Dailies  was 
made  as  follows:  C.  R.  Long,  Chester 
Times  and  Republican,  president; 
)V.  R.  Patterson,  Dallas,  first  vice-pres-  George  J.  Campbell,  Pittsburgh  Daily 


ident;  J.  N.  Royal  of  Corsicana,  second 
vice-president ;  Hubb  Diggs  of  Fort 
Worth,  third  vice-president;  M.  E. 
Foster  of  Houston,  fourth  vice-presi¬ 
dent.  and  A.  R.  Millican  of  El  Paso, 
fifth  vice-president. 

Members  of  the  board  of  directors 
*ere  chosen  as  follows:  L.  T.  Dernier, 
Balias;  John  H.  Regan,  El  Paso;  Ros- 
coe  Ady,  Fort  Worth;  Lowry  Martin, 
Corsicana ;  R.  P,  Schermerhorn,  San 
Antonio ;  Brom  Ridley,  Houston ; 
Colonel  H.  H.  Haines,  Galveston;  Roy 
Miller,  Corpus  Christi;  J.  G.  Cuthber- 
•®n,  Wichita  Falls;  David  Schien, 
Beaumont;  William  Vining,  Orange; 
E-  C.  Bracken,  Paris;  Dr.  Spurgeon 
®ell  of  the  University  of  Texaa,  at 


Law  Journal,  first  vice-president;  W.  L. 
McLean,  Philadelphia  Bulletin,  second 
vice-president;  W.  L,  Binder,  Potts- 
town  News,  treasurer,  and  Wilmer 
Crow,  Harrisburg,  secretary.  The  ex¬ 
ecutive  committee  is  composed  of  H.  C. 
Carpenter,  Lancaster  Intelligencer;  E. 
R.  Stoll,  Pittsburgh,  and  E.  J.  Stack- 
pole,  Harrisburg  Telegraph,  to  serve  for 
one  year;  R.  C.  Gordon,  Waynesboro 
Record;  A.  B.  Schropp,  Lebanon  News, 
and  C.  N.  Andrews,  ^ston  Free  Press, 
to  serve  for  two  years;  C.  J.  Smith, 
Allentown  Herald ;  W.  L.  Taylor,  York 
EHspatch,  and  J,  H.  Zei1)y,  Pottsville 
Republican,  to  serve  for  three  years. 

H.  C.  Hotaling,  field  secretary  of  the 
National  Editorial  Association,  spoke  on 


Y 


our  Federal  Taxes 


can  be  reduced 
Save  Your  Money! 


Sherman  and  Associates,  Inc.  were  the  first  of  the  large 
Industrial  Engineering  Orgfanizations  to  establish  a  Special 
Analytical  Tax  Service.  It  is  founded  on  the  personal  experience 
and  study  as  an  accountant  and  Industrial  Engineer  of  P.  C. 
Sherman.  This  experience  covers  a  period  of  nearly  thirty  years ; 
it  has  been  of  the  most  diversified  character,  and  the  past  three 
years  of  it  has  been  intensively  devoted  to  the  solution  of  Federal 
and  State  Tax  problems  for  several  hundred  industrial  and 
mercantile  concerns  throughout  the  United  States. 

This  service  rests  on  two  cardinal  principles;  one,  a  profotmd 
belief  that  no  tax  report  truly  portrays  the  taxable  condition  of  a 
taxpayer,  unless  all  conditions  in  the  years  prior  to  the  year 
reported  are  taken  into  consideration  and  used  to  minimize  the 
amount  of  tax  to  be  reported  and  paid;  two,  a  determination  to 
so  study  and  understand  the  various  tax  acts  that  the  intent  of 
the  acts  will  become  apparent  and  possible  of  interpretation  from 
the  taxpayers  point  of  view. 

Our  Special  Analytical  Tax  Service  pays  for  itself  many 
times  over.  Reductions  for  our  clients  range  from  $1,000  up  to 
over  $400,000.  We  are  now  working  on  several  of  the  largest 
newspapers  in  the  United  States. 

We  believe  we  can  materially  reduce  your  Federal  Taxes  for 
1919  and  can  assist  you  in  recovering  a  substantial  portion  of 
what  you  paid  for  1917-1918. 

No  obligation  is  incurred  by  discussing  your  tax  problems 
with  us.  Let  us  show  you  the  originality  of  our  tax  methods 
and  what  we  have  accomplished  for  other  prominent  concerns. 

A  letter  or  wire  commands  our  immediate  attention. 


SHERMAN  and  ASSOCIATES, Inc. 

INDUSTRIAL,  ANALYTICAL,  CONSULTING 
ENGINEERS  AND  ACCOUNTANTS 

Townsend  Buildings  New  York  City 


Washington 

D.  C. 


Indianapolis 

bid. 


A  National  Organization  of  Buainest  Engineers 
to  Render  Particular  Service  for  Particular  People 


FAIR  WOMEN  NOW  VIE  WITH  BRAINY  MEN 
As  NEWSPAPER  PUBLISHERS 


“I  consider  it  an  unusual  privilege  to  Alaska  Must  Be  Advertised 

be  in  newspaper  work  nowV’  said  Allyne  Seattle,  Wash.-Tentative  recom 
V.  Carpenter  publisher  of  the  Evening  ^endation  of  John  Barton  Payne,  S« 
Couner-Herald.  of  Lincoln,  Ill.,  who  ^etary  of  the  Interior,  that  an  adverts 
was  also  present  at  the  conventions,  i„g  bureau  should  be  established  to  at 
and  I  wouldn  t  do  anything  else  in  the  tract  people  to  Alaska-tourists  first, 
,  .  .  ,  .  ,  permanent  settlers  following,  meets 

Slight  of  stature,  vivacious  and  with  the  unqualified  approval  of  the 

brown  eyes  that  sparkle  as  she  talks,  citizens  of  the  Pacific  Northwest  and 
Mrs.  Willard  E.  Carpenter,  for  that  s  the  Northland,  who  believe  that  only 
who  she  IS  in  private  life,  was  one  of  through  an  extensive  paid  advertising 
the  most  popular  publishers  at  the  con-  campaign  can  the  truth  about  Alaska  be 
vention,  and  she  could  be  found  every  known.  It  is  pointed  out  that  Alaskj 
day,  surrounded  by  a  group  of  news-  jg  still  known  in  many  sections  of  the 
paper  men,  who  encouraged  by  her  en-  East  as  a  land  chiefly  noted  for  icebera 
thusiasm,  could  even  forget  for  a  few  and  little  is  known  of  its  rich  productive 
moments  the  news  print  situation.  lands  and  of  the  vast  natural  resources 

Mrs.  Carpenter  is  one  person  who  has  that  await  development. 

realized  her  life’s  ambition,  for  she  told  _ 

me,  “that  she  had  always  wanted  a  o  •  r  n 

newspaper  of  her  own.”  Eight  years  for  Old  Press  Compeny 

ago,  when  just  a  slip  of  a  girl,  as  Allyne  Judge  Mayer  has  appointed  Ralph  M. 
Scheerer,  she  became  a  member  of  the  Thomson  and  Charles  F.  Bostwick  re- 
Carpenter-Scheerer  Advertising  Agency,  ceivers  in  equity,  under  bond  of  $50,000, 
She  then  came  to  New  York  as  the  for  the  John  Thomson  Press  and  Manu- 
Eastern  representative,  and  took  an  ac-  factoring  Company,  253  Broadway,  New 
tive  part  in  the  advertising  world,  being  York,  and  1  Exchange  Place,  Jersey 
a  charter  member  of  the  New  York  City,  N.  J.,  in  a  suit  brought  by  Taylor 
League  of  -Advertising  Women.  &  Co.,  Inc.,  for  $34,385.  The  business 

Propinquity  did  its  work,  and  after  was  established  in  the  early  eighties  for 
three  years,  she  changed  her  name  to  the  manufacture  of  printing  presses. 
Mrs.  Willard  E.  Carpenter.  That  neces-  When  the  World  War  broke  out  it 
sitatcd  the  changing  of  the  firm  name  went  into  the  manufacture  of  munitions, 
to  Carpenter  &  Co.  Several  years  ago  and  now  manufactures  rear  axles  for 
she  became  the  publisher  of  her  hus-  automobiles.  The  liabilities  are  said  to 
band’s  paper,  the  Lincoln  Courier-Her¬ 
ald,  and  w'hile  she  looks  after  that,  Mr. 

Carpenter  sees  to  the  interests  of  Car¬ 
penter  &  Co.,  here  in  New  York,  divid¬ 
ing  his  time  between  Lincoln,  Ill.,  and 
the  metropolis. 

“My  husband  is  my  special  represent¬ 
ative,”  she  said,  “though  many  of  the 
other  representatives  in  their  joking 
way,  ask  me  if  I  would  not  like  to 
change.” 

Mrs.  Carpenter  takes  much  interest  in 
every  phase  of  her  paper,  and  in  addi¬ 
tion  to  being  the  publisher,  she  writes 
copy,  does  reporting,  and  anything  else 
that  comes  to  hand. 


Of  Three  Visitors  to  A.  N.  P.  A.  Convention,  One  Owns  Two 
'  Papers,  Another  Won  Spurs  as  “Special,”  Third 
Is  A.  P.  Official 


Should  Have  Been  35  Per  Cent 

Through  a  typographical  error  in  tht 
space  buyers’  survey  of  Montreal  in 
Editor  &  Pubusher  of  April  10,  the 
English-reading  population  of  the  city 
was  given  as  85  per  cent.  Thirty-five 
per  cent  of  the  city’s  inhabitants  are 
English-reading. 


You  read  it  in  Editor  &  Publisher. 


Amrrira*a 
^nrk  American 


A.  B.  C.  Circulation 
Net  Paid  Daily 


Photo  by  Lifsky-Anderton. 


MRS.  J.  J.  PAtlSHALL 


man’s  courage  in  these  days  when  the  it  was  a  case  of  “carry  on."  “I  lost  money,  Mrs.  Deming  said  I  think  the 

question  of  newsprint  is  foremost  in  my  husband  not  quite  two  years  ago,  five-rent  newspaper  delivered 

a  publisher’s  mind,  from  morning  until  during  the  terrible  epidemic  of  influ-  ^7  carrier  is  right  here,  and  that  pub- 

nightfall.  enza,  and  it  was  then  I  took  up  his  lishers  should  begin  to  put  a  fair,  self- 

•  *  •  work.  I  had  always  been  deeply  inter-  respecting  price  on  their  product. 

ested  in  his  papers,  so  it  was  not  as  Everything  else  has  advanced  in  price, 
Mrs.  J.  J.  Parshall,  of  the  Ashtabula  difficult  for  me  as  it  would  otherwise  so  why  shouldn’t  the  newspaper?” 
(Ohio)  Star  &  Beacon,  and  the  Geneva  have  been.”  Next  to  her  interest  in  newspapers, 

(Ohio)  Free  Press  Times;  Mrs.  Wil-  -j-he  late  J.  J.  Parshall  was  general  the  question  of  “suffrage”  absorbs  Mrs. 

lard  E.  Carpenter  of  the  Lincoln  (11^  manager  of  the  Hartford  Post  and  was  Deming’s  attention.  She  won  the  dis- 

Courier  &  Herald;  and  Mrs.  Zell  H.  interested  in  the  Erie  (Pa.)  Dis-  tinction  last  week  of  being  the  first 

Deming  of  the  Warren  (Ohio)  Tribune  patch,  in  addition  to  his  two  Ohio  woman  elected  to  an  advisory  board  of 

composed  a  trio  that  would  reflect  credit  papers.  the  Associated  Press. 


Daily  City  and  Suburban 

274,558 


This  is  the  largest  A.  B.  C. 
City  and  Suburban  circula¬ 
tion  of  any  daily  morning 
newspaper  in  New  York. 


Circulation  within  a  fifty-mile 
radius  is  the  most  valuable  to 
advertisers. 


SUNDAY  AMERICAN  CIRC¬ 
ULATION  LIMITED  TO  A 
MILLION 


THE  BEST  PAPER 

for  the  BEST  PEOPLE 

TWICE  the  PRICE  and  TWICE  the 
WORTH  of  Any  Other  New  York 
Newspaper. 

Read  by  tboae  who  want  the  best  and 
are  ready  to  pay  for  it. 

The  MOST  PROSPEROUS,  the  MOST 
LIBERAL  and  the  MOST  SI8CRIMI- 
NATINO  body  of  READERS  in  the 
UNITED  STATES  —  AND  MORE 
THAN  A  MILLION  OF  THEM. 


Quality  Ser’ 


WORLD  BUILDING  NEW  YORK 

SPECIAL  FEATURES 

*Sport  Briefs**;  a  weekly  sport  letter  by  John  t 
B.  Foster*  former  Secretary  of  N.  Y. 

Giants. 

‘Sport  Jazz/*,  a  daily  poem — by  Ray  I.  Hopp* 
man. 

‘Favorites  of  Fate/*  a  daily  semi-news  fea¬ 
ture-illustrated. 

*Uttle  Lectures***  by  Zipp  a  short  daily 
humorous  story*  illustrated. 

A  Service  That  Takes  Into  Consideration  th^  Present  Shortage  of  Netesprint. 


Illustrated  News 


Special  Articles 


Woman's 


Fashions 


Editor  &  Publisher  for  May  1  ,  1920 


jr.  LOUIS  ADVERTISES 
FOR  INDUSTRIES 

Spen<]  $50,000  in  National  New*- 
pgper  and  Magazine  Campaign — 
Going  After  Specific  Lines 
of  Business 


(Sfecial  to  Editor  &  Piblisher)  < 

St.  Louis,  Mo. — Newspapers  will  have  < 
jpart  in  the  $50,000  national  advertising  ■ 
ampaign  to  obtain  new  industries  for  ] 
Sl  Louis.  Newspaper  copy  is  being  pre-  ] 
^red  for  New  York  City  to  appear  i 
jliout  the  time  the  May  magazines,  ; 
arrying  the  first  advertising,  are  on  the  i 
(ts'stands,  “the  purpose  being  to  hook 
I  in  New  York  City  with  the  source  | 
oifflost  industrial  financing,  the  capital-  j 
if-thc  director  of  big  industry — and  | 
interest  him  in  St.  Louis’  opportunities."  ' 
The  advertising  is  being  handled  by 
tlie  John  Ring,  Jr.,  Advertising  Com-  ■ 
jany.  Investigation  by  the  agency  de- 
(loped  that  large  industrial  concerns  ' 
i;  St.  Louis  are  users  of  materials  in 
iitee  quantities  that  are  manufactured  ' 
i:  a  far-distant  point,  and  which  might  | 
:•!<:  as  well  be  made  in  St.  I.x)uis. 

This  investigation  showed  that  there 
las  a  ready  market  for :  ' 

Shoe  laces  and  findings,  cotton  spinning  and  ( 
•tnilf  mills,  dye  stuffs,  steel  and  copper  wire,  , 
-ithinf  tools  and  tool  machinery,  automobile  i 
ittnuries  and  parts,  drop  forge  plants,  tan- 
;H«  and  leather  products,  malleable  iron  i 
jitinps.  farm  implements,  rubber  products, 
icrew  machine  products,  locomotive  works, 
us  furnaces,  cork  products,  small  hardware.  | 

This  is  why  the  first  advertisement  ] 
Sears  the  heading,  “St.  Louis  Invites 
iixieen  Indu.s'tries,”  as  explained  by 
Walter  B.  Weisenburger,  secretary  of 
publicity  of  the  St.  Louis  Chamber  of 
CiramTi-c.  "In  this  respect,’’  he  pointed 
cat.  "The  St.  Louis  Municipal  Adver- 
bting  Campaign  differs  almost  entirely 
Tom  any  other  city  campaign  yet  put 
or.  in  that  it  goes  after  something  speci- 
‘  ally.  This  is  the  reason  that  the  com- 
nittee  believes  that  a  $50,000  fund  can 
made  a  success  despite  comment  that 
lit  sum  is  too  small.’’ 

The  St.  Louis  Lumber  Trade  Ex- 
thange  (retailers)  is  conducting  a  paid 
dvertising  campaign  in  local  daily 
rnespapers  in  behalf  of  the  Municipal 
3rnd  issue,  which  will  be  voted  on 
Mai  11. 

A.  N.  P.  A.  REPORTS  COMPLETED 

SkIwiu  Omitted  'Throiach  Error  in 
E£tor  dk  Publicher  Last  Week 

In  the  work  of  remaking  the  April 
~  A.  N.  P.  A.  convention  extra  of 
"jiTon  &  Publisher  into  the  com- 
pltted  edition  of  April  24  the  ends  of 
■it  reports  of  the  standing  committee  on 
hbor  and  of  the  committee  on  type  ma¬ 
rline  composition  schools  were  inad- 
'trfently  omitted.  So  that  readers  may 
hve  these  convention  reports  complete, 

■it  missing  parts  are  given  herewith. 

The  report  of  the  A.  N.  P.  A.  labor 
■Mmittee,  a*  it  should  have  been  con- 
Anted  from  pages  18  to  95,  follows: 

■“"u  of  Commercial  Shops  joined  in  orgsniz- 
Of  what  they  call  the  International  Joint 
louftrtnce  Board.  This  body  has  agreed  to 
“Rigurate  the  forty-four-hour  week  in  com- 
wreui  establishments  on  May  1,  1921.  The 
“ttutivc  Council  of  the  I.  T.  U.  and  the 
P^Kidfnt  of  the  I.  S.  &  E.  U.  sent  communi¬ 
ons  to  your  committee  asking  that  this 
jnmion  be  brought  to  the  attention  of  our 
“  Wtors  and  the  membership  at  this  meeting, 
w  the  purpose  of  having  newspapers  inaug- 
the  forty-four-hour  week  on  the  same 
«„**  *Ae  commercial  shops. 

.  Representatives  of  the  I.  T.  U.,  the  United 
‘Hjejnet*  and  your  committee  have  inaug- 
steps  to  secure  information  respecting 
WTaphical  apprentices,  with  a  view  of  tak- 
"l*nch  artion  as  may  be  necessary  to  provide 
^'ent  journeymen  during  future  years, 
pestionnaires  were  sent  .to  all  members  of 
“•ociation  and  the  answers  tabulated. 
b/w  ’  wishing  copies  of  a  statemeiyt  show- 
tte  results  of  'the  Inquiry  can  tecui^  them 
1?ur  chairman. 

!«•  the  year,  as  reported  in  Bulletins 
•  1/82  and  1924,  a  new  arbitration  contract 


has  been  made  with  the  International  Printing 
Pressmen’s  and  .\ssistants’  Union.  The  agree¬ 
ment  became  effective  on  January  1,  1920.  and 
since  then  56  contracts  have  been  issued  fo 
the  pressrooms  of  members  of  the  association 
and  more  are  being  signed  each  week. 

“It  will  be  recalled  that  the  association  has 
arbitration  contracts  with  the  pressmen  for  ten 
years,  the  last  agreement  expiring  April  30. 
1912.  Immediately  afterward  the  strike  of  the 
pressmen  in  Chicago  occurred  and  an  arbitra¬ 
tion  contract  which  had  been  previously  nego¬ 
tiated  by  representatives  of  the  two  Inter¬ 
national  bodies  was  submitted  to  the  refer¬ 
endum  vote  of  the  pressmen  and  reported  as 
defeated. 

“During  the  last  year,  there  were  244  local 
contracts  made  by  members  of  the  association, 
as  compared  with  194  during  the  preceding 
year.  As  nearly  all  the  new  agreements  are 
for  one-year  terms,  whereas  the  majority  of 
the  previous  contracts  were  for  longer  periods, 
there  will  be  more  agreements  expiring  durinv 
the  coming  year  than  ever  before,  and  it  is 
estimated  that  members  of  the  A.  N.  P.  A. 
will  negotiate  more  than  400  contracts  during 
the  next  twelve  months. 

“There  are  now  300  arbitration  contracts  in 
effect  for  composing-rooms,  53  for  mailing  de- 

?artments,  170  for  stereotyping  departments,  56 
or  pressrooms  and  26  for  photo-engraving 
rooms.  Last  year  there  were  249  for  com- 

?osing-rooms,  50  for  mailing  departments,  155 
or  stereotyping  departments,  none  for  press¬ 
rooms,  and  27  for  photo-engraving  rooms. 

“There  have  been  four  I.  T.  U.  arbitration 
board  meetings  and  two  I.  S.  &  E.  U.  meet¬ 
ings.  Thirty-one  cases  were  considered  by  the 
I.  T.  U.  board  and  two  by  the  I.  S.  &  £.  U. 
board.” 

The  report  of  the  committee  on  type 
machine  composition  schools,  as  it 
should  have  been  continued  from  pages 
92  to  95,  follows: 

solute  necessity  for  training  more  printers. 
From  every  part  of  the  country  reports  re¬ 
ceived  indicate  a  serious  shortage  of  machine 
operators.  It  is  unnecessary  to  attempt  at 
this  time  to  fix  the  blame  for  present  con¬ 
ditions.  One  fact  is  plain:  the  number^  of 
Wpesetting  machines  in  use  in  the  United 
States  is  increaling  monthly,  out  of  proportion 
to  the  number  of  men  trained  to  operate  them. 

“We  are  convinced  that  there  is  only  one 
way  to  overcome  the  present  shortage  and  to 
guard  against  a  still  greater  shortage  in  the 
very  near  future,  and  that  is  for  the  publishers 
of  the  United  States  and  the  manufacturers  of 
typesetting  machines  to  undertake  at  once  to 
provide  means  for  educating  men  and  women 
to  operate  typesetting  machines.  Unless  this 
is  done  very  soon,  the  shortage  of  efficient 
operators  will  be  a  very  serious  matter  for 
publishers  everywhere.” 


CORRESPONDENTS  “JAZZ"  WETS 

Albany  Men  Also  Give  Syncopated  Ver¬ 
sion  of  Socialist  Trial 

(Special  to  EIditor  &  Publisher) 

Albany  N.  Y. — The  annual  dinner  of 
the  New  York  State  Legislative  Cor¬ 
respondents’  Association  took  place 
April  22  at  the  Ten  Eyck  Hotel  and 
and  was  fully  equal  to  the  standard  of 
past  events.  Russell  Hathaway,  presi¬ 
dent  of  the  association,  manager  of  the 
Albany  office  of  the  Associated  Press, 
acted  as  toastmaster  and  the  speakers 
were  Governor  Smith  and  Don  Seitz  of 
the  New  York  World. 

The  Socialist  trial  was  one  of  the 
features,  and  it  was  “ragged,  jazzed  and 
syncopated’’  in  a  most  interesting  man¬ 
ner.  One  of  the  songs  was  a  parody, 
“The  Wail  of  the  Wets,’’  to  the  words 
of  “O,  How  I  Hate  to  Go  Home  in  the 
Morning.” 

Higgina  Joins  Hudson  Dispatch 

Michael  J.  Higgins  has  been  appointed 
city  editor  of  the  Union  (N.  J.)  Hudson 
Dispatch,  succeeding  H.  G.  O’Reilly, 
who  has  been  appointed  telegraph  editor. 
Mr.  Higgins  was  formerly  with  the 
hfewark  Evening  News. 

Miss  Neustadtl  Starts  Syndicate 

Miss  Hermine  Neustadtl,  formerly  fic¬ 
tion  editor  of  Harper’s  Bazar  and 
special  contributor  to  the  New  York 
Evening  World  and  Evening  Sun,  has 
organized  the  Quality  Newspaper  Feat¬ 
ures,  New  York. 

Wheeler  and  Crane  Combine 

Current  Opinion  and  the  Democracy 
Magazine,  New  York,  will  combine  with 
their  May  issue.  Dr.  Frank  Crane  and 
■Edward  J.  Wheeler  will  be  joint  editdri 
of  the  combination,  which  will  be  known 
as  Current  Opinion. 


NEW  LIBEL  TRIAL  FOR 
HERALD-EXAMINER 

Illinois  Appellate  Court  Reverses  Ver¬ 
dict  of  $75,000  to  Judge  Cooper  in 
Upholding  Right  of  Press 
to  Print  Truth 

(Special  to  Editor  &  Publisher) 
Chicago. — The  Appellate  court  has 
just  reversed  the  verdict  of  a  jury 
awarding  judge  William  Fenimore 
Cooper  damages  of  $75,000  in  his  suit 
against  the  Illinois  Publishing  and  Print¬ 
ing  company,  publishers  of  the  Herald- 
Examiner,  in  which  he  charged  libel. 

The  ground  for  the  reversal  and  the 
remanding  for  a  new  trial  was  the  ad¬ 
mission  of  evidence  favoring  Judge 
Cooper  and  the  denial  to  the  defendant 
of  the  right  to  submit  to  the  jury  evi¬ 
dence  tending  to  controvert  it. 

It  was  contended  by  Attorneys  Roy 
D.  Keehn  and  Edward  G.  Woods,  for 
the  Herald-Examiner,  that  the  state¬ 
ments  to  which  the  judge  took  exception 
were  true  and  privileged  fair  comment 
and  criticism  upon  his  acts.  They  argued 
they  did  not  have  the  opportunity  to  pre¬ 
sent  facts  which  would  prove  the  truth 
of  the  statements. 

“In  many  ways,”  the  court’s  decision 
reads,  “this  is  a  case  of  great  import¬ 
ance,  as  it  affects  the  constitutional 
privilege  of  the  right  of  free  speech. 

“The  press  is  the  most  important  sin¬ 
gle  psychological  influence  in  our  civili¬ 
zation  and  determines,  at  least  in  part, 
the  conscious  thinking  and  will  and  con¬ 
duct  of  a  great  multitude  of  people. 
Wielding  such  power  and  given  by  the 
constitution  the  right  to  utter  the  truth 
with  impunity,  still,  in  the  interest  of  or¬ 
ganized  society,  that  authority,  under  the 
guise  of  fair  comment,  should  not  be 
allowed  unjustly  to  assail  the  bench. 


“.And  so  it  is  the  Jaw  that,  although 
publishing  the  truth  without  malice  car¬ 
ries  with  it  immunity  from  prosecution, 
publication  of  that  which  is  false  entails 
liability.” 

LABRADOR  WOOD  TO  BRITAIN 

American  Securities  Firm  Financing 
Work  on  1,500,000  Forest  Acres 

Ott.xwa,  April  27. — It  is  stated  on 
good  authority  that  1,500,000  acres  of 
pulp-wood  forest  in  southern  Labrador, 
immediately  north  of  Cape  Charles  in 
Newfoundland  territory,  are  being 
acquired  by  a  L’nited  States  securities 
firm  to  supply  the  British  trade.  Details 
of  the  deal  are  not  yet  available,  but  it 
is  understood  that  a  full  survey  of  the 
areas  has  been  made  by  means  of  photo¬ 
graphs  from  an  aeroplane,  and  the  corpo¬ 
ration  has  practically  completed  its  ar¬ 
rangements  to  take  over  the  forests,  in¬ 
stall  machinery  and  prepare  to  ship  pulp 
direct  from  its  own  harbors  to  Great 
Britain,  where  the  pulp  will  be  con¬ 
verted  into  paper. 

At  the  New  York  office  of  the  Seaman 
Paper  Company,  which  surveyed  large 
timber  limits  in  Labrador  last  summer, 
it  was  stated  that  the  company  is  not 
informed  on  or  concerned  in  the  opera¬ 
tions  outlined  above. 

Trade  Board  Prints  Decisions 

The  Federal  Trade  Commission  has 
published  the  first  volume  of  its  deci¬ 
sions,  findings,  orders  and  conference 
rulings.  Bound  copies  may  be  obtained 
from  the  Superintendent  of  Public  Doc¬ 
uments  for  $1.50  apiece.  The  volume 
includes  all  cases  passed  on  by  the 
Commission  from  March  16,  1915,  to 
June  30,  1919.  Subsequent  volumes  will 
follow,  it  is  stated. 


Publishers  Must 
Have  More 
Local  Display 

Monday  morning  and  Saturday  evening 
editions  sadly  in  need  of  **locaV* 

We  have  these  days  the  situation  of  more  advertising  offered  than 
there  is  white  print  to  put  it  on.  This  applies  to  five  week  days 
and  Sunday. 

But  on  Monday  morning  or  Saturday  evening  most  dailies  remind 
one  of  an  empty  house. 

In  order  to  hold  prestige,  each  day’s  paper  should  be  nearly  uniform. 
12  or  14  “loose”  pages  neither  look  right  to  the  subscriber  or  the 
cashier. 

Our  Weekly  “Business  Review  Page”  solves  the  problem.  It  is 
80%  advertising,  which  we  sell  for  you,  in  small  contracts,  to  the 
principal  manufacturers  and  jobbers  of  your  city. 

Now  appearing  in  many  leading  dailies.  Write  us  for  details. 

Thomss  W.  Briggs  Co. 

Operating  in  United  States  and  Canada 

HOME  OFFICE,  MEMPHIS,  TENN. 

SHeeaieore  ta  Janes-Briggt  Ca. 
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A.  T.  MacDONALD  HEADS 
WASHINGTON  TIMES 


E.  D.  Shaw  Transferred  to  Hears!  Gen¬ 
eral  Manacement  Staff — New 
Manager  Has  Long  News¬ 
paper  Record. 

A.  T.  MacDonald,  for  the  last  two 
years  of  the  general  offices  of  the 
Hearst  organization,  has  been  appointed 
general  manager  of  the  Washington 
Times,  succeeding  Edgar  D.  Shaw,  who 
will  be  associated  with  Joseph  Moore 
in  the  general  management  department. 

Mr.  MacDonald  is  one  of  the  best 
known  newspai>er  men  in  the  country, 
and  this  will  be  his  second  venture  in 
the  Washington  held.  He  had  charge 
of  the  Washington  Herald  during  1916. 
He  did  his  hrst  newspaper  work  as  a 
reporter  on  the  Chicago  Daily  News  in 
1892;  in  1893  he  went  to  Denver,  where 
he  was  first  on  the  .Rocky  Mountain 
News  and  then  on  the  Times,  and  en¬ 
tered  the  Hearst  organization  in  1900 
as  make-up  man  on  the  Chicago  .Amer¬ 
ican. 

Mr.  MacDonald  was  one  of  the  first, 
if  not  the  first,  column  conductor  in  the 
country,  under  the  head  of  “A  Little 
Bit  of  Everything”  on  the  front  page  of 
the  Chicago  Journal.  He  started  that 
column  in  1899  and  was  succeeded  there 
by  Bert  Leston  Taylor.  In  1907  he 
joined  the  Louisville  Herald  and  in  1915 
he  became  manager  of  the  Toronto 
Globe.  Since  rejoining  the  Hearst  or¬ 
ganization  in  1917  he  conducted  the 
Wisconsin  News  in  Milwaukee  for  Ar¬ 
thur  Brisbane. 


SUES  TO  STOP  SALE  TO  HEARST 


Seattle  Post-Intelligencer  Editor  Fears 

700  Shares  Are  Sought  By  “W.  R.” 

(By  Telegraph  to  Eoitos  &  Publishes) 

Seattle,  Wash. — Invasion  by  W.  R. 
Hearst  of  the  Seattle  field,  which  has 
been  expected  for  years,  again  looms  as 
a  possibility.  This  is  reflected  in  an  ac¬ 
tion  brought  in  the  Superior  Court  by 
Clark  Nettleton,  publisher  of  the  Post- 
Intelligencer,  seeking  to  restrain  George 
Boole,  prominent  local  manufacturer, 
from  selling  700  shares.  He  also  asks 
that  Mr.  Boole  be  required  to  return 
700  shares  of  stock. 

Nettleton  alleges  that  Boole  is 
threatening  to  sell  700  shares  stock  to 
Mr.  Hearst  to  aid  the  latter  in  obtain¬ 
ing  control  of  the  Post-Intelligencer, 
and  that  he  will  do  so  unless  restrained 
by  court.  Mr.  Nettleton  declares  that 
while  700  shares  of  stock  are  in  control 
of  Boole,  Nettleton  has  a  controlling 
interest  in  the  paper,  but  is  unable  to 
retain  control  unless  Boole  is  required 
to  return  the  stock.  The  complaint  on 
which  the  petition  for  a  restraining 
order  is  based  alleges  that  on  December 
2,  1919,  Mr.  Nettleton  borrowed  ^5,000 
from  Union  National  Bank,  putting  up 
700  shares  of  Post- Intelligencer  stock 
as  security  and  giving  a  note  signed  by 
himself  and  indorsed  by  Boole  and  Ken¬ 
neth  Mackintosh,  due  March  1,  1920. 
Nettleton  alleges  that  on  February  20, 
Boole  paid  the  $55,000  note  and  took 
the  stock  from  the  bank  and  refuses  to 
return  it  to  Nettleton,  notwithstanding 
repeated  offers  to  pay  the  face  value  of 
note  and  interest. 


Caadidat**  Prast  Club  Gumts 

Presidential  possibilities  and  politi¬ 
cal  celebrities  will  be  well  represented 
at  the  48th  annual  banquet  of  the 
New  York  Press  Club  tonight  at  the 
Hotel  .Astor,  Press  Club  officials  say, 
though  giving  few  names.  Bainbridge 
Colby,  Secretary  of  State,  and  Jose¬ 


phus  Daniels.  Secretary  of  the  Navy, 
will  be  among  the  administration’s 
representatives  at  the  speakers’  table. 
Herbert  C.  Hoover,  in  accepting  an 
invitation,  urged  the  Press  Club  to 
raise  a  fund  for  starving  newspaper 
men  in  Vienna.  He  described  their 
condition  as  pitiable  and  said  they 
were  urgently  in  need  of  food. 


TALK  TO  NEW  YORK  BY  RADIO 


Secretary  Daniels,  with  Fleet  at  Sea, 
Will  Speak  Through  Times  Wireless 

Secretary  of  the  Navy  Josephus 
Daniels  will  talk  with  the  people  of 
New  York  City  by  wireless  telephone 
from  the  flagship  Pennsylvania  of  the 
•Atlantic  fleet  in  the  harbor  this  morn¬ 
ing.  His  speech  will  be  delivered  to 
the  public  in  Times  Square  by  means 
of  amplifying  devices  installed  by  the 
Navy  Department  co-operating  with 
The  New  York  Times  radio  receiving 
station  on  the  roof  of  the  Times 
Building. 


N.  Y.  JOURNAL  THREE  CENTS 


Prices  Up  Also  in  Paterson,  Detroit, 
Milwaukee,  Des  Moines 

The  New  York  Evening  Journal  on 
April  28  advanced  the  price  on  street 
sales  to  3  cents  a  copy  in  the  city, 
stating  that  the  rise  in  paper  costs 
from  254  cents  to  12j4  cents  a  pound 
in  a  few  months  and  the  increased 
price  of  other  newspaper  necessities 
confronted  the  publishers  with  the 
choice  of  raising  rates  or  reducing 
quailty. 


Detroit.— On  April  19  the  Free  Press 
increased  its  selling  price  from  2  to  3 
cents.  The  Sunday  edition  remains  at 
10  cents.  Delivery  by  carrier  will  be  15 
cents  a  week  for  the  daily  edition. 

North  Tonawanda,  N.  Y. — The 
News,  a  daily,  will  increase  its  price 
from  2  to  3  cents  on  May  1.  The  news¬ 
paper  has  joined  other  industries  of  the 
city  in  declaring  for  a  city  wide  “open 
shop"  policy. 


Des  Moines,  la. — The  prices  of  the 
evening  papers  in  Des  Moines  went  from 
1  cent  to  2  cents  a  copy  on  street  sales 
April  27.  The  papers  are  the  Tribune, 
Capital  and  News. 


Paterson,  N.  J. — The  Morning  Call, 
the  Evening  News  and  the  Press- 
Guardian  announced  April  27  that  be¬ 
ginning  May  10  the  price  will  be  three 
cents  a  copy. 


SCIENTIST  HEARINGS  CONTINUE 


Efforts  to  Settle  Krauthoff  Suit  Fail — 
Meeting  on  May  3 

Boston,  April  28. — The  hearing  of 
Mr.  and  Mrs.  Edwin  A.  Krauthoff  to 
enjoin  directors  of  the  Mother  Church 
of  Christian  Science  from  interfering 
with  a  meeting  of  members  of  that 
Church  to  be  held  at  the  Copley-Plaza, 
May  3,  to  formulate  a  unified  stand  on 
the  question  of  the  church  government, 
was  continued  today  in  the  Supreme 
Court  before  Judge  Pierce. 


Syndicate  Features  Merge 

The  Little  Features  Syndicate  of 
New  York  has  taken  over  the  business 
of  Fair  &  Jewett,  Ltd.,  and  the  latter 
will  be  dissolved.  C.  L.  Fair  will  be 
president  of  the  new  syndicate,  Justin 
Fair  editorial  director,  and  John  Rus- 
son  of  Salt  Lake  City  traveling  repre¬ 
sentative. 


HULL  BILL  IS  APPROVED 
BY  PRESIDENT 


Raises  Free  Import  Price  of  News  Print 
from  Five  to  Eight  Cents 
for  Next  Two 
Years 


Washington,  D.  C. — The  Hull  Bill 
making  imported  print  paper  under  8 
cents  free  of  duty  for  two  years,  was 
signed  on  .April  24  by  President  Wilson. 

Representative  Halvor  Steenerson,  of 
Minnesota,  chairman  of  the  House  com¬ 
mittee  on  the  Post  Office  and  Post 
Roads,  has  received  enough  replies  from 
his  questionnaire  to  newspaper  publish¬ 
ers  relative  to  their  reduction  in  paper 
consumption,  to  enable  him  to  report 
that  “while  there  appears  to  have  been 
a  substantial  reduction  in  the  amount 
of  paper  used,  I  have  doubts  that  the 
shortage  has  been  relieved.”  In  reply 
to  questions  by  other  members  of  the 
House,  Mr.  Steenerson  has  stated  that 
he  was  unable  to  say  definitely  whether 
or  not  the  post  office  committee  would 
further  consider  in  the  near  future  the 
•Anthony,  Hoch  and  other  bills  to  limit 
the  size  of  newspapers. 


Clyde  Reed’s  Plant  Burned 

Parsons,  Kan. — The  Sun,  afternoon 
paper  edited  by  Clyde  M.  Reed,  judge 
of  the  Kansas  Industrial  Relations 
Court,  was  destroyed  by  fire  caused  by 
defective  wiring  on  April  26.  The  loss 
is  estimated  at  $25,000.  The  paper  will 
be  published  in  Oswego  for  several 
days,  until  it  is  possible  to  assemble 
equipment. 


Will  Build  an  Annex 

Pawtucket,  R.  I. — The  Times  pub¬ 
lishers  have  just  closed  a  contract  for 
the  erection  of  a  new  building  for  their 
mechanical  department,  backing  up  on 
the  rear  of  the  present  five-story  home 
of  the  newspaper.  The  annex  will  be  a 
two-story  brick  structure,  62  by  120  feet, 
with  frontage  on  North  Union  street. 


CIRCULATORS’  OUTING  MAY  IT 

Fifty  New  Yorkers  Will  Enjoy  AbboiI 
Hudson  River  Trip 

Arrangements  have  been  completaj 
for  the  annual  outing  of  the  Circulation 
Managers’  Association  of  Greater  Ne» 
York  by  R.  S.  Barrett,  manager  of  tht 
New  York  World’s  Catskill  bureau.  The 
party  will  leave  New  York  on  the  San- 
gerties  Line  from  Christopher  street  at 
6  o’clock  (new  time)  on  May  17  and  on 
the  return  trip,  will  leave  Catskill  at  11 
o’clock  in  the  morning  of  May  19,  by  the 
Hudson  River  Day  Line,  arriving  in 
New  York  at  6  o’clock. 

The  assessment  for  each  member  ii 
$15,  covering  round-trip  ticket,  statt 
room,  hotel  and  meals.  The  party  b 
limited  to  50  people  and  will  be  strictly 
sta.g,  according  to  announcement 
James  McKernan,  chairman  of  the  asso¬ 
ciation. 


Syndicate  Starts  in  Kansas  City 

Kansas  Citv,  Mo. — A  new  newspaper 
service,  the  Inter-Press  Syndicate,  with 
headquarters  at  1401  Grand  avenue,  has 
been  established,  with  Wilson  L.  Hida, 
former  motion  picture  editor  and  a^ 
sistant  Sunday  editor  of  the  Kansas 
City  Star,  as  managing  editor;  Lucian 
Hamilton,  of  Sedalia,  associate  editor, 
and  Roy  Kollenborn,  former  copy 
reader  on  the  Star,  general  manager. 


Mrs.  E.  L.  Nyn  Dies 

Mrs.  Eliza  Loring  Nye,  aged 
mother  of  Bill  Nye,  the  famous  Ameri¬ 
can  newspaper  humorist,  who  died  21 
years  ago,  and  of  Frank  M.  Nye,  for¬ 
mer  Minnesota  congp-essman  and  Judge 
C.  A.  Nye,  died  in  Moorhead,  Minn. 
April  20- 


Sports  Writers  to  Elect  May  3 

Philadelphia,  Pa. — The  annual  elec¬ 
tion  of  the  Philadelphia  Sports  Writers 
Association  will  be  held  May  3.  Nomi¬ 
nees  for  president  are  Robert  W.  Max¬ 
well,  D.  LeRoy  Reeves  and  William  E 
Brandt. 


Scripps  editors  ere  not  influenced  by  ad¬ 
vertising  or  the  withdrawal  of  it,  in  formu¬ 
lating  editorial  policies. 

In  consequence,  readers  of  Scripps  news¬ 
papers  have  firm  faith  in  these  publica¬ 
tions.  Sometimes  conservatives  and  rad¬ 
icals  are  both  in  emphatic  disagreement 
with  these  policies,  but  both  yield  their 
respect  to  editorial  integrity. 

Scripps  newspapers  stand  for  the  best  in¬ 
terests  of  the  community  as  a  whole,  re¬ 
gardless  of  the  effect  of  editorial  advoca¬ 
cies  upon  business  office  revenue. 

Scripps  Newspapers 

Fartig*  Adrartifiaff  Dapartaiat 
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more  paper  produced 
BUT  LESS  SHIPPED 

Mill*  Increaaed  Production  6%  in 
March,  But  Traffic  Condition*  Piled 
Stock  in  Warehouae*,  Which 
Have  5  Day*'  Store 


p  "The  company  the  senator  was  speak-  MAGAZINES  PROTEST  TO  A.  B.  C,  in  the  right  direction  toward  saving 

ing  for  took  limits  many  years  ago  from  -  paper. 

this  province.  Ten  years  ago,  to  pre-  Publisher*  and  Advertiser*  Will  Confer 
vent  the  wholesale  slaughter  of  the  trees  „„  Renewal*  Ruling  in  New  York  ^r®***^/  *1!. 
in  and  the  shipping  of  the  wood  from  the  uv  u  May  21,  although  neither  place  nor 

country,  the  Government  put  on  an  em-  Protests  of  magazine  Publishers  are  yet  definitely  settled, 

bargo  and  the  result  has  justified  it.  The  .if r  ^  ,  members  and  changes  in 

company  which  Senator  Underwood  had  meeting  of  the  Audit  Bureau  membership  at  the  meeting  are  as 

in  mind  when  speaking,  the  International  of  Circulations  directorate,  that  pub-  follows: 

:e  k.<;M:nrv  o  mi‘ii  lishcTS  must  state  the  percentage  or  ChicaEo  Farm  Imolement  Newt.  Arrot  (Ind.) 


Publisher*  and  Advertiser*  Will  Confer 
on  Renewal*  Ruling  in  New  York 


The  43  companies  reporting  to  the  province  to  manufacture  here.  ■  (^Tex.)  Evening  News;  Chicago  Outers’ Recres- 

Newsprint  Service  Bureau  produced  f^^  the  embargo  they  would  have  ^  n,°w 


in  mind  when  speaking,  the  International 
Paper  Company,  is  building  a  large  mill 
in  this  province  to  manufacture  here. 


lisncrs  must  state  tne  percentage  or  Chicago  Farm  Implement  Newt,  Argot  (Ind.) 
mail  subscriptions  renewed,  were  con-  National  Hardware  Bulletin;  San  Antonio 


tons  and  shinned  181  305  tons  .  •  j  i-  j  ^  t  .u  ing  at  the  Hotel  Knickerbocker,  New  Company,  New  York;  Buildings  and  Manue- 

IBAOOy  ions  anu  snippcu  loi.juj  tuns  stripped  limits  in  Canada  as  clean  as  the  ®  ,  a  i  a  _ mem,  Chicago;  Farmer’s  Sun,  Toronto;  Na- 

during  March.  Production  exceeded  i’,,;<pfi  states  forests  have  been  sweot  *ork,  on  April  13.  .\  meeting  ot  jjonai  Underwriter,  Chicago;  Hospital  Manafc- 

Shipments  by  1,564  tons,  but  ship-  p  •  •  ,  c  .  ,  O  1  ""v  "“'ddle  ^''X^te?fe=ee^ing^^^^^^^^ 

ments  would  have  been  much  greater  Provincial  Embargoet  Only  called  in  New  York  about  the  middle  Mews;  Caper’s  Weekly,  Topeka;  woman't 

had  traffic  conditions  been  mormal.  “Senator  Underwood  makes  another  of  May  by  Stanley  Clague,  managing  Cemury,  Toronto;  New  York  Evening  Tele- 
Production  figures  include  3,197  tons  mistake.  There  is  no  embargo  by  Can-  director  of  the  A.  B.  C.,  to  consider  - 


of  hanging,  of  which  525  tons  were  ada.  The  timber  is  under  the  jurisdic-  *be  A.  B.  C.  rule  and  action  will  be 


made  in  Canada.  tion  of  the  provinces.  He  would  be  as  recommended  to  the  board  of  directors 

The  average  daily  production  of  sensible  in  asking  the  Dominion  to  do  "ben  it  holds  its  monthly  meeting  a  few 
newsprint  paper  by  the  mills  report-  anything  as  we  would  be  in  asking  later. 

ing  for  March  amounted  to  98.1  per  Washington  to  do  something  about  a  Post  Office  officials  have  given  their 


rommended  to  the  board  of  directors  Agree  on  Water  Power  Bill 

len  it  holds  its  monthly  meeting  a  few  Washington.— An  agreement  on  the 

ys  later.  waterpower  bill  was  reached  April  28 

Post  Office  officials  have  given  their  by  the  Senate  and  House  conferees,  but 


cent,  of  the  average  daily  output  dur-  schoolhouse  in  the  mountains  of  Ken-  approval  to  the  A.  B.  C.  rule,  adopted  changes  agreed  upon  will  not  be  made 

ing  the  three  months  of  greatest  pro-  tuckv.  It  is  simply  not  in  the  jurisdic-  in  March  that  subscriptions  more  pnhlic  until  the  conterence  rejwrt  is 

auction  in  1919.  , ion  of  Canada,  but  of  each  province.”  than  6  months  in  arrears  will  not  be  ready  for  subm.ssmn  o  the  House^ 

Production  by  the  United  States  The  above  applies  to  Crown  Lands  considered  as  live  circulation  and  it  Prompt  action  by  both  the  Senate  and 

reporting  mills  during  the  first  three  limits.  The  situation  as  regards  the  is  said  that  the  Post  Office  may  adopt  nnw!.r*1»;rill,*!ion"wWh\pran 

months  of  1920  was  10,815  tons  or  4  freehold  timber  is  contained  in  a  state-  the  A.  B.  C.  standard  as  a  substitute  ^°r  water  power  legislation  which  began 

per  cent,  greater  than  during  the  same  ment  given  out  by  railway  men.  for  its  present  rule,  which  permits  ten  years  ago _ 

months  in  1919.  Production  by  the  “Senator  Underwood’s  threats  against  actearage  of  a  year.  o  j-  r-  l  i*  b  r»  m 

Canadian  mills  during  this  period  was  this  country  in  connection  with  pulp-  Letters  were  read  from  Senator  PredicU  Catholic  Boston  Daily 

20,816  tons  or  11  per  cent,  greater  wood  embargoes  will  not  gain  for  Sena-  Walter  E.  Edge,  Senator  Arthur  Cap-  Boston: — A  Catholic  daily  newspaper 

than  during  the  same  period  in  1919.  tor  Underwood  and  his  naner  manufac-  ^nd  William  B.  Colver  of  the  Fed-  for  this  city  shortly  was  predicted  in 

n't*  _ 1^  xi.  -  _ i_  A I.  .  ‘  ^  ^  _ 1  O' _ 1*  /'”• _ :--i _ _ I _ : _ it-A.  _ _ _ I,-,.*  k...  D.....  17. 


than  6  months  in  arrears  will  not  be  for  submission  to  the  House, 

considered  as  live  circulation  and  it  Prompt  action  by  both  the  Senate  and 
is  said  that  the  Post  Office  may  adopt  House  is  expected,  thus  ending  a  fight 
the  A.  B.  C.  standard  as  a  substitute  for  water  power  legislation  which  began 
for  its  present  rule,  which  permits  ^en  years  ago. 
arrearage  of  a  year. 

Letters  were  read  from  Senator  Predict*  Catholic  Bo*toB  Daily 
Walter  E.  Edge,  Senator  Arthur  Cap-  Boston:— A  Catholic  daily  newspaper 

per  and  William  B.  Colver  of  the  Fed-  for  this  city  shortly  was  predicted  in 


This  made  the  total  production  by  the  turing  friends  a  single  extra  carload  of  Trade  Commission  endorsing  the  sermons  last  Sunday  by  Rev.  Francis 

43  reporting  companies  31,731  tons  or  pulpwood  for  the  American  paper  mills,”  bureau’s  ruling  on  arrears  as  a  move  D.  Spellman  of  Roxbury. 
over  6  per  cent,  greater  for  the  first  ^  railway  official  declared. 


three  months  of  1920  than  during  the 
same  period  in  1919. 


“While  the  senator  is  endeavoring  to 
intimidate  Canadians,  thousands  of  cords 


Stocks  during  March  increased  821  of  pulpwood  are  lying  ready  for  ship- 
tons  at  United  States  rnill  points  and  ment  along  the  right  of  way  of  the  rail- 
742  tons  at  Canadian  mills.  This  made  ways  waiting  day  after  day  and  week 
total  stocks  1,563  tons  more  on  March  after  week  for  the  cars  which  the  Amer- 
31  than  on  February  29.  Traffic  condi-  jean  railw’ays  either  will  not  or  cannot 
tions  were  such  during  March  that  the  $upplv  to  carry  it  to  the  United  States, 
mills  could  not  quite  ship  their  output  “Al'ready  the  American  roads  owe 
and  were  unable  on  the  whole  to  re-  Canada  a  net  balance  of  21.000  freight 
duce  the  accumulation  of  February,  cars.  To  allow  unrestricted  loading  of 
notwithstanding  the  urgent  demands  Canadian  cars  to  the  United  States 
customers.  The  total  of  would  ultimately  result  in  the  complete 
33 142  tons  on  hand  at  all  reporting  ^^ppiy  Canadian  cars  becoming  lost 
mills  March  31  amounted  to  nearly  5  involved  in  the  United  States.  Con- 
ays  pro  uction.  sequently,  the  remedy  for  the  pulpwood 

r  A  KT  A  rkl  A  MC  Dir*  I  1 1 1  p  ‘bat  country  is  not  threats— 

AJ-HAIN3  KlLUkULifc,  but  cars  to  carry  away  the  wood  already 

UNDERWOOD  THREAT  "“V’ . 


IWORLD’S  ADVERTISING  CONVENTION,  JUNE  6  TO  101 


-R 


_  A  lawyer  interviewed  on  the  subject 

iCoKtinued  from  page  10.)  V"' 

,v  ...  derwood.  in  which  he  favored  a  retalia- 

^One  paper  manufacturer  interviewed  embargo  on  raw  material  from  the 

„c’  ,  T  ,  ,  .  , .  L^nited  States,  because  Canada  restricts 

Senator  Lnderwood  is  speaking  m  the  exportation  of  pulpwood.  amounts 

Tp  °  to  the  assertion  of  the  right  of  Congress 

rnational  Paper  Company.  'The  fact  to  dictate  as  to  how  the  provinces  of 
s  the  companies  in  the  Umted  States  Canada  shall  handle  their  natural  re¬ 
nave  stripped  their  lands  and  would  do  sources 
the  same  for  Canada  if  they  were  al-  ^ 

lowed.  More  than  that  his  threat  to  “International  Blackmail’’ 

stop  Canada’s  coal  unless  we  give  her  It  was  further  pointed  out  that  if  the 


“International  Blackmail’’ 

It  was  further  pointed  out  that  if  the 


pulpwood,  is  ridiculous.  I>ook  at  the  policy  of  Senator  Underwood  were  put 

into  effect,  then  all  the  natural  wealth 
‘‘We  buy  from  the  United  States  $60,-  of  the  Dominion  might  be  exploited  by 
000,000  of  coal  per  month.  We  are  her  American  interests  on  terms  dictated  by 
best  customer.  She  buys  from  us  less  Congress,  which  would  be  a  serious  in- 
•han  $10,000,000  a  month  in  paper  and  terference  with  the  soveriegn  rights  of 
pulp.  To  put  the  lowest  figure,  call  the  Canada. 

year’s  coal  $500,000,000.  Would  the  To  the  reports  that  the  pulpwood  re¬ 
united  States  sacrifice  half  a  billion  to  sources  of  Canada  are  unlimited,  the 
get  a  hundred  million?  Montreal  Star  has  repeatedly  pointed  out 

“Canada  would  then  prevent  maritime  that  the  available  pulpwood  resources 
province  coal  going  to  the  eastern  states  are  likely  to  be  consumed  in  25  years, 
»nd  use  it  herself.  Nothing  in  that  inasmuch  as  a  very  large  proportion  of 
threat  but  words.  the  forests  are  so  situated  as  to  be  in- 

He  also  makes  the  threat  of  cutting  accessible  in  a  practical  sense, 
all  our  sulphur.  We  use  $5,000,000  The  Montreal  Gazette  published  on 
of  sulphur  yearly  and  will  soon  be  quite  April  28,  a  rather  strong  editorial 
'udependent.  So  that  does  not  figure.  headed,  “International  Blackmail,”  and 
“But  supposing  for  instance  we  did  points  out  that  embargoes  on  the  ex¬ 
lot  them  have  the  pulp,  would  it  give  port  of  pulpwood  have  been  in  force  in 
thorn  more  paper?  No,  for  the  reason  Ontario,  Quebec  and  New  Brunswick 
that  wery  mill  in  the  United  States  is  for  a  number  of  years  and  were  imposed 
working  to  capacity  and  more  wood  for  the  protection  and  development  of 
would  not  give  them  an  extra  pound  of  home  industry,  and  in  that  sense  identi- 

cal  with  the  protective  tariff. 


UBLISHER  and  agency  advertising 
in  The  News  during  Convention 
Week  as  well  as  advertising  of  cities 
bidding  for  the  1921  convention  will 
be  limited  to  600  lines.  This  must 
be  done  as  a  conservation  measure 
in  fairness  to  our  regular  advertisers, 
both  local  and  national,  whose  space 
has  been  restricted  for  some  time. 
It  is  hardly  necessary  to  state  that 
we  regret  our  inability  to  publish  all 
copy  offered,  but  we  recognize  our 
first  obligation  to  manufacturers  with 
distribution  in  this  market  and  to  re> 
tailers  who  depend  on  The  News  to 
move  the  merchandise  they  purchase. 


c/4n  exhibit  in  the  lobby 

Convention  W eek  will  help  you 
•visualize  the  possibilities  of  the 
great  Indianapolis  ^ftdius 


The  Indianapolis  News 
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LOVELL  HEADS  THE  “3-1” 
CIRCULATORS 

Decide  to  Co-operate  with  A.  B.  C. 

After  Print  Paper  DUcuMion — 

Will  Meet  in  Chicago  Each 
May  and  October 

(By  Telegrafh  to  Editok  &  Publishei) 

Chicago,  Ill. — The  fourth  annual 
meeting  of  the  “Three-T’  (Illinois,  In¬ 
diana  and  Iowa)  Newspaper  Circu¬ 
lators’  Association  was  held  at  the 
Hotel  La  Salle,  Chicago,  on  April  20. 

W.  P.  Lovell,  Bloomington  (Ill.) 
Pantagraph,  was  elected  president;  Vat- 
tier  Snyder,  Indianapolis  News,  vice- 
pre.sident ;  G.  S.  Galloway,  Rockford 
( Ill.)  Register-Gazette,  secretary-treas¬ 
urer;  Charles  K.  Jefferson,  Des  Moines 
Register-Tribune,  director;  Clarence 
Eyster,  Peoria  (Ill.)  Star,  and  W.  H. 
Coonrad,  Decatur  (111.)  Review,  were 
held  over  on  the  board  of  directors. 

The  by-laws  were  amended  to  hold 
semi-annual  meetings  at  Chicago  in 
May  and  October  of  each  year. 

“Advantages  of  a  Good  Editorial  Page 
in  Securing  Circulation,”  was  discussed 
by  Leonard  P.  Danley,  Ft.  Madison 
( Iowa)  Democrat.  The  editorial  is  con¬ 
sidered  the  trade  mark  of  the  p_aper,  he 
said,  and  is  the  only  opportunity  the 
public  has  of  getting  the  opinion  of  the 
editor  on  the  general  topics  of  the  day. 
He  said  in  part: 

Editorial*  Draw  Readers 

“As  the  newspapers  arc  commonly 
called  the  text  book  of  information  for 
the  general  public  on  every-day  matters 
of  interest,  the  editor  is  naturMly  con¬ 
sidered  a  man  of  knowledge  and  his 
opinions  are  looked  upon  with  interest 
by  the  newspaper  reading  public.  The 
editorial  of  today,  to  a  great  degree,  is 
the  stepping  stone  of  knowledge  for  to¬ 
morrow  and  is  the  one  item  that  is  read 
by  every  subscriber  of  a  daily  news¬ 
paper. 

"I  have  always  found  that  the  edi¬ 
torial  has  as  great  a  pulling  power  as 
any  feature  in  the  paper.  It  is  one  of 
the  things  which  help  to  keep  the  out¬ 
side  metropolitan  paper  from  making  a 
deeper  inroad  in  my  territory.  There 
is  something  about  an  editorial  which 
relates  to  the  home  town  that  gets  the 
reader.  He  likes  to  be  told  things  he 
knows.  He  likes  to  be  lectured  good 
and  rough  shod  in  order  that  he  might 
have  a  comeback  on  the  paper.  He 
loves  the  opportunity  to  send  a  hot  re¬ 
tort  to  his  home  town  paper  and  see  his 
name  appended  to  the  article.” 

“Best  Method  to  Pursue  in  Increasing 
Subscription  Rates.”  was  the  subject  of 
Roy  Parrish,  Decatur  (III.)  Herald.  He 
said: 

“So  far  as  I  know,  there  are  only  two 
methods  to  pursue  in  increasing  sub¬ 
scription  rates.  One  of  these  methods 
does  not  seem  to  me  to  be  at  all  prac¬ 
ticable,  so  that  there  is  only  one  real 
method  to  pursue. 

Start  New  Rate  at  Once 

“The  first  plan  consists  of  an  an¬ 
nouncement  of  an  increase  in  price, 
based  of  course  on  the  increased  cost  of 
print  paper  and  other  things  that  enter 
into  the  production  of  a  newspaper, 
claiming  that  it  is  not  possible  to  manu¬ 
facture  the  paper  at  the  present  price. 
Without  doubt  this  is  true.  However, 
in  another  paragraph-  it  is  announced 
that  for  the  next  thirty  days  subscrip¬ 
tions  will  be  gladly  received  at  the  old 
rate.  This  is  certainly  inconsistent  with 
statements  as  to  the  reason  for  the  in¬ 
crease. 

“In  increasing  subscription  rates  I  al¬ 
ways  like  to  make  the  announcement  ef¬ 
fective  at  the  time  the  announcement  is 


made.  In  this  way  you  can  take  your 
readers  into  your  confidence.  You  can 
tell  them  it  is  necessary  to  increase. 
Give  them  more  figures  on  the  cost  of 
print  paper  and  other  expense,  and  when 
you  say  that  no  more  subscriptions  will 
be  accepted  at  the  old  price  and  that  the 
new  rates  are  effective  at  once,  it  carries 
with  it  the  sincerity  of  the  statement 
that  it  is  absolutely  necessary  to  raise 
prices. 

“Now  the  reason  for  the  increase  in 
rates  is  not  to  pour  a  lot  of  money  into 
the  treasury  at  one  time.  But  the  reason 
is  to  get  a  larger  revenue  from  the  same 
service.  Therefore,  if  the  raise  in  rates 
serves  the  purpose  of  increasing  the 
revenue  the  increase  must  be  had  from 
every  subscriber. 

“For  several  weeks  previous  to  the  in¬ 
crease  of  prices,  articles  should  be 
printed  regarding  the  price  and  scarcity 
of  paper,  the  increase  in  cost  of  produc¬ 
tion,  etc.  In  giving  publicity  to  a  pos¬ 
sible  increase,  tell  your  subscribers  that 
so  many  columns  of  advertising  were 
left  out  today,  or  the  size  of  the  paper 
was  reduced  materially  or  all  the  ad¬ 
vertising  had  been  eliminated  entirely 
from  certain  editions,  etc. 

Carrier  Contest*  Productive 

“These  things  carry  force,  and  if  the 
newspaper  is  willing  to  turn  down  sev¬ 
eral  hundred  dollars’  worth  of  advertis¬ 
ing,  then  it  is  easy  for  the  subscriber  to 
understand  that  there  is  something  se¬ 
rious  with  the  method  of  producing  the 
newspaper  and  he  is  prepared  to  pay  a 
higher  rate.” 

A  paper  on  “Carrier  Contests — Best 
Prizes  to  Offer  and  How  to  Get  the 
Best  Results”  was  read  by  J.  F.  Hanra- 
han,  Terre  Haute  (Ind.)  Tribune. 

Carrier  contests  and  different  methods 
of  handling  them*  were  discussed  by 
various  members  of  the  association.  A 
majority  of  the  members  present  found 
that  in  using  prizes,  such  as  sporting 
goods,  bicycles,  cameras,  etc.,  were  much 
better  than  giving  cash  prizes  and 
brought  large  results  if  properly  han¬ 
dled. 

“Country  Correspondents — What  Ef¬ 
fect  Do  They  Have  in  Securing  subur¬ 
ban  circulation,”  was  the  paper  of  J-  A. 
Brackett,  Decatur  (Ill.)  Review,  who 
said : 

Name*  Hold  Old  Reader* 

“It  is  not  so  much  the  news  that 
binds  your  paper  to  the  smaller  social 
center  as  it  is  the  fact  that  the  smaller 
social  center  is  recognized  by  the  larger. 
The  names  of  the  people  who  live  in  the 
suburban  district  should  appear  in  your 
paper  from  time  to  time.  It  is  a  univer¬ 
sal  human  weakness  to  like  to  see  our 
names  in  the  paper.  The  reason  why 
the  country  weekly  exists  today  is  be¬ 
cause  it  keeps  its  position  near  the 
people  whom  it  serves  and  as  a  moulder 
of  public  opinion  the  country  weekly 
stands  in  a  class  by  itself. 

“Country  correspondence  does  not  ap¬ 
peal  alone  to  the  community  from  which 
it  originated,  but  to  those  who  for¬ 
merly  resided  there,  but  have  migrated 
to  other  fields.  Almost  everyone,  when 
he  leaves  a  community  in  which  he  has 
lived  for  years,  orders  the  home  paper 
to  follow  him  and  takes  it  until  he  forms 
an  attachment  for  his  new  surroundings 
and  partly  forgets  the  old-  As  soon  as 
the  names  with  which  he  was  familiar  in 
his  old  home  begin  to  drop  out  of  your 
columns,  he  begins  to  lose  interest  and 
you  soon  will  lose  a  subscriber.” 

“What  proportion  of  total  expenses  of 
newspaper  should  be  borne  by  the  cir¬ 
culation  department  besides  the  depart¬ 
ment  expense?  What  proportion  of 
print  paper  should  be  charged  to  cir¬ 
culation,”  w'as-  discussed  by  George 
Schmid,  Indianapolis  News. 


A  timely  discussion  over  what  propor¬ 
tion  of  the  total  expenses  of  the  news¬ 
paper  should  be  borne  by  the  Circulation 
Department,  concluded  with  the  majority 
of  the  members  forming  the  “Coopera¬ 
tion  Between  the  Three-I  Newspaper 
Circulators’  Association  and  the  A.  B. 
C.” 

E.  W.  Chandler,  chief  auditor  of  the 
Audit  Bureau  of  Circulations,  briefly  ad¬ 
dressed  the  association  on  cooperation, 
stating  that  the  A.  B.  C.  w'as  organized 
in  May,  1914,  and  did  not  have  the  sup¬ 
port  of  the  circulation  managers  because 
they  did  not  thoroughly  understand  the 
rules  of  the  association.  Mr.  Chandler 
stated  that  the  newspapers  were  a  manu¬ 
facturing  concern  for  the  purpose  of 
selling  advertising  and  that  the  A.  B.  C. 
has  been  a  big  factor  in  putting  the  cir¬ 
culation  manager  on  a  higher  plane  than 
he  had  been.  He  further  stated  that 
there  w'ere  two  things  that  the  Bureau 
wanted  to  know.  First  how  many  papers 
were  printed,  second  what  do  you  do 
with  them.  It  is  one  of  the  duties  of  the 
circulation  manager  to  compile  such 
records  that  will  account  for  every  paper 
and  the  greatest  difficulty  experienced  by 
the  Bureau  was  that  the  circulation 
manager  did  not  closely  follow  or  study 
the  rules  of  the  association. 

The  A.  B.  C.  has  compiled  its  rules  in 
pamphlet  form  and  they  may  be  had  by 
any  circulation  manager,  whether  his 
paper  is  a  member  of  the  A.  B.  C.  or 
not,  Mr.  Chandler  concluded. 


Rate  Up  in  Johnstown 

Johnstown,  Pa. — The  Democrat  an¬ 
nounces  a  new  advertising  rate  of  5 
cents  per  agate  line  and  6  cents  per 
agate  line  for  copy  set  as  reading  mat¬ 
ter.  All  new  contracts  are  subject  to 
revision  or  cancellation  on  60  days’  no¬ 


tice-  The  Democrat  has  installed  a  new 
24-page  tubular  plate  press  and  new 
equipment  and  has  arranged  to  appear 
in  new  dress  of  eight  12yi-em.  columns. 
The  change  is  being  held  up  due  to  in¬ 
ability  to  obtain  newsprint  of  the  size 
required  for  the  new  press. 


Catholic  Writer*  Organiae 

The  Catholic  Writers  Guild  of  New 
York  has  been  organized  with  the  fol¬ 
lowing  officers:  Honorary  president, 
the  Most  Rev.  Archbishop  P.  J. 
Hayes,  D.  D.;  president,  Thomas  F. 
Meehan;  vice-presidents,  Arthur  C. 
Bennington,  Conde  B.  Palien,  Stephen 
H.  Horgan;  treasurer,  the  Rev.  John 
Talbot  Smith;  secretaries,  Thomas  C. 
Quinn,  Miss  Anna  McClure  Sholl; 
board  of  governors,  the  Rev.  John 
Talbot  Smith,  Dr.  James  J.  Walsh, 
Miss  Elizabeth  Jordan,  James  Blaine 
Walker,  Mrs.  H.  Cabot  Ward,  Daniel 
L.  Ryan,  Michael  F.  Haggerty,  John 
Jerome  Rooney,  Thomas  A.  Dorgan, 
Alfred  McCann,  Miss  Eleanor  Rogers 
Cox,  John  Tyrone  Kelly,  Thomas  C. 

Quinn. _ _ 

Shilpin  Sole  Owner 

St.  Cloud,  Wis. — Fred  Shilpin  has 
become  sole  owner  of  the  St.  Cloud 
Times,  with  which  he  has  been  asso¬ 
ciated  as  half  owner  for  the  past  thirty 
years.  The  outstanding  half  interest 
was  acquired  from  the  heirs  of  C.  F. 
McDonald,  who  died  last  summer  after 
45  years’  connection  with  the  Times. 


Dead  Man  Believed  to  Be  Schumaker 

Paris,  France. — The  body  of  a  man 
believed  to  be  Boris  Schumaker,  corre¬ 
spondent  for  New  York  Jewish  news¬ 
papers,  was  found  in  the  Seine  River, 
April  21.  , 


You  will  say  something  like  this  if  you  employ  Justin  Fair’s  “CULTURA” 
on  your  home  page 

CLEVELAND  PLAIN  DEALER 


LARGEST  MORNING  AND  SUNDAY  CIRCULATION  IN  OHIO 


CLBCNT  H  baker.  PRESIOCMT  AND  CeNCRAl  MANACCR 
OCOnOE  M  AOCERB.  ASSISTANT  OCNenAL  MAftACCR 


Hr.  JuBtin  Fair, 

1544  Aeolian  Hall, 
Hew  York. 


Feb. 15,  1920. 


liy  dear  Sir:- 

I  believe  that  youj  have  in  your 
feature,  CULTURA,  one  that  should  make  a  very 
broad  appeal. 

Newspaper  readers  are  today  aekinf^ 
rjore  and  more  for  information  and  education  along, 
practical  lines.  CULTURA  answere  this  demand, 
not  only  well  but  in  the  conciee  form  which  .makee 
it  very  suitable  for  newspaper  uee  and  the  more 
eaeily  adapted  to  the  reader's  desire  for  eome- , 
thing  that  does  not  demand  too  much  time  and  etuay 

It  18  a  feature  which  the  Plain  Heeler 
likee  very  much. 


Yours  very  truly. 


Featul^  Editor. 

WGVorpe/C 

Ask  for  a  sample  supply  of  this  wallop  feature,  the  only  one  now  written 
by  the  originator  of  the  “quiz”  idea. 


FAIR  &  JEWETT,  Ltd. 


1544  AEOLIAN  HALL 


NEW  YORK  CITY. 


J 
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TIPS  FOR  THE  AD  MANAGER 

Paul  Nemeyer  &  Co.,  823  Prospect 
avenue,  Cleveland.  Have  acquired  ac¬ 
count  of  Case  Harding  Serving  Com¬ 
pany,  Cleveland.  Will  use  newspaper 
space  in  Charleston,  W.  Va.,  and  other 
cities  for  West  Virginia  Beverage  Com¬ 
pany,  Charleston,  “Mountain  Rock’’  and 
“Orjay”  beverages.  Planning  newspaper 
campaign  for  Red  Triangle  Brand  Ex¬ 
tracts  made  by  West  Virginia  Beverage 
Company,  to  start  in  Charleston  and 
Cincinnati  about  May  1  and  to  be  ex¬ 
tended  to  other  cities  at  two  to  four 
week  intervals. 

McCutcheon  -  Geksox  Service,  Chi¬ 
cago.  Placing  a  campaigpi  with  Illinois 
newspapers  for  Eames-Luckett  Corpora¬ 
tion  on  the  bound  volume  of  the  Stars 
and  Stripes. 

Philip  Kobbe  Company,  Inc.,  208 
5th  avenue.  New  York.  Now  handling 
account  of  Clensol  Chemical  Company, 
maker  of  “Clensol  Cocoanut  Oil 
Shampoo.” 

Vanderhoof  &  Co.,  Marquette  Build¬ 
ing,  Chicago.  Again  sending  out  copy 
to  magazines  and  newspapers  on  the 
Gedwin  Iceless  Cooler,  for  Iceless  Ice¬ 
box  Company. 

Chambers  Agency,  612-618  Maison 
Blanche  Bldg.,  New  Orleans.  Sending 
out  schedules  to  farm  papers  and  news¬ 
papers  for  the  Falcon  Shoe  Company 
mail-order  shoes. 

Fred  M.  Randall  Company,  Book 
BWg.,  Detroit.  Has  secured  account  of 
the  Canadian  Pacific  Railway,  Detroit 
district.  Contracts  arc  now  going  for¬ 
ward  to  newspapers. 

Chambers  Agency,  612-618  Maison 
Blanche  Building,  New  Orleans.  Send¬ 
ing  out  schedules  to  daily  newspapers 
for  C.  C.  Snider  Cigar  &  Tobacco  Com¬ 
pany,  Birmingham,  on  “Henry  the 
Fourth”  cigars. 


NEWS  OF  THE  AGENCIES 

■Samuel  W.  Meek  has  been  elected 
secretary  of  Hoyt’s  Service,  Inc.,  New 
York.  He  has  been  assistant  to  Presi¬ 
dent  Hoyt  for  the  past  year. 

Raymond  E.  Plinton,  formerly  publi¬ 
cation  manager  and  field  secretary  of 
the  Society  of  Automotive  Engineers, 
has  joined  the  Sales  Advertising  Com¬ 
pany  of  New  York.  He  will  devote  his 
dme  primarily  to  the  handling  of  ad¬ 
vertising  campaigns  of  a  technical  and 
semi-technical  nature. 

The  Hawley  Advertising  .\gency, 
New  York,  has  moved  to  95  Madison 
avenue,  corner  of  29th  street. 

Frank  C.  I.ampert  has  become  asso¬ 
ciated  with  the  J.  Roland  Kay  Interna¬ 
tional  Agency  in  New  York.  For  the 
past  two  years  Mr.  Lampert  has  been 
located  in  Shanghai,  China,  as  an  assist¬ 
ant  advertising  manager  for  the  British- 
American  Tobacco  Company. 

The  Campbell-Ewald  Company  has 
moved  its  New  York  office  to  18  West 
34th  street. 

The  Ferry-Hanly  .Advertising  .Agency 
of  Kansas  City  will  soon  open  a  Chi¬ 
cago  office,  in  charge  of  Clarence  P. 
Hanly,  vice-president.  The  firm  also 
maintains  a  branch  in  New  Orleans. 

Ralph  Foote,  recently  in  the  service 
department  of  Frank  Seaman,  Inc.,  has 
joined  Sherman  &  Bryan,  Inc.,  New, 
York,  in  a  similar  capacity.  Mr.  Foote 
formerly  conducted  his  own  agency  in 
Seattle,  Wash.,  and  was  some  j-ears  with 
die  Taylor-Critchfield  Corporation  in 


Chicago,  and  the  Ethridge  Company, 
New  York.  More  recently  he  has  been 
with  the  Remington  Arms  Company, 
and  the  Martin  V,  Kelley  Company. 

Frank  A.  Arnold,  manager  of  the 
foreign  department  of  Frank  Seaman, 
Inc.,  will  attend  the  Convention  of  the 
National  Foreign  Trade  Council  at  San 
Francisco,  May  12-15,  where  he  will  de¬ 
liver  an  address  on  “The  Advertising 
■Agency  a  Factor  in  Developing  Foreign 
Trade,”  and  also  act  as  trade  adviser  on 
the  general  subject  of  foreign  advertis¬ 
ing. 

J.  Hampton  Baumgartner  has  resigned 
as  assistant  to  the  president  of  the  Na¬ 
tional  Association  of  Owners  of  Rail¬ 
road  Securities,  to  become  president  of 
the  Baumgartner  Alvertising-Publicity 
Company,  Baltimore,  recently  established. 
Mr.  Baumgartner  was  formerly  publicity 
manager  of  the  Baltimore  &  Ohio  Rail¬ 
road  System  for  several  years.  R.  M. 
Kureth,  who  has  been  associated  with 
him  for  the  past  ten  years,  and  J.  Erie 
Baumgartner,  formerly  in  the  sales  or¬ 
ganization  of  large  mercantile  interests 
on  the  Pacific  Coast,  are  with  the  new 
agency. 

Russell  P.  Askue,  for  five  years  con¬ 
nected  with  the  advertising  department 
of  the  National  Lamp  Works  of  the 
General  Electric  Company  at  Nela  Park, 
has  joined  the  copy  staff  of  the  Fidelity 
Advertising  Agency,  Cleveland. 

W.  M.  Findlay,  for  the  past  five  years 
connected  with  the  advertising  depart¬ 
ment  of  Willys-Overland,  Inc.,  Toledo, 
has  rejoined  the  staff  of  J.  J.  Gibbons, 
Limited,  advertising  agency,  Toronto, 
with  whom  he  was  previous  connected 
for  three  years. 

Harry  A.  Meyers,  late  of  the  E.  P. 
Remington  and  the  A.  P.  Hill  Agencies, 
has  been  appointed  office  manager  and 
space  buyer  for  the  Richard  S.  Rauh 
Company,  Pittsburgh. 

Meredith  &  Co.  has  been  incorporated 
at  Troy,  N.  Y.,  to  carry  on  the  business 
of  a  general  advertising  and  selling 
agency.  The  president,  Russell  D.  Mere¬ 
dith,  was  advertising  manager  for  a 
number  of  years  for  Van  Zandt,  Jacobs 
&  Co.,  makers  of  Triangle  collars,  Troy, 
N.  Y.  More  recently  he  has  been  asso¬ 
ciated  with  the  Byron  G.  Moon  Agency 
at  Troy,  as  head  of  the  sales  department. 
The  new  company  has  its  headquarters 
in  Cannon  Place  Building. 


WITH  NATIONAL  ADVERTISERS 

C.  W.  Butterfield,  formerly  connected 
with  the  Detroit  office  of  the  J.  Walter 
Thompson  Company,  has  been  appointed 
sales  manager  of  the  Herschell-Spill- 
man  Motor  Company,  North  Tonawan- 
da,  N;  Y. 

J.  W.  Wright,  secretary-treasurer  of 
the  new  Highway  Motors  Company, 
Defiance,  Ohio,  will  also  have  charge  of 
sales  and  advertising.  ' 

Homer  Buckley,  of  Chicago,  has  been 
appointed  chairman  of  the  legislative 
committee  of  the  National  Advertising 
Commission  of  the  A.  A.  A.  W. 

D.  H.  Colcord,  has  been  appointed 
advertising  manager  of  the  Square  D 
Company,  manufacturers  of  safety 
switches,  Detroit,  and  Walkerville,  Can¬ 
ada.  He  was  formerly  director  of  re¬ 
search  engineering,  being  succeeded  in 
that  post  by  L.  W.  Strong,  formerly  of 
the  publicity  department  of  the  Westing- 
house  Air  Brake  Company. 

-A.  M.  Candee,  advertising  manager  of 
the  National  Enameling  and  Stamping 
Company,  Milwaukee,  has  been  elected 
president  of  the  Mail  .Advertising  Asso¬ 
ciation. 


Erwin  Rankin,  formerly  advertising 
manager  of  the  Hart  &  Hegeman  Manu¬ 
facturing  Company,  Hartford,  Conn.,  has 
been  appointed  head  of  a  newly  created 
publicity  department  of  the  Fidelity 
Trust  Company,  Buffalo. 

F.  Hansen  has  resumed  charge  of  sales 
and  advertising  for  the  C.  F.  Mueller 
Company,  jersey  City,  N.  J.,  succeeding 
W.  A.  Schmidt,  resigned. 

James  Austin  has  resigned  from  the 
advertising  department  of  the  Omaha 
World-Herald,  to  go  with  J.  L.  Hyatt 
&  Co.,  Omaha,  in  charge  of  sales  and 
advertising. 

Don  C.  Prentiss,  formerly  assistant 
general  sales  manager  of  the  Packard 
Motor  Car  Company  of  Detroit,  is  now 
general  sales  and  advertising  manager  of 
the  William  R.  Johnston  Manufacturing 
Company,  Chicago. 

The  advertising  department  of  the  Reo 
Motor  Car  Company,  of  Lansing,  Mich., 
has  been  merged  with  the  sales  promo¬ 
tion  department,  under  the  direction  of 
Walter  K.  Towers,  sales  promotion 
manager. 

The  Simmons  Hardware  Company’s 
prize,  in  a  contest  recently  held  for  a 
page  advertisement  in  the  Hatchet,  pub¬ 
lished  by  students  of  Washington  Uni¬ 
versity,  St.  Louis,  was  won  by  K.  F. 
Wackman,  a  member  of  the  advertising 
class  of  the  school  of  finance  and  com¬ 
merce  of  the  University. 


AMARILLO  TRIBUNE  STARTS 

New  Building  and  Equipment  Held  Up 
Texas  Daily 

Amarillo,  Texas.  —  The  Amarillo 
Evening  Tribune  has  at  last  appeared 
after  several  months’  effort  in  erecting 
a  new  building  and  assembling  equip¬ 
ment.  The  Tribune  is  owned  by  a  stock 
company  organized  at  Amarillo,  with 
R.  H.  Nichols  as  editor  and  Eugene 
Thompson  business  manager.  The  Trib¬ 
une  several  weeks  before  it  formally 
appeared  put  over  a  “scoop”  that  spoke 
well  for  the  enterprise  of  its  editor  and 
manager.  On  the  day  the  census  bureau 
announced  the  population  of  Amarillo, 
the  United  Press  filed  a  bulletin  giving 
the  population  figures.  Mr.  Nichols 
seized  on  the  opportunity,  and  under  the 
heading  of  “Tribune  Extra,”  struck  off 
several  hundred  hand  bills  carrying  this 
information. 

John  DuBom  Re-elected 

Rochester,  N.  Y. — The  stabilizing  of 
advertising  prices  and  quotations  for  job 
work  were  the  principal  matters  dis¬ 
cussed  at  the  annual  meeting  of  the 
Western  New  York  Newspaper  Pub¬ 
lishers’  Association  held  in  this  dty 
April  16.  The  following  officers  were 
elected :  President,  John  DuBois, 

Newark  Union-Gazette;  vice-president, 
Edward  W.  Perkins,  Le  Roy;  secretary 
and  treasurer,  C.  Reed  Qark,  of  Perry. 
Mr.  DuBois  was  re-elected. 


A  circulation  is  no  larger  than 
its  value  is  to  you 

First  in  Automobile  Advertising  in 
Chicago’s  Evening  Newspaper  Field 
For  the  First  Three  Months  of  1920 

Following  its  record  as  dominant  Automobile  medium  for 
the  past  five  years  in  Chicago’s  evening  newspaper  field, 
The  Chicago  Evening  Post  again  leads  all  Chicago  evening 
newspapers  in  Automobile  advertising  for  the  first  three 
months  of  1920. 

Following  are  the  figures,  in  agate  lines,  giving  the  amount 
of  Automobile  advertising  carried  by  the  four  Chicago  eve¬ 
ning  newspapers  from  January  1st  to  March  31st  inclusive. 
These  figures  are  furnished  by  the  Advertising  Record  Co., 
an  independent  audit  bureau :  i 

POST. . 269,731 

News  . 236,597 

Journal  . 129,095 

American .  88J275 

Irrespective  of  the  spacious  arguments  of  the  bulk  circula¬ 
tion  mediums  as  to  their  pulling  power  in  lines  of  class,  the 
man  who  spends  the  money  knows. 

He  has  paid  for  his  knowledge  in  both  money  and  time  and 
his  experience  has  taught  him  that  class  people  demand 
class  newspapers,  and  that  the  cost  of  wastage  in  most 
mediums  of  bulk  circulation  makes  their  use  prohibitive  ex¬ 
cept  for  the  purpose  of  general  publicity. 

The  Chicago  Evening  Post 

Eastern  Representative — 

Kelly-Smith  Co.,  Marbridge  Building,  New  York 
Western  Representative — 

John  Glass,  Peoples  Gas  Building,  Chicago 

THE  SHAFFER  GROUP 

Chicago  Evening  Post  Louisville  Herald 

Indianopolis  Star  Muncie  Star  Terre  Haute  Star 
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Denver  Times 


Rocky  Mountain  News 
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Editor  &  Publisher  for  May  1  ,  1920 


EDI 

THE  GENIUS  OF  THE  WORKSHOP 

1''HE  American  Newspaper  Publishers’  Associa- 
.  tion  has  unanimously  voted  to  present  the 
name  of  Ottmar  Mergenthaler,  linotype  inven¬ 
tor,  as  a  candidate  for  the  Hall  of  P'ame. 

flad  this  man  been  a  statesman,  a  rich  banker,  or 
a  great  prince  of  commerce,  there  would  have  been 
nothing  to  excite  remark  in  the  honor  proposed  for 
him.  But  the  world  is  growing  better.  Men  are 
learning  to  distinguish  sometimes  between  the  highly 
poli.shed  gilding  and  the  raw  true  gold. 

To  this  plain  mechanic  is  due  perhaps  more  than 
to  any  other  man  the  marvelous  development  of 
type-setting  machinery  from  an  untried  experiment 
to  the  necessity  it  has  now  become  in  the  world’s 
enlightenment  and  work.  Through  his  genius  and 
labors  the  spread  of  knowledge  and  the  activity  of  all 
business  have  been  immeasurably  extended  and 
quickened.  He  is  as  true  a  Ijenefactor  of  mankind 
as  is  known  to -our  generation. 

To  the  man  who  furnishes  the  capital,  builds  the 
factory  and  directs  the  sale  of  the  product,  richly 
lining  his  own  pocket,  the  world  has  long  been  ac¬ 
customed  to  pay  reverence.  It  is  a  good  thing,  for 
a  change,  to  take  off  our  hats  to  the  man  who  fur¬ 
nishes  the  ideas — whose  brain  and  brawn,  passing 
through  the  crucible,  turn  to  gold.  It  will  be  a 
charming  relief  to  exalt  one  of  the  few  men  who 
have  really  enriched  the  world  by  giving  it  a  new 
idea. 

Customs  and  public  opinion  move  in  cycles.  In 
this  nomination  of  a  mechanic  for  the  Hall  of  Fame 
there  is  suggestion  of  the  same  spirit  that  marked 
the  wisdom  of  Solomon  at  the  great  feast  in  honor 
of  the  completion  of  the  Temple,  when  the  fine 
artists  in  mosaics,  the  skilled  cutters  of  stone,  the 
expert  workers  in  wood  and  precious  metals  were 
all  waved  aside  by  the  great  king,  and  the  humble, 
hard-handed  blacksmith  Tubal  Cain  was  given  the 
high  seat  of  honor,  because  he  had  made  the  tools 
which  all  these  others  had  worked  their  wonders 
with. 


THE  HANDOUT  PROBLEM  SOLVED 

SINCE  launching  its  campaign  against  the  propa¬ 
gandist  makers  of  handouts  and  other  thieves  of 
newspaper  space.  Editor  &  Pi'bi.ishf.r  has  been 
repeatedly  asked  to  point  a  way  out  of  the  muck 
and  mire  of  free  publicity  that  has  swamped  the 
newspaper  and  press  association  offices  of  the  world 
since  the  first  red,  white  and  blue  papers  were  is¬ 
sued  in  1914. 

The  New  York  Evening  World  has  solved  the 
problem  in  a  way  that  should  receive  the  praise  and 
approval  of  every  lover  of  true  journalism — ^journal¬ 
ism  that  retains  initiative  and  enterprise  and  carries 
on  for  truth,  service  and  high  ideals. 

It  has  gone  behind  the  handouts  of  many  reapers 
of  wealth  from  the  public,  torn  the  cloak  of  ad¬ 
jectives  from  “statements”  and  under  the  head  “Is 
This  Profiteering?”  has  presented  in  its  columns 
news  facts  on  the  most  important  story  in  America 
today,  THE  HIGH  COST  OF  LIVING. 

The  Evening  World  has  been  striking  fearlessly 
and  straight  from  the  shoulder.  The  effect  is  al¬ 
ready  being  felt  throughout  the  country.  Through¬ 
out  the  nation  other  newspapers  are  also  digging 
behind  handouts  for  facts  on  the  same  big  story. 
The  Evening  World’s  stories  are  already  in  the 
hands  of  the  United  States  .Attorney  General  and 
have  been  read  into  the  records  of  the  Senate. 

This  is  true  journalism — the  kind  of  journalism 
of  which  America  is  proud ;  the  kind  on  which  great 
journals  of  the  past  were  built;  that  made  editors 
to  whom  the  teachers  of  truth  and  justice  on  earth 
will  always  pay  homage. 


Frank  P.  glass,  ex-president  of  the  American 
Newspaper  Publishers  Association,  will  sail  for 
Europe  within  a  few  weeks  on  a  real  vacation.  With 
him  will  go  the  good  wishes  of  hundreds  of  news¬ 
paper  editors  and  publishers  of  this  country.  Dur¬ 
ing  trying  days  he  served  well  for  two  terms  the 
publishers  of  the  entire  country.  His  service  was 
notable  because  it  was  rendered  without  thought  of 
self — the  intere.st  of  his  fellow  publishers  was  placed 
before  his  own.  His  losses  W'ere  their  gain. 


RIAL 


THE  YEAR  AHEAD 

TK.  \\  ILLL-^MS,  the  new  president  of  the  Amer- 
,ican  Newsitaper  Publishers'  Association,  is  a 
trained  executive  with  a  knowledge  of  every 
branch  of  the  newspaper  business.  The  success  of 
his  administration  will  depend  entirely  upon  the 
degree  of  co-operation  that  he  and  the  general  mana¬ 
ger  receive  from  the  membership  of  the  A.  N.  F.  A. 
He  takes  the  helm  of  the  premier  association  of 
newspaper  publishers  in  .America  at  the  most  serious 
lime  in  the  history  of  the  business.  The  obstacles 
ahead  that  must  be  surmounted  are  not  one-man 
problems  and  Editor  &  Publisiier  believes  that  the 
new  executive  has  a  full  appreciation  of  the  need  for 
united  action. 

Mr.  Williams  was  at  no  time  a  candidate  for  the 
high  office  to  which  he  was  elected.  While  he  may 
be  classed  as  a  one-newspaper  man,  his  entire  busi¬ 
ness  life  having  l)ecn  spent  on  the  Pittsburgh  Press, 
he  has  proven  his  ability  as  an  organizer  capable 
of  securing  the  co-operation  of  his  fellow-workers, 
which  argues  well  for  the  future  of  the  A.  N.  P.  A. 
His  aliility  as  an  administrator  was  proven  first  as 
?  city  editor,  then  as  a  managing  editor  and  finally 
as  a  business  manager,  but  probably  in  greatest 
degree  as  president  of  the  Pittsburgh  Newspaper 
Publishers  Association. 

Mr.  Williams  has  wisdom  and  understanding.  He 
is  endowed  with  talents  that  make  for  clear  thinking 
fair  treatment  and  honest  judgment.  Editor  & 
PuBUSHEH  wishes  him  well  in  his  new  responsibili¬ 
ties  and  urges  upon  him  as  of  first  and  primary 
importance  a  positive  declaration  in  the  matter  of 
ridding  newspapers  of  the  evils  of  free  publicity 
and  propaganda — a  declaration  decidedly  in  the  pub¬ 
lic  interest,  as  well  as  in  the  interest  of  the  profes¬ 
sion  of  journalism  and  the  business  of  newspaper 
making. 


I^EWSPAPER  men  of  the  entire  country  will 
closely  watch  developments  in  the  New  York 
evening  newspaper  field  resulting  from  the  Evening 
Journal  increasing  its  street  sale  price  from  2  cents 
to  3  cents  on  .April  28.  It  is  a  daring  move,  as  all 
other  New  York  evening  papers  remain  at  the  old 
price,  2  cents,  but  it  is  in  entire  keeping  with  the 
past  record  of  William  R.  Hearst,  in  acting  inde¬ 
pendently  of  others.  The  journal  also  announces  that 
another  increase  in  advertising  rates  will  be  put  into 
effect.  The  increased  cost  of  newsprint  and  labor 
is  given  as  the  cause  that  makes  necessary  the  new 
rates.  The  Journal  has  the  largest  circulation  of 
any  newspaper  in  the  United  States  and  its  adver¬ 
tising  rate  is  already  the  highest.  Its  independent 
action  in  the  most  highly  developed  competitive  news¬ 
paper  field  in  the  United  States  is  the  most  startling 
result  of  the  new.sprint  shortage  to  date. 
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FALSE  NEWS  AND  ITS  EFFECTS 

The  power  of  the  printed  word  is  an  accepted 
thing  and  the  full  import  of  its  driving  force 
and  effect  on  material  things  is  brought  home  to 
those  of  us  who  deal  in  words  only  when  a  fake 
note  is  sounded;  when  a  half-truth  is  stated;  whej 
words  are  used  to  convey  the  appearance  of  author¬ 
ity  by  indirect  intimation  without  the  support  ol 
fact. 

The  newspaper  publishers  of  .-Xmerica  were  givei 
a  practical  demonstration  of  the  farreaching  effect 
of  false  news  during  the  American  Newspaper  Pub¬ 
lishers’  Association  convention  in  New  York  City 
last  week.  Printed  words  lacking  authority  and 
without  the  basis  of  fact,  w'hich  were  circulated  it 
the  hallways  of  the  Waldorf-.Astoria  Hotel,  con¬ 
veyed  the  thought,  by  intimation,  that  the  publisher! 
of  the  great  metropolitan  daily  newspapers  of  the 
United  States  had  entered  into  an  agreement  to  keep 
out  of  the  newsprint  spot  market.  Because  the  in. 
timation  was  in  printed  words,  the  rumor  in  the 
course  of  repetition  took  on  an  assurance  of  fatt 
Reference  to  this  rumor  by  a  speaker  on  the  floor 
of  the  convention  led  to  the  report,  credited  even 
by  delegates  present,  that  a  resolution  to  remain 
out  of  the  spot  paper  market  had  been  adopted  hi 
the  A.  N.  P.  A. 

The  damage  done  by  this  false  rumor  was  mainly 
in  the  estaldishment  of  a  feeling  of  confidena 
among  small  publishers  that  the  newsprint  question 
had  been  settled.  It  is  to  be  regretted,  if  any  of 
them  returned’  home  holding  that  belief.  To  newi- 
yiaper  men  generally  the  A.  N.  P.  A.  incident  should 
be  a  wonderful  lesson  on  the  necessity  of  facts  it 
assembling  printed  words. 


AN  EXCELLENT  INVESTMENT 

NOW  is  the  time  to  make  your  plans  to  attend 
the  annual  gathering  of  the  .Associated  .Adver¬ 
tising  Clubs  of  the  World,  which  will  be  held 
this  year  at  Indianapolis.  Unusual  preparations  arc 
being  made  for  the  meeting  in  June  and  it  should  be 
the  most  important  in  the  history  of  that  organization. 

The  Daily  Newspaper  Departmental  will  be  one 
of  the  centers  around  which  the  serious  side  of  the 
convention  will  swing.  Its  program  will  include  i 
discussion  of  subjects  of  vital  importance  to  every 
angle  of  the  business  side  of  newspaper  makin$ 
The  departmental  heads  have  worked  hard  durini 
the  past  year  to  make  it  stand  out  as  a  place  where 
the  best  views  of  the  field  will  be  presented  and  cm 
Ik-  discussed. 

It  is  therefore  important  that  the  pre-convention 
work  of  this  committee  be  rewarded  with  a  record 
attendance.  Every  newspaper  member  should  be 
represented.  Every  publisher  who  makes  the  trip  # 
Indianapolis  will  be  repaid  many  times  for  his  tint 
and  expense;  wherever  possible  he  should  also  scud 
his  advertising  or  business  managers,  or  both.  'Thii 
year’s  sessions  of  the  Newspaper  Departmental  art 
going  to  be  a  clearing  house  for  constructive  ideal 
No  man  interested  in  the  changing  conditions  in  the 
publishing  world  can  afford  to  miss  this  year’s  meet¬ 
ing.  The  best  time  to  make  arrangements  to  at¬ 
tend  yourself  or  send  your  representative  is  now. 


'^HE  camyiaign  of  Editor  &  Publisher  against  the 
press  agent  and  propagandist  is  already  bearinf 
fruit.  From  coast  to  coast  the  barriers  are  going  up 
against  tainted  news — dream  stories  conceived  to  de 
ceive  grown-ups.  Many  newspapers  are  now  an 
nouncing  that  in  the  future  all  offered  handouts  will 
go  into  the  waste  basket  unopened.  That  is  wheit 
they  belong.  Some  one  has  suggested  that  a  100  pw 
cent  cut  in  press  agent  matter  and  propaganda  will 
go  a  long  way  toward  solving  the  news  print  short¬ 
age.  This  is  rather  easy  to  lielieve  when  we  con¬ 
sider  that  the  United  States  Government  spent 
millions  for  the  publication  of  handouts  in  1919,  * 
majority  of  which  were  of  no  value.  Nothing  lu* 
done  more  to  arouse  newspaper  men  to  the  real 
danger  to  honest  journalism  in  the  system  which  ha* 
been  in  full  control  during  the  last  few  years  thai 
the  series  of  articles  by  Charles  Grant  Miller  that 
are  now  appearing  in  Editor  &  Publisher.  They 
leave  no  room  for  doubt  as  to  the  duty  of  journaliah 
who  honor  their  profession. 
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PERSONAL 

Henry  B.  R.  BRIGGS,  for  the  past 
seven  years  editor  of  the  St.  Paul 
Psily  News,  has  resigned.  His  duties 
lave  been  assumed  temporarily  by  W. 

Frisbie,  editor  of  the  Minneapolis 
i)aily  News.  Mr.  Briggs  has  not  an¬ 
nounced  his  plans. 

Fred  W.  Estabrook,  part  owner  of  the 
Nashua  (N.  H.)  Telegraph,  enter- 

ained  the  New  Hampshire  delegation  to 
the  Republican  national  convention  at  a 
dinner  at  the  Nashua  Country  Club  Sat- 
jrday.  Major  Frank  Knox  of  Man¬ 
chester,  editor  and  part  owner  of  the 
Union  and  Leader,  was  elected  chair¬ 
man  of  the  delegation.  Mr.  Estabrook 
fas  re-elected  to  the  position  of  national 
committeemen  for  New  Hampshire,  a 
post  which  he  has  held  for  the  last 
tftive  years.  Gov.  John  H.  Bartlett, 
part  owner  of  the  Portsmouth  Times,  a 
member  of  the  delegation,  was  unable 
to  be  present  because  of  illness. 

James  R.  Nourse,  one  of  the  “old 
gnarders”  in  the  Senate  press  gallery, 
has  doffed  habiliments  of  battle  for  the 
elusive  news  items  at  the  Capitol,  to 
dai  the  more  somber  robes  of  a  chief 
of  bureau.  He  has  been  named  by 
William  R.  Hearst  to  succeed  Justin 
McGrath  as  head  of  the  Washington 
bureau  of  the  Universal  Service.  Mr. 
McGrath  left  the  Universal  Service  to 
engage  in  publicity  work. 

Charles  F.  Mann  has  just  completed 
thirty  years’  connection  with  the  Lisbon 
(Me.)  Enterprise.  In  1901  he  was 
burned  out,  losing  his  entire  plant.  But 
be  kept  right  on  doing  business,  and 
with  greater  success  than  before,  erect¬ 
ing  a  fine  new  building,  installing  elec¬ 
tric  motors  for  their  own  power.  Mr. 
Mann  is  high  up  in  several  of  the  great 
fraternal  societies.  He  is  the  High 
Chief  Ranger  of  the  Independent  For¬ 
resters  of  Maine,  Noble  Grand  of  the 
Odd  Fellows,  a  director  in  the  Maine 
Order  of  Pilgrim  Fathers,  and  con¬ 
nected  with  eleven  other  organizations 
IS  an  active  officer. 

Roy  L.  Seright,  managing  editor  of 
die  Harrisburg  (Ill.)  E^ily  Register, 
has  disposed  of  the  Louisville  Repub¬ 
lican  to  F.  B.  Gorrell. 

S.  M.  Smith,  in  retiring  as  editor  and 
owner  of  the  Middleport  (Ohio) 
Leader,  which  he  established  in  1895, 
announces  he  will  write  a  history  of 
Meigs  county.  He  has  been  gathering 
ilata  for  the  book  during  twenty  years. 
He  is  also  preparing  a  book  entitled 
Twenty-five  Years  a  Country  Editor,” 
and  a  novel  he  will  call  “The  House  I 
Was  Going  to  Build.” 

F.  A.  Tostevin,  publisher  of  the  Man- 
dan  (N.  D.)  Daily  Pioneer,  has  been 
elected  as  one  of  the  delegates  at  large 
from  North  Dakota  to  the  national  Re¬ 
publican  convention. 

J.  J.  Hutchison,  for  twenty  years  con¬ 
nected  with  the  Waco  (Tex.)  Times- 
Herald,  has  resigned  to  become  man¬ 
ager  of  the  Cisco  (Tex.)  Morning 
News. 

IN  THE  EDITORIAL  ROOM 

C.  L.  Dennis,  formerly  city  editor  of 
tbe  Milwaukee  Sentinel,  has  moved  to 
New  York,  where  he  will  act  as  general 
secretary  of  the  National  Association  of 
Mask  Merchants  and  manager  of  the 
Better  Business  Bureau  of  the  Music 
Industries  Chamber  of  Commerce. 

R.  W.  Woodring  has  resigned  as  news 
|ditor  of  the  Winnipeg  Telegram  and 
n  ^voting  his  attention  to  the  organi- 
antion  of  Manitoba’s  Pageant  for  its 
NHh  birthday  celebration. 

Edward  H.  McCloskey,  formerly  of 
Je  Philadelphia  Public  Ledger,  has 
^  made  head  of  the  copy  desk  of  the 
News,  New  York.  George  Hoffman, 


formerly  of  the  New  York  Herald,  is 
now  night  city  editor  and  Raymond 
Binder,  until  recently  with  the  Jersey 
City  Despatch,  is  sub-editor. 

Morris  Jacobs,  for  a  number  of  years 
employed  on  the  Omaha  Daily  News, 
ancl  later  on  Des  Moines  daily  papers, 
is  preparing  to  make  a  European  trip 
with  George  Brandeis,  a  merchant  of 
Omaha,  who  has  engaged  Mr.  Jacobs 
to  accompany  him  and  write  for  the 
Omaha  papers  concerning  European 
merchandizing  conditions. 

John  M.  Gregory,  formerly  connected 
with  newspapers  in  Atlanta,  Little  Rock, 
Columbus,  and  Chicago,  is  now  pub¬ 
lishing  a  house  organ,  called  “Let’s  Go,” 
for  Durrell  Gregory  &  Co.,  New  York 
investment  brokers. 

George  McManus,  cartoonist,  left 
New  York  this  week  for  Los  .Angeles, 
where  he  will  direct  the  production  of 
a  picturization  of  his  comic,  entitled 
"Jiggs  in  Society.”  Mr.  McManus  wrote 
the  scenario. 

H.  L.  McQellan,  formerly  of  the  .As¬ 
sociated  Press  and  old  Chicago  Herald, 
recently  was  made  automobile  editor  of 
the  Chicago  Daily  Journal,  which  he  has 
served  for  about  a  year  as  “rewrite” 
man. 

Percy  Trussell,  formerly  of  the  Bal¬ 
timore  News,  is  holding  down  the  city 
desk  of  the  Morning  Sun. 

Robert  L.  Tennis  has  resigned  as 
manager  of  the  Associated  Press  at  St. 
Paul  to  take  up  publicity  work  in  that 
city.  His  successor  is  M.  M.  Oppergard, 
transferred  from  the  Dallas  (Tex.) 
office. 

Philip  R.  Bronson  has  transferred  his 
allegiance  from  the  St.  Paul  Daily  News 
to  the  Pioneer  Press,  as  assistant  sport¬ 
ing  editor. 

J.  .A.  Colburn  of  the  Newark  (N.  J.) 
News  staff  has  been  appointed  secre¬ 
tary  of  the  Newark  Board  of  Trade. 

Joseph  T.  Mannix,  former  Minneap¬ 
olis  newspaper  man,  who  has  been  re¬ 
siding  in  Manila,  has  just  notified 
friends  in  the  States  of  his  marriage. 
The  identity  of  the  bride  is  not  dis¬ 
closed.  Mr.  Mannix  was  at  one  time 
state  printer  for  Minnesota.  He  started 
on  a  tour  of  the  world  in  1917. 

J.  Reeves  Espy,  formerly  sports  edi¬ 
tor  of  the  St.  Louis  Republic,  has  be¬ 
come  connected  with  the  Consolidated 
Theatres  Company,  St.  Louis. 

Grenville  Vernon  has  resigned  as  as¬ 
sistant  music  critic  of  the  New'  York 
Tribune  to  go  to  London.  Katherine 
Wright  succeeds  him  as  assistant  to 
Henry  E.  Krehbiel. 

Louis  L.  Collins,  former  Minneapolis 
newspaper  man,  is  a  candidate  for  the 
Republican  nomination  for  lieutenant- 
governor  of  Minnesota. 

Stanley  M.  Reynolds  of  the  Baltimore 
Evening  Sun  has  been  elected  a  mem¬ 
ber  of  Washington’s  famous  Gridiron 
Club. 

Thomas  F.  Maroney,  formerly  manag¬ 
ing  editor  of  the  Clean  (N.  Y.)  Times 
and  for  the  past  year  with  the  Virginian 
Pilot,  Richmond,  has  returned  to  the 
staff  of  the  former  as  telegraph  editor. 

Leslie  Mason,  editor  of  the  Exhibitors’ 
Trade  Review  and  International  Cinema 
Trade  Review,  left  several  days  ago  for 
a  trip  to  England  and  France. 

John  O’Connor,  founder  and  owner 
of  the  Theatre  World  and  former  asso¬ 
ciate  editor  of  Variety,  has  sold  the 
controlling  interest  in  his  paper  to  S. 
Jay  Kaufman,  who  conducts  the  “Round- 
The-Town”  column  for  the  New  York 
Globe. 

Sam  Hunter,  for  many  years  car¬ 
toonist  of  the  Toronto  World  and  one 
of  the  foremost  exponents  of  his  art  in 
Canada,  has  joined  the  staff  of  the 
Toronto  Globe  and  will  contribute  a 
cartoon  daily. 

Charles  M.  Hall,  city  editor  of  the 


DOUBLEDAY  WILL  VISIT 
FAR  WEST 

Robert  s.  doubleday,  who  as 

editor  and  manager  of  the  Peeks- 
kill  (N.  Y.)  Evening  News,  has  been 
giving  that  town  the  kind  of  a  paper 
the  people  talk 
about,  is  prepar¬ 
ing  to  leave  on  a 
several  months’ 
visit  on  the  Pa¬ 
cific  coast.  While 
he  is  a  native 
New  Yorker,  he 
has  lived  in  the 
Northwest  dur¬ 
ing  the  greater 
part  of  the  last 
quarter  of  a  cen¬ 
tury  and  calls  it 
R.  S.  Doubleday  home.  On  his 
coming  trip  he 

will  visit  all  the  Pacific  coast  cities. 

Mr.  Doubleday  was  once  editor-in- 
chief  of  the  St.  Paul  Daily  News.  Prior 
to  coming  to  Peekskill  two  years  ago 
he  lived  in  Washington.  He  was  once 
owner  of  the  magazine  "F'inance.” 


Waco  (Tex.)  News-Tribune,  has  taken 
up  the  duties  of  secretary  of  the  Waco 
Young  Men’s  Business  League. 

James  .A.  Harrington  has  resigned 
from  the  city  staff  of  the  Hartford 
(Conn.)  Courant  and  will  take  up  work 
on  the  Times  in  a  similar  capacity. 

Prof.  Wilhelm  Pettersen  of  Portland 
Ore.,  educator,  author  and  lecturer,  has 
been  appointed  editor  of  the  Rocky 
Mountain  Scandinavian,  Helena,  Mont. 

James  F.  Reynolds,  formerly  with  the 
Wilmington  (N.  C.)  Star  and  the  Dis¬ 
patch,  and  Luther  F.  Gobbel,  for  the 
past  year  associate  editor  of  the  Lex¬ 
ington  Dispatch  are  additions  to  the 
Greensboro  (N.  C.)  Daily  News  staff. 

Hudson  R.  (“Boz”)  Hawley,  formerly 
of  the  Hartford  (Conn.)  Times,  has  re¬ 
turned  from  Paris,  where  he  was  cor¬ 
respondent  for  the  “Home  Sector,”  and 
will  go  to  Washington,  D.  C.,  where  he 
is  to  be  employed  in  the  Washington 
office  of  the  United  Press  .Association. 

Ralph  Reed  Wolfe  has  left  the  .Aetna 
Life  Insurance  Company  to  join  the 
Hartford  (Conn.)  Courant  staff  as  an 
editorial  writer.  Mr.  Wolfe  was  Sun¬ 
day  editor  of  the  Courant  before  going 
to  the  .Aetna  Company. 

Orville  S.  Storm,  until  recently  with 


the  Shelby ville  (Ill.)  Democrat,  has  be¬ 
come  editor  of  the  Sterling  •  (Ill.)  Ga¬ 
zette.  Before  entering  Y.  M.  C.  A.  work 
in  1918,  Mr.  Storm  was  city  editor  of 
the  Dixon  Leader,  then  owned  by  the 
present  management  of  the  Sterling  Ga¬ 
zette. 

THE  BUSINESS  OFFICE 

Edwin  H.  Hamel,  chief  accountant 
for  the  Buffalo  (N.  Y.)  Courier  and 
Enquirer,  has  resigned  after  32  years’ 
service  to  become  private  secretary  to 
the  general  agent  in  Buffalo  for  the 
State  Mutual  Life  Assurance  Company. 

Thomas  Condit  Powers,  member  of 
the  advertising  staff  of  the  .Atlantic  City 
(N.  J.)  Gazette-Review,  and  Miss 

Pearl  Townsend  were  married  in  Phil¬ 
adelphia  April  14. 

Harold  L.  Goldman,  connected  with 
the  advertising  staff  of  the  New  York 
Times,  and  Miss  Helen  Zeimer  were 
married  April  22. 

Charles  F,  Hammond,  of  the  New 
York  Evening  Journal’s  advertising 
staff,  will  have  charge  of  the  publication 
of  Seaside  Topics,  at  Watch  Hill,  R.  I., 
during  the  coming  season.  Mr.  Ham¬ 
mond  was  formerly  a  resident  of  Wes¬ 
terly. 

Robert  .Arnold,  lately  advertising 
manager  for  the  Smith-Murray  Com¬ 
pany,  is  to  join  the  service  staff  of  the 
advertising  department  of  the  Bridge¬ 
port  (Conn.)  Post. 

Roy  G.  Perry,  who  was  auto  advertis¬ 
ing  solicitor  for  the  Cleveland  Plain 
Dealer,  has  been  made  assistant  manager 
of  the  auto  department  of  the  Neale- 
Phypers  Company,  Clevelamd,  insurance 
agents.  .Another  Plain  Dealer  man  who 
left  this  week  is  Dave  Hopkins,  who 
has  been  in  charge  of  the  advertising 
department  of  the  paper’s  Akron  bureau. 
He  has  engaged  in  the  real  estate 
business. 

W.  S.  Finch,  advertising  manager  of 
the  Litchfield  (Ill.)  News-Herald,  and 
Miss  Emma  Lampe  of  Winona,  Minn., 
were  recently  married. 

Roy  R.  Moore  is  a  new  addition  to 
the  advertising  department  of  the  Cap¬ 
per  Farm  Press.  Topeka,  Kans.  He  was 
formerly  general  advertising  writer  for 
the  Empire  Gas  &  Fuel  Company  and 
ronnected  with  Kansas  City  and  Chicago 
newspapers.  Miss  Eleanor  Eakins,  for¬ 
merly  associated  with  Hart  Schaffner  & 
Marx  and  the  Swedish  Separator  Com¬ 
pany  as  a  field  representative,  has  be¬ 
come  a  member  of  the  sales  promotion 
department  of  the  Capper  Farm  Press. 


Facts  about  tke  Haskin  >Ser^ce 


TK«  Evansville.  Journeil 
has  sl^ed  a  contract- 
for  the.  Has^Kin  Service 
Por  one.  year 

It  anewerif  such  questions 
as  “  How  Par  doe^  a. 
needle  travel  in  playint^ 
a  phonograph  record?** 

Frederic  %J  Ha.s'KirN 
Wa5’Kin^’ton  D  C  will 
tell  you  the  price-  and 
plan  For  your  paper 
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ROBINSON  LOCKE  WAS 
CHAMPION  OF  DRAMA 


Blade’s  Editor,  Nationally  Known  as 
Critic  of  Theater,  Left  Biograph¬ 
ical  Library  of  Stage  to 
New  York  City 


Toi.eko,  Ohio. — Robinson  Locke,  ed¬ 
itor  and  principal  owner  of  the  Toledo 
Blade,  a  brief  note  of  whose  death  ap¬ 
peared  in  Editor  axd  Publisher  of  last 
week,  was  one  of  the  outstanding  figures 
of  Ohio  journalism.  He  was  born  in 
Plymouth,  Ohio,  in  1856,  the  son  of 


Robinson  Locke 


David  Ross  Locke,  former  editor  of  the 
Blade,  who  became  famous  during  the 
civil  war  by  writing  the  Confederate 
Cross  Roads  papers  under  the  pen  name 
of  Petroleum  V.  Nasby.  Educated  in 
Europe,  he  engaged  for  a  time  in  the 
consular  service,  but  most  of  his  man¬ 
hood  was  spent  as  editor  of  the  Blade 
and  president  of  the  Blade  Publishing 
Company. 

He  was  prominent  nationally  as  a  dra¬ 
matic  critic  and  possessed  a  most  com¬ 
plete  biographical  library  of  stage  folk 
in  America  and  in  Elngland,  which  he 
had  compiled  during  the  past  fifteen 
years.  He  bequeathed  it  to  the  library 
of  New  York  City,  where  he  had  been 
intimate  with  the  late  William  Winter, 
dramatic  critic  of  the  New  York 
Tribune  and  until  his  death  dean  of 
.\merican  dramatic  writers.  Mr. 
Locke’s  dramatic  criticisms  appeared  in 
his  own  newspaper  under  the  name  of 
Rodney  Lee. 

He  was  active  in  civic  affairs  in  To¬ 
ledo  and  in  educational  work  through¬ 
out  the  state  and  was  a  thirty-third  de¬ 
gree  Mason,  and  had  held  many  high 
offices  in  the  fraternity. 

.  His  newspaper  ideals  were  those  of 
his  father,  who  believed  in  making  a 
newspaper  interesting  and  entertaining 
by  feature  matter  in  addition  to  informa¬ 
tive  through  its  news  columns.  When 
his  father  died  in  1888.  he  left  a  re¬ 
porter’s  desk  to  assume  the  editorship. 
While  he  had  kept  in  close  touch  with 
the  office  and  its  affairs  for  the  past  ten 
years,  the  active  management  of  the 
Blade  was  largely  in  hands  other  than 
his  own.  In  recent  years  the  paper  has 
been  managed  by  the  Wright-Talmadge 
interests,  which  also  control  the  Detroit 
Journal  and  Newark  (N.  J.)  Star- 
Eagle. 

Reginald  Schroeder 

Reginald  .Schroeder,  managing  editor 
of  the  New  York  Staats-Zeitung.  died 
last  week  at  his  home  on  Staten  Island, 


N.  V.  He  came  to  this  country  at  the 
age  of  24,  from  Germany,  and  joined 
the  editorial  staff  of  the  Staats-Zeitung. 
He  served  for  thirty  years  as  its  Wash¬ 
ington  correspondent. 


Obituary 

Carroll  S.  Bertram,  for  40  years  a 
Twin  Cities  newspaper  man,  died  April 
11  in  Minneapolis.  Of  late  years  he  had 
been  superintendent  of  the  insurance 
department  of  the  Knights  of  Pythias 
in  Minnesota  and  North  Dakota.  Dur¬ 
ing  his  newspaper  career  he  served  as 
city  editor  of  the  Minneapolis  Journal, 
managing  editor  of  the  St.  Paul  Dis¬ 
patch,  managing  editor  of  the  Minne¬ 
apolis  Star-News  and  later  as  assistant 
advertising  manager  of  the  Minneapolis 
Tribune. 

James  Kemp,  connected  with  the  cir¬ 
culation  department  of  the  St.  Louis 
Post-Dispatch,  died  April  9. 

William  C.  M.vrtin,  who  was  for 
many  years  president  of  the  Paterson 
(N.  J.)  Guardian  Company  before  the 
merger  of  the  Guardian  with  the  Press, 
five  years  ago,  died  .\pril  23,  at  the  age 
of  76  years.  He  was  a  retired  banker. 

James  Bennet,  a  former  New  York 
newspaper  man  and  civic  worker,  died 
.\pril  19  at  Port  Jervis,  N.  Y.,  aged  75 
years.  He  was  the  father  of  former 
Congressman  William  S.  Bennet. 

Herman  W.  Johnson,  a  veteran  em¬ 
ploye  of  the  Minneapolis  Tribune, 
passed  away  a  few  days  ago. 

Henry  Mosier,  widely  known  painter 
of  .\merican  historical  subjects  and  who 
was  an  art  correspondent  for  Harper’s 
Weekly  in  the  Civil  War,  died  April  21 
in  New  York. 

Mrs.  Grace  B.  Laws,  wife  of  Rev. 
Dr.  Curtis  Lee  Laws,  editor  of  the  Bap¬ 
tist  Watchman-Examiner,  New  York, 
died  in  Brooklyn  April  26. 

Thomas  L.  Joy,  identified  with  the 
newspaper  business  in  Southern  Illinois 
for  fifty  years,  died  in  Centralia  last 
week,  aged  70  years.  Mr.  Joy  had  been 
editor  of  the  Centralia  Sentinel,  pub¬ 
lisher  of  the  Carmi  Times,  and  of  the 
Mt.  Carmel  Republican. 

Mrs.  Wyland  Magee,  formerly  Miss 
Edith  Thomas,  who  for  several  years 
was  society  editor  of  the  Omaha  (Neb.) 
Bee,  died  last  week  of  an  aflliction  said 
to  be  akin  to  sleeping  sickness,  which 
has  clung  to  her  since  she  had  a  severe 
attach  of  influenza  last  winter. 

William  C.  Martin,  retired  publisher 
and  banker  of  Paterson,  N.  J.,  died  last 
week  in  that  city,  aged  76  years.  He 
was  for  many  years  president  of  the  Pat¬ 
erson  Guardian  Company,  retiring  when 
the  Guardian  was  merged  with  the  Press 
five  years  ago. 

Thomas  B.  Evans,  well  known  as  a 
writer  of  poetry  in  the  daily  press,  died 
last  week  in  New  York.  He  was  called 
the  “poet  laureate  of  the  milky  way’’  and 
“the  poet  of  finance.’’ 

Fr.vnk  J.  York,  for  many  years  con¬ 
nected  with  the  advertising  staffs  of 
New  York  newspapers,  died  in  Brook¬ 
lyn,  .^pril  26. 

Vlassios  Gabrielidst,  director  of 
.Akrppolis,  died  in  .\thens,  Greece,  April 
25.  He  was  the  dean  of  Greek  journal¬ 
ists. 

John  Robert  Brandon,  68,  founder  of 
the  Fulton  (Mo.)  Daily  Sun,  died  April 
12.  He  founded  the  Sun  in  1888,  and 
was  its  editor  for  a  number  of  years. 
Later  he  was  in  the  passenger  service  of 
ihe  Chicago  &  .\lton  Railroad  for  17 
years. 

George  T.  Ferris,  a  veteran  New 
York  newspaper  man,  died  April  11  in 
Bloomfield,  N.  J.  Mr.  Ferris  was  a 
native  of  New  Orleans  and  a  graduate 
of  Yale  University.  He  entered  the 


journalistic  field  at  an  early  age,  his 
first  connection  being  with  the  Chicago 
Times.  He  served  with  the  New  York 
Commercial  and  contributed  to  other 
New  York  publications.  For  nine  years, 
ending  in  1907,  he  was  an  editorial 
writer  on  the  Newark  Evening  News 
and  for  the  past  ten  years  was  an  edi¬ 
torial  writer  for  the  Montclair  Times. 
At  the  outbreak  of  the  Civil  War,  Mr. 
Ferris  enlisted  and  served  for  five  years, 
being  on  the  staff  of  both  General 
Grant  and  General  McClellan.  He  was 
mustered  out  with  the  rank  of  captain. 

Mrs.  Frances  W.  Faris,  60,  widow  of 
the  late  Charles  Faris,  who  was  at  one 
time  on  the  staff  of  the  old  Kansas  City 
(Mo.)  Times,  died  recently  in  Los 
.\ngeles. 

Hugo  Halling,  40,  a  Chicago  adver¬ 
tising  man  and  a  former  member  of  the 
Kansas  City  Times  staff,  died  in  Kan¬ 
sas  City  April  15,  as  the  result  of  a 
street  car  accident. 

Mrs.  L.  C.  Lehman,  mother  of  C.  F. 
Lehman,  for  years  treasurer  of  the 
Texas  Press  Association  and  formerly 
editor  of  the  Hallettsville  (Texas)  Her¬ 
ald,  died  at  Houston  last  week. 

W.  Emery  Smart,  foreman  of  the 
stereotyping  department  of  the  Boston 
News  Bureau,  died  last  week  in  Boston, 
where  he  had  been  ill  for  nine  months. 
Mr.  Smart  at  one  time  was  employed  on 
the  Boston  Transcript,  and  in  the  early 
part  of  his  career  was  head  of  the  Prov¬ 
idence  Journal  stereotype  department. 

James  P.  Ziegler,  general  supervisor 
of  the  Union  News  Company,  died  re¬ 
cently  in  Chicago. 

Charles  Francis  Browne,  editor  and 
founder  of  the  Pencil  and  Brush  Mag¬ 
azine,  Chicago,  died  recently  at 
Waltham,  Mass. 

Dan  Campbell,  lawyer  and  former 
well-known  Texas  newspaper  man,  died 


in  Bonham  last  week.  Mr.  Camplif 
was  born  in  Virginia  and  was  conntcl^ 
with  newspapers  in  that  state  for  so-' 
time. 

Mrs.  Edith  Hull  Levy,  wife  c 
Maurice  Levy,  business  manager  of 
Cincinnati  Post,  died  recently  at  Tucs; 
.^riz. 


Butte  Miner  Insures  Employes 

Butte,  Mont. — Employes  of  the  Bs 
Miner  are  now  given,  free  of  cost,  f 
insurance  policies,  ranging  from  $500 1 
$2,500,  according  to  length  of  sern 
No  physical  examination  is  required 
age  or  sex  is  no  bar.  Employes  m, 
than  three  months  and  less  than  l 
months  in  service  are  given  a  ^ 
policy ;  six  months  and  less  than  <m 
year,  $750;  one  year  and  less  than  it 
years  $1,000,  and  for  each  additioii 
year  of  service  $100  will  be  added  till  4 
maximum  of  $2,500  is  reached,  Cang 
boys  are  included,  the  oldest  in  length  (f 
service  receiving  a  policy  of  $1,700. 


Life 
bat  that 
them  fr 
sunths 
igent  pi 
250,000. 
F.  P.  A. 

that  wa 
layers,  c 
doing  n 

The  t 
nail  in< 
friends 
too  con 

Then 
Columb 
a  they 
I  official  I 
York  th 
|182  of  1 


Decuple  Presses  for  Baltimore  S« 

Baltimore,  Md. — The  Sun  is  nowb> 
ing  turned  out  by  new  decuple  presst, 
capable  of  producing  ten  compfe 
copies  of  the  newspaper  with  each  rev; 
lution.  The  new  machines  were  starts 
by  the  pressing  of  an  lelectric  button  h 
Master  McLean  Patterson,  son  of  Pi: 
Patterson,  who  is  president  of  the 
S.  .Abell  Company. 


British  Postage  to  Double  j 

London. — The  Chancellor  of  the  b 
chequer  told  the  House  of  Comni'" 
April  19,  that  in  order  to  help  nr 
Great  Britain’s  floating  debt  of  £1312i 
205,000,  letter  and  newspaper  posto 
will  be  raised  and  telegraph  rates  near- 
doubled. 
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Why  English  Newspaper  Men  Subscribe  For  It 


R.  Kenneth  McMillan,  Sub- 
Editor,  Sporting  Life,  London, 
writes : — “May  I  take  this  opportuni¬ 
ty  to  pay  a  tribute  to  the  help  which 
your  journal  has  been  to  me?  We  in 
this  country  are  none  too  well  served 
by  professional  papers;  nor  are  we 
permitted  access  to  the  opinions  and 
views  of  the  heads  of  the  newspaper 
world  so  frequently  and  lucidly 
stated  through  the  medium  of  your 
columns,  as  representing  the  Ameri¬ 
can  point  of  view.  Hence  (and  in 
spite  of  the  seas  that  separate  us)  the 
pithy  knowledge  always  to  be  found 
in  the  ‘E.  &  P.’  is  of  the  greatest 
value.” 
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EDITOR  &  PUBLISHER  is  an  in¬ 
spiration  for  every  week  in  the  year 


Subscription,  $3  per  year;  Canada,  $3.50; 
Foreign,  $4. 
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Life  is  filled  with  disappointments, 
that  does  not  prevent  each  one  of 
Jem  from  hurting.  For  the  last  six 
ginths  we  had  been  figuring  the  press 
population  of  New  York  City  at 
^000.  We  had  the  assurance  of 
F  P-  neighbor  of  the  Tribune, 

was  the  labor  that  all  the  brick- 
Ijyers,  carpenters  and  stevedores  were 
doing  now. 

#  # 

The  thing  looked  reasonable.  Our 
nail  indicated  it  and  some  of  our 
friends  on  the  dailies  said  we  were 
conservative  in  our  statements. 


fhj 


Then  last  Saturday  we  went  up  to 
ill 3 Columbus  Circle  and  counted  the  clan 
a  they  went  marching. by  in  the  first 
ofScial  parade  they  have  held  in  New 
York  this  Spring  and  there  were  only 
182  of  them. 

*  *  * 

One  hundred  and  eighty-two  tried 
ad  true  agents  of  guflf  dressed  in  nice 
oreralls  ready  to  go  to  work  and  no 
law  under  which  we  could  force  them 
do  it. 
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“So  this  is  the  Cheese  Club,”  re¬ 
marked  the  man  standing  next  to  me. 
Itien  H.  I.  Phillips  of  the  New  York 
Globe  came  along  and  offered  to  bet 
a  new  hat  that  the  total  measure¬ 
ment  of  front  page  newspaper  space 
fivcn  the  parade  of  press  agents  was 
psater  than  the  total  measurement 
of  cloth  that  went  into  the  overalls 
He  won. 
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From  the  Memo  Pad 

By  Max  E.  Feckler 

Length  of  copy  is  perhaps 
relative.  All  copy  too  long 
for  the  uninterested;  very  long 
for  the  indifferent;  rather  long 
for  the  receptive;  too  short  for 
the  purchaser.  Brevity,  how¬ 
ever,  remains  the  soul  of  wit. 

*  ♦  ♦ 

The  greatest  danger  of  auto¬ 
biography  is  its  prematurity. 
Institutional  copy  is  autobi¬ 
ography. 

♦  ♦  ♦ 

The  family-group  picture  is 
usually  idealized,  even  in  half¬ 
tones.  Consequently,  its  only, 
and  sufficient,  fault  is  that  it 
hasn't  any. 

♦  *  ♦ 

The  outstanding  defect  of 
jingles  is  that  they  are  jingles. 

*  *  * 

The  more  layout,  the  more 
outlay. 


One  thing  happened  Saturday, 
=c'er,  that  cheered  us  up  greatly, 
"y  K.  Moulton,  who  makes  much 
'“about  nothing  in  the  New  York 
tiling  Mail,  came  along  with  one 
^fthe  sanest  announcements  for  the 
'.ition  of  newsprint  that  has 
hrn  brought  to  our  attention.  Be- 
next  Tuesday  he  is  going  to 
U"“lish  punctuation  in  his  column. 

♦  ♦  * 

When  Henry  Speak* 

Kan. — How  Governor  Henry 
Allen,  then  editor  of  the  Wichita 
-Wn,  used  to  “practice”  his  first 
-lie  speeches  on  Mrs.  Allen,  was 
•tiled  by  Mrs.  Allen  at  a  recent  meet- 
M  the  Knife  and  Fork  Club  here, 
only  trouble  with  the  method 
the  wife  soon  learns  the  speech 


better  than  her  husband,"  she  ex¬ 
plained.  “After  Henry  had  said  his 
speeches  to  me  while  I  held  copy  on 
them  a  few  times,  I  knew  them  by 
heart. 

“That’s  where  the  trouble  began.  I 
remember  the  first  time  I  heard  one 
of  his  ‘home  made’  talks.  It  was 
at  church.  I  knew  Henry  knew  the 
speech  perfectly,  but  I  sat  up  front 
where  I  could  nod  approval  if  all  was 
going  well,  or  scowl  if  he  started  off 
on  a  wrong  paragraph. 

“He  launched  off  on  his  speech.  I 
nodded  and  scowled  alternately. 

“Then  I  noticed  Henry  was  getting 
nervous.  Finally  he  shifted  his  posi¬ 
tion  on  the  platform  until  he  had  a 
woman’s  big  hat  between  us.  He 
stayed  in  the  shelter  of  that  hat  until 
the  speech  was  over. 

“I  don’t  believe  men  care  to  have 
their  wives  know  their  speeches  too 
well.” 

*  *  * 

Juries  of  Today 

He  is  on  trial  before  Judge  Nott 
and  a  jury  charged  with  murdering 
her  husband,  Thomas  S.  Heatley.  She 
was  called  as  a  witness  for  the  State. 
— The  Sun  and  New  York  Herald. 

*  *  * 

Sayings  of  a  Colonel 

Porter  said  he  was  associated  with 
Thomas  Hickey  in  the  new  Aquarium 
restaurant  in  West  45th  street  from 
late  in  1817  to  early  in  1919. — New 
York  Evening  World. 

♦  *  ♦ 

Whose? 

NURSE,  practical,  infant  going  to 

England,  highest  references.  Box 

139,  852  Columbus. — The  New  York 

♦  *  * 

Mere  fact  that  Coolidge  was  born 
at  Plymouth  on  July  fourth  proves 
crudity.  His  parents  were  striving  for 
dramatic  effect  when  they  should  have 
been  otherwise  engaged. — Wall  Street 
Journal.  ^  ^  ^ 

Suitable  Epitaphs 

For  a  press  agent: 

“Here  lies  a  press  agent.” 

*  *  « 

Yes,  Brother 

If  the  shortage  of  print  paper  con¬ 
tinues  we  shall  expect  the  newspapers 
to  begin  giving  premiums'  to  folks  not 
to  subscribe. — High  Point  (N.  ,C.) 
Enterprise. 

Menace’s  Successor  Appear* 

Aurora,  Mo. — The  first  issue  of  the 
Torch,  the  successor  to  the  Menace,  has 
made  its  appearance,  and  will  be  issued 
on  the  first  and  fifteenth  of  the  month, 
according  to  W.  F.  Phelps,  business 
manager.  The  paper  is  published  by 
the  Walker  Publishing  Company.  Mar¬ 
vin  Brown  is  contributing  editor;  F.  M. 
Eastwood,  managing  editor;  W.  F. 
Phelps,  business  manager;  Larry  Brunk, 
treasurer,  and  E.  J.  MeXatt,  counsel. 


Couche  Agency  in  Receivership 

Portland,  Ore. — Carl  M.  Little  has 
been  appointed  receiver  for  the  Couche 
Advertising  Service,  Inc.,  one  of  the 
largest  advertising  agencies  in  Portland. 
The  debts  are  set  forth  at  $16,000,  with 
assets  of  $7,000  in  addition  to  advertis¬ 
ing  contracts  of  unknown  value.  Dis¬ 
sension  among  the  officers  is  given  as 
one  reason  for  the  petition  for  a  re¬ 
ceiver.  The  firm  is  capitalized  for  $75,- 
000  and  has  the  following  directors : 
Charles  A.  Couche,  V.  A.  Vincent,  Carl 
M.  Little.  Clarence  M.  Olmstead  and 
George  Wilson. 


A  Commercial 
T  raveler’s 
Idea  of 
Indiana 

A  commercial  traveler,  whose  territory  is  most 
of  the  United  States,  said  about  Indiana:  “I  feel 
like  a  city  salesman  when  I  travel  Indiana.  It  is 
just  one  darned  street  car  after  another. 

“The  live  towns  are  so  close  together,  and  the 
interurban  transportation  so  adequate  and  con¬ 
venient  that  a  fellow  almost  forgets  the  steam 
cars.” 

That  goes  a  long  way  in  describing  Indiana. 
Good,  live  towns,  only  a  few  miles  apart — splen¬ 
did  interurban  transportation  up  and  coming  all 
the  time.  Indiana  is  an  awfully  good  state  in  ' 
which  to  do  business. 

Indiana  daily  newspapers  must  be  good  in 
order  to  exist  in  such  a  territory — and  when  they 
are  good  enough  to  exist  they  are  good  enough 
to  exert  a  community  influence  valuable  to  any 
manufacturer  who  wants  to  intensively  cultivate 
an  exceptional  territory. 

Indiana  is  exceptional. 
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WHAT  OUR  READERS  SAY 


Protect  Old  ‘‘Direct"  Advertuere 

Opelika.  Ala.,  April  22. 

To  Editob  &  Pcblishek:  We  have  read  with 
interest  of  the  movement  of  the  A.  A.  A.  A. 
looking  to  the  entire  discontinuance  of  giving 
commissions  to  “direct*’  advertisers.  The  gen¬ 
eral  idea,  not  allowing  commissions  to  any  and 
all  who  set  up  a  claim  for  such,  is  good.  How. 
ever  there  are  two  sides  to  the  discussion— or 
proposition. 

This  is  one  rmall  daily  that  has  always  stood 
strongly  for  the  agencies.  The  writer  has  fre¬ 
quently  argued  for  them  at  press  association 
meetings,  cost  “congresses**  and  such  gather¬ 
ings.  In  so  far  as  we  can  get  it.  we  prefer  all 
national  business  to  come  through  agencies. 
We  appreciate  the  fact  that  they  make  business 
and  get  business  for  us.  and  that  their  systems 
of  handling  it  save  us  time  and  money.  If 
w'e  could  so  control  it,  all  national  business 
would  be  handled  by  agencies.  We  try  not 
to  recogmre  any  as  entitled  to  commissions 
except  such  as  are  properly  listed  and  rated, 
and  turn  down  much  offered  by  parties  who 
are  agents  on  letter  bead  only.  We  have 
advised  several  new  advertisers  to  consult  some 
good  agency  explaining  that  they  would  6nd 
it  prohtable  to  do  so. 

Now  a  number  of  large  and  responsible  ad¬ 
vertisers  have  sent  us  business  for  years — 
“direct.**  To  all  such  established  and  reliable 
concerns  we  have,  and  do.  allow  the  1 5  per 
cent,  providing  they  use  500  inches  or  more 
during  a  vear.  This  cuts  out  small  triflers,  the 
new  experimenters,  but  protects  the  large  users 
of  space.  \N'e  can  see  no  reason  why  we 
should  cut  out  this  fair  custom.  Many  of  the 
concerns  referred  to  have,  and  for  years  have 
had,  their  own  advertising  departments, 
“artists,**  copy  men  (some  even  stereotyping 
plants)  and  systematic  checking  departments. 
They  have  equipped  themselves,  at  much  ex¬ 
pense.  to  handle  their  own  advertising. 

Wc  are  quite  unwilling  to  make  any  change 
in  our  way  of  dealing  with  these  good  patrons, 
concerns  ‘  like  Royal  leaking  Powder  Comuany. 
Peruna  Manufacturing  Comi>any,  Dr.  Pierce. 
Vick  Chemical  Company  and  such.  We  are 
inclined  to  agree  on  a  policy  of  not  extending 
th^  privilege  to  any  new  concerns,  any  not 
established  for  some  years. 

We  are  of  opinion  that  this  is  as  far  as  the 
A.  A.  A.  A.  t^ould  attempt  to  go.  We  feel 
sure  that  any  move  toward  compelling  publish- 
ere  to  refuse  to  continue  business  with  such 
established  concerns  on  the  terms  and  condi¬ 
tions  now  prevailing  will  not  succeed.  The 
A.  A.  A.  has  been  and  is  of  great  value  to 
the  publishers,  but  it  must  not  get  tinged  with 
too  much  of  the  radicalism  of  the  day. 

W.  T.  WEAR, 

Rusiness  Manager,  the  Daily  News. 

Ideals  in  Newspaper  Advertising 

To  KoiToa  &  Piblishek:  I  have  had  the 
protitable  pleasure  of  reading  the  book.  “At 
tainable  locals  in  Newspaper  Advertising,** 
prepared  and  compiled  by  six  of  the  best  news¬ 
papers  in  the  United  States  at  an  exfiense  of 
over  $40,000  under  the  direction  and  with  the 
co-operation  of  0*Mara  &  Ormsbee.  Inc.,  na¬ 
tional  advertising  representatives  of  news¬ 
papers. 

without  a  doubt  this  is  the  best,  the  most 
practical  and  most  important  cominlation  on 
daily  newspaper  advertising  ever  prepared.  It 
is  so  practical,  instructive  and  illuminating 
that  it  should  be  in  the  hands  of  every  adver¬ 
tising  writer  in  America.  Any  advertising 
wTiter  or  advertising  director  who  has  a  copy 
of  this  imiKirtant  work  will  read  it  and  ap¬ 
preciate  its  really  remarkable  worth. 

1  have  placed  my  order  for  100  copies  of 
“Attainable  Ideals  in  Newspaper  Advertising,** 
which  I  propose  to  deliver  to  every  member  of 
my  advertising  staff,  and  to  directors  and  ad¬ 
vertising  writers  of  southern  California. 

1  canr.ot  help  but  earnestly  recommend  to 
the  scores  of  important  newspaper  publishers 
of  the  United  States  with  whom  I  am  ac¬ 
quainted  that  they  secure  copies  of  this  valua¬ 
ble  work  and  place  the  same  in  the  hands  of 
every  advertising  director  and  writer  in  their 
respective  communities. 

This  publication  can  and  will  have  a  most 
tremendous  influence  on  the  intelligent  prepara¬ 
tion  of  newspaper  advertising 

F.  W'.  KELURM'.,  FURMSMER. 

I»s  Angeles  Evening  Express. 


Why  Newspaper  Men  Leave  Honne 

To  Editor  FtBLisHEst — 

I  have  read  with  much  interest  the  articles 
your  splendid  paper  has  been  carrying  about 


FIRST 

in  national  advertising 

The  Ncivs  led  all  six  day  evening  papers  in  U. 
in  1919  in  volume  of  natitmal  advertising.  This 
was  dc^te  the  fiKt  that  rigid  censorship  » xduded 
nearly  a  million  lines  of 
j  offered  advertising. 


the  wicked  publicity  man  and  his  devious  work. 
1  have  also  noted  the  tone  of  regret  with  which 
you  view»the  exodus  of  newspapermen  into  the 
publicity  held. 

Rut—  there*s  a  reason,  as  I  discovered  for 
myself  this  week.  I  answered  an  advertise¬ 
ment  in  your  paper  for  a  copy  desk  man,  with 
“brains,**  to  whom  was  promised  a  handsome 
salary  and  permanent  w'ork.  I  received  a 
revest  to  call  and  did  so. 

The  managing  editor  of  this  New  York  City 
paper — a  ptmlication  with  a  large  circulation 
and  much  advertising,  was  kind  enough  to 
express  himself  favorably  impressed  with  me 
and  my  experience.  He  conflded  to  me  that 
his  paper  paid  large  salaries  and  then — 

He  offered  me  $40 — a  w'eckl 
Which  is  one  reason  w'hy  perfectly  good 
newspapermen  arc  seeking  publicity  jobs. 

K.  M . 


"Handouts"  Still  in  Vogue 

Mol'ndsvilue,  W.  Va.,  April  16,  1920. 
To  Editor  &  Publisher:  You  may  be  inter¬ 
ested  to  know  that  a  former  champion  of  the 
rignts  of  smaller  ncws|iapers  is  now  aiding  in 
the  hand-out  work.  When  the  plate  field  was 
occupied  by  the  American  Press  Association, 
as  well  as  the  Western  Newspaper  Union,  and 
each  published  a  house  organ,  pitiless  pub¬ 
licity  was  carried  to  every  newspaper  onice, 
and  neither  organization  tried  to  put  over 
anvthing  that  would  not  look  well  in  print. 

but  with  the  passing  of  the  American  Press 
.Association  from  the  plate  field  there  remained 
no  trade  paper  of  general  circulation  among 
the  smaller  pai>crs,  except  the  house  organ  of 
the  Western  Newspaper  Union.  Editor  a*  Pub¬ 
lisher's  field  among  the  dailies  crowds  its 
many  f>ages,  but  doubtless  you  have  many  sub- 
scril^rs  who  are  plate  users  to  a  limited  ex¬ 
tent,  and  will  be  interested  in  the  following 
self  explanatory  letter  sent  by  us  in  answer 
to  the  matter  above  referred  to: 

Western  Newspaper  I'nion, 

Chicago,  III. 

Gentlemen:  In  response  to  your  circu¬ 
lar  letter  dated  April,  and  received  today, 
regarding  free  matter  for  General  Wood,  we 
are  charging  political  advertising  the  same 
as  we  charge  other  advertising,  and  suggest 
that  it  would  be  a  good  matter  for  you  to  ad¬ 
vocate  in  the  Auxiliary. 

Whenever  conditions  change  that  we  run 
all  advertising  free  then  we  will  be  plad  to 
receive  your  General  Wood  advertising  on 
that  basis.  Very  trulv, 

MOUNDSVILLE  ECHO, 

H.  C.  .«^if\\v. 


\m€ 

Iii^anai 


[  FfsiA  T.  Camll, 

L I  -  _  Adxrhting  Manager 

i/i  13  Dan  A.  CdrroU, 

^  Sew  York  Hepresentattrre 

^  IE  Utt, 

Chicago  Repreiewtatirte 


in  an  extravagant  programme  of  advertising 
during  war  days.  In  the  first  place,  raw  ma¬ 
terials  had  to  be  diverted  to  war  purposes,  and 
therefore  they  were  not  available  for  peace 
time  needs — that  is,  not  in  necessary  quantities. 

Our  carriers  likewise,  during  this  time,  neces¬ 
sarily  had  to  be  diverted  to  the  carrying  of 
troops,  munitions  and  war  supplies.  In  conse¬ 
quence  the  normal  facilities  for  distribution 
were  seriously  handicapped. 

It  is  only  logical,  therefore,  to  conclude, 
that,  wdth  the  signing  of  the  Armistice,  there 
would  he  a  gradual  return  of  the  normal  con¬ 
ditions:  that  manufacturers  would  again  ex¬ 
ploit  their  products.  Advertising  alone  could 
solve  this  problem,  as  it  assisted  $0  materially 
in  solving  our  many  war  problems. 

As  advertising,  like  everything  else,  was  so 
cheerfully  and  willingly  diverted  to  that 
righteous  cause,  which  involved  us  in  the  world 
conflict,  it  is  decidedly  unjust,  now  that  we 
are  again  at  peace,  to  continue,  or  add  to  our 
burdens  by  restraining  the  use  of  this  great 
selling  adiunct.  Certainly  this  will  not  lend 
itself  to  the  conservation  of  newsprint.  Many 
saner  thoughts  for  such  conservation  have  al- 
readv  been  offered. 

HENRY  DE  CLERQUE.  President. 

Henry  De  Clerque  Company,  Inc. 


De  Clerque  ProtesU  Thompson  Bill 

Ciiic.ACO,  HI..  April  24,  1920. 

To  Editor  &  Publisher:  We  are,  of  course, 
unqualifiedly  opposed  to  the  proi>osed  Thomp¬ 
son  measure. 

I  can  only  supplement  the  suggestions  al¬ 
ready  made,  and  opinion  expressed,  by  recall¬ 
ing  the  principle  adopted  by  our  government, 
in  arriving  at  what  appeared  to  be  a  proper 
conclusion  in  connection  with  the  taxes  levied 
during  that  period  in  which  our  country  was 
at  war.  Durin^r  this  period,  the  underlying 
thought  of  taxation  was — ability  to  pay;  on  this 
premise,  it  surely  cannot,  during  these  crucial 
days  of  reconstruction,  be  the  attitude  of  our 
government  to  levy  any  further  taxes,  either 
on  the  advertiser  or  the  advertising. 

In  this  connection  we  must  not  lose  sight 
of  the  fact  that  advertising  is  an  agenev  which 
is  resorted  to  solely  for  the  purpose  of  lower¬ 
ing  selling  costs,  and  to  facilitate  broader  and 
more  ready  distribution.  If  w’e  are  to  lower 
the  so-called  high  cost  of  living,  it  must  be 
done  through  the  reduction  of  the  selling  cost, 
for  I  believe  everyone  will  concur  in  the 
thought  that  modern  efficiency  and  facilities 
have  already  reduced  the  manufacturing  costs 
tu  a  minimum. 

There  is  nothing  which  to  my  mind,  justifies 
the  assumption  that  the  government  is  being 
cheated  out  of  the  excess  profit  taxes  through 
ndverti.ring. 

It  was  not  de.sirable,  nor  practical,  to  indulge 


Use  Newspapers  on  3  Year  Basis 


The  Houaton  Chronicla  Is  tha 
Leading  Medium  in  the 

Rich  Field  of  Texas 

Houston  is  the  Great  Railroad,  Cotton 
Oil,  Lumber  and  Rice  Center  of  Texai. 
Has  a  population  of  175,000. 

The  Houston  Chronicle 

Led  all  Papers  in  the  entire  State  for 
the  year  1919 

HGURES  TALK 

AfaK  Linas 

Paper  Advartislnc 

Houston  Chronicle,  12,260,346 

San  Antonio  Exprtoa .  11,4M,3M 

Ft.  Worth  Star  Talocram...  ll,14t,2H 

Dallas  Nows  .  UAW,77« 

San  Antonio  Li|rl>t .  MU4T2 

Houston  Foot  .  ■AM,m 

Ft.  Worth  Rocord .  t,7«Z,«t 

THE  CHRONICLE  Led  the  Sooth  in 
National  Advertising  maintaining  125 
exclusive  National  Advertisers. 
Representatives  in  New  York,  Chicago, 
St.  Louis,  Kansai  City  and  Atlanta- 

Jolm  M.  Branham  Company 


National  Advertiaer  Wants  Book 

Wilmington.  Del.,  April  22.  1920. 

To  Editor  &  Pcblishek:  We  would  like  to 
obtain  a  copy  of  the  book  on  advertisinn  de¬ 
scribed  in  the  April  17th  issue  of  your  publi¬ 
cation.  Will  you  kindly  send  us  a  copy,  to¬ 
gether  with  invoice,  or  advise  us  where  a 
eopv  can  be  obtained. 

R.  I.  I.A  BEACME, 

Advertising  Manager,  Hercules  Powder  Co., 

Morgan-Hovey  Trial  Postponed 

Leavenworth,  Kan. — The  criminal 
libel  case  brought  by  Thomas  \V.  .Mor¬ 
gan,  of  Ottawa,  against  Wallace  F. 
Hovey,  publisher  of  ihe  Leavenworth 
Post,  has  been  postponed  until  the  Oc¬ 
tober  term.  The  case  was  filed  nearly 
fifteen  months  ago,  and  has  been  post¬ 
poned  several  times.  Morgan,  himself  a 
former  newspaperman,  was  warden  of 
the  United  States  penitentiary  at  Leav¬ 
enworth.  Hovey,  it  is  alleged,  printed 
an  article  in  the  Post  charging  Morgan 
with  being  short  in  his  accounts  at  the 
prison.  Federal  investigation  disproved 
this  charge.  The  story,  it  is  said,  was 
sent  to  outside  papers. 

Ask  $15  Raise  in  Winnipeg 

Winnipeg. — Newspaper  printers  are 
to  make  a  demand  of  $50  for  day  work 
and  $53  for  nights.  Their  contract  ex¬ 
pires  at  the  end  of  May.  The  present 
rate  is  $35  and  $37.50  a  week  for  day 
and  night  men,  respectively. 

Baylor  to  Teach  Journalism 

W.\co,  Texas. — A  school  of  journal¬ 
ism  will  be  established  at  Baylor  L^ni- 
versity  here,  beginning  with  the  1920 
term,  in  September.  Horace  O.  Miller 


NEW  HAVEN  REGISTER 

NEW  HAVEN,  CONN. 

28,334  Average 
Paid  Circulation  Sunday 

Nearly  twice  as  much  as 
its  nearest  competitor. 

IT  COVERS  THE  FIELD! 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  with  30 
years’  experience  recently  stated 
that  his  records  show  that  for 
the  money  expended  the  results 
produced  by  the  Washington 
Star  placed  it  FIRST  IN 
AMERICA  among  a  thousand 
newspapers. 

Western  Reprewntative,  J.  E.  Luts, 
First  Nat’l  Bank  Bldg.,  Chieago,  III. 
Eaatem  Bepreaentatlve,  Dan  A.  CarroU, 
Tribune  Bldg.,  New  York,  N.  Y. 


will  be  director.  The  course  will  ij. 
elude  instruction  in  newspaper  admiuij. 
tration  editorial  writing,  features  ani 
technical  journalism,  as  well  as  cint- 
lated  economics,  political  science  ui 
history.  Baylor  has  just  won  three  om 
of  four  places  in  the  Texas  Intercolfc. 
giate  Press  .^ssociation  contests,  sj. 
cording  to  J.  J.  -Armstrong. 

Dearth  of  Printers’  “Devili” 

Kansas  City,  Mo. — Missouri  newy 
papers,  especially  country  weeklies,  n- 
port  a  shortage  of  “printer’s  devils' 
The  Fayette  (Mo.)  Advertiser  sari 
“Every  printing  office  used  to  have  # 
office  devil.  Now  not  a  dozen  offices  j 
this  country  can  find  a  boy  willing  ti 
act.’’ 

Daily  Takes  Over  a  Weekly 

Charleston,  Mo. — The  plant  of  tl« 
Enterprise-Courier,  a  weekly  newspape. 
has  been  taken  over  by  the  Daily  Inda 
The  two  papers  will  continue  as  separn 
publications,  but  under  the  same  IIla^ 
agement. 


Perth  Amboy,  N.  J. 

Meet  Rapidly  Growing  City  b  Em 
Thoroughly  Covered  by  the 

Evening  News 

Member  A.  N.  P.  A.,  A.  B.  C,  A.  F. 
Reasonable  requests  for  trade  iniorsa- 
tion  given  prompt  attention. 

F.  R.  Northrup,  303  Sth  Avmw 
Nww  Yoric  City 


Over  7596 


ol  *11  Nation*]  Advertisinf  carrM  W  ! 
Clevdand  newspapert  during  Febnitry,  ' 
1921,  was  printed  in  7*he  Plain  Deakr.  | 

Proof  that  results  count.  | 


THE  PLAIN  DEALER 


ROUTE  LIST 
RETAIL  GROCERS 

LANCASTER  COUNTY,  PA 
Write  for  Copies,  Gratia 

INTELUGENCER 
NEWS  JOURNAL 

LANCASTER,  PA. 


The 

Pittsburgh 

Post 


has  the  second 
largest  mom*  CL 

ing  and  Sunday  circulatie 
in  Pittshurgh. 


Editor  &  Publisher  for  May  1  ,  1920 


ban  the  superlative  Cleveland  Plain  Dealer,  has  returned  to 

eeinrrv  '*  endeavoring 

IN  CLASSlFIElD  to  discover  a  method  of  printing  the 

-  ever-increasing  number  of  advertise- 

(,Coiilitiucd  front  t>ai>e  14)  ments  in  thf  limited  amount  of  space. 

,  ,,  ,  ,  Due  to  pai)er  conditions  the  Detroit 

circumstance  ®  ^  Free  Press  has  eliminated  white  space  in 

tues  in  the  clasM  e  co  umns.  course,  classified  section  and  limited  adver- 

many  times,  "  tisers  to  not  more  than  two  lines  of  dis- 

classified  to  seek  the  individual  he  hnds 

that  his  want  can  best  be  satisfied  by  *  ' 

the  dealer.  _  ~ 

Classified  is  the  great  market  place —  Ohio  Circulators  Discuss  Problems 

the  clearing  house  of  wants  where  man  (gj,  Telegraph  to  Editor  &  Publisher) 

meets  man  in  an  effort  to  satisfy  their  Columbus,  Onio.-The  sixth  semi¬ 
needs.  T  e  power  a  aws  rea  ers  convention  of  the  Ohio  Circula- 

with  wants  to  be  satisfied  is  individual  Managers’  Association  was  held 

advertisers  with  corresponding  wants.  ^  jg 

The  market  place  aspect  of  the  columns  ^eoresented.  -The  obiect  of  this  associa- 


play  type. 

Ohio  Circulators  Discuss  Problems 

IBy  Telegraph  to  Editor  &  Publisher) 
Columbus,  Ohio. — The  sixth  semi- 


is  the  force  that  creates  readers. 


represented.  "The  object  of  this  associa¬ 
tion  is  the  mutual  enlightenment  of  its 


advertising,  generally  speaking,  does  not  members  and  the  furtherance  of  the 
budd  reader  interest.  f  interests  of  the  circulation  depart- 

This  IS  no  new  theory,  but  a  fact  that  newspapers  with  which 

practically  every  person  interested  m  ^^ey  are  connected. 

classified  advertising  realizes.  It  there-  Charles  •  .<s  VVifsnn  rnln^ih,,.  Die. 


Ciassinea  aaverusii.g  realizes.  11  mere-  Charles '  S.  Wilson,  Columbus  Dis- 
fore  seems  dlopcal  that  about  ninety  president,  opened  the  meeting 

per  cent  of  all  sales  effort  in  most  classt-  ^  brief  address,  outlining  the  bene- 

fied  organizations  should  be  directed  fits  derived  by  personal  co-operation  and 
toward  selling  the  dealer  or  professional  ^ited  the  advantages  to  be  obtained 
advertiser  and  buildmg  a  Want-ad  sec-  through  frequent  meetings  at  which 
don  ^  please  him.  Yet  such  is  the  case,  problems  of  more  or  less  a  local  kind 
What  would  be  the  result  if  at  least  ^an  be  considered.  Leslie  E.  Neafie, 
fifty  per  cent  of  this  energy  was  spent  in  Toledo  Blade,  chairman  of  the  welfare 
selling  the  indmdual  advertisers  and  committee,  addressed  the  convention, 
building  a  classified  section  that  would  pointing  out  to  its  members  what  is 
attract  the  average  reader?  There  might  being  done  in  the  line  of  welfare  work, 
be  many  beneficial  results,  but  one  is 
sure— and  that  one  is  not  realized  by 

classified  executives  or  professional  ad-  Meriwether  Buys  Home  Town  Paper 
vertisers.  This  certain  result  is  that  the  r-  . 


building  of  the  market  place  aspect 

would  create  greater  returns  for  classi-  former  war  correspondent 

fied  advertisers-professional  included-  "  ''v  ^  l  I?"'' 

and  with  increased  results,  less  sales 

effort  and  expense  would  be  required  to  haTchie  H  ®  Talla- 

sell  the  professional.  f  local  weekly,  and 

changed  its  name  to  the  Mississippi  Sun. 
♦  *  ♦  This  is  Mr.  Meriwether's  home  town, 

ri  A^siFirn  MKirFi  i  amv  *"  's^ocs  of  the  Sun 

CLASSIFIED  MISCELLANY  be  has  published  letters  of  congratula- 

The  suggestion  of  Harry  Gwaltney,  *'on  from  newspaper  men  all  over  the 
classified  manager  of  the  Milwaukee  States  and  from  officers  of  the 

Journal,  recently  made  on  this  page,  that  ormy  and^  navy  with  whom  he  was  inti- 
an  association  of  classified  managers  be  during  his  war  work  in  Washing- 

organized,  has  brought  forth  the  follow- 
ing,  among  many  favorable  comments :  ' 

L  J.  Boughner,  classified  manager  of  Dunham  with  Intertype 

the  Chicago  Daily  News:  “.\n  excellent  Boston.  —  President  Frederick  H. 
idea.  Count  on  me  to  be  oresent  and  iTtinVion,  i7.,„i _ t  t- _ 


CLUBS  AND  ASSOCIATIONS 

D.\llas,  Texas — The  Texas  Women’s 
Press  Association  is  soliciting  funds  for 
the  establishment  of  a  scholarship  in  the 
School  of  Journalism  of  the  University 
of  Texas  at  Austin.  It  is  desired  to 
provide  a  scholarship  fund  of  $150  and 
$400  additional  for  all  expenses. 

Fort  Worth,  Texas.  —  The  Fort 
Worth  Advertising  Men’s  Club  has 
elected  H.  C.  Burke,  Jr.,  president; 
Lionel  Revan,  first  vice-president;  J.  P. 
Millican,  second  vice-president;  Roscoe 
.\dy,  secretary,  and  Dr.  George  Fox,  . 
chaplain. 

St.  P.\ul,  Minn. — The  vigilance  com¬ 
mittee  of  the  Town  Criers  and  the 
Truth  in  Advertising  committee  of  the 
St.  Paul  Association  of  Public  and 
Business  Affairs,  at  a  joint  meeting, 
inaugpirated  a  campaign  for  the  elimina¬ 
tion  of  misleading  advertising.  It  is 
planned  to  raise  $5,000  wherewith  to 
finance  the  crusade. 

Albany,  N.  Y. — The  first  organization 
of  the  editors  of  employees’  magazines 
in  America  was  formed  April  16  at  the 
office  of  James  M.  Lynch,  state  com¬ 
missioner  of  labor.  Its  purpose  will  be 
to  extend  and  improve  systems  to  pro¬ 
mote  the  safety  of  workers.  The  asso-  • 
ciation  will  be  known  as  the  Associated 
Editors  of  Employees’  Magazines  of 
New  York  State.  F.  E.  Redmond,  man¬ 
aging  editor  of  Solvay  Life,  published 
in  the  plant  of  the  Solvay  Process  Com¬ 
pany,  Syracuse,  was  elected  temporary 
president,  and  E.  T.  Wilkins,  managing 
editor  of  the  Schenectady  Works  News, 
published  by  employees  of  the  General 
Electric  Company  of  Schenectady,  tem¬ 
porary  secretary.  The  next  meeting  will 
take  place  at  Syracuse  May  27. 

St.  Louis,  Mo. — The  .Advertising  Qub 
will  conduct  a  series  of  weekly  noon¬ 
day  “brass  tack  talks”  in  its  club  rooms 
in  Hotel  Statler.  The  first  meeting  was 
held  .April  22.  The  meetings  are  held 
under  the  auspices  of  the  house  com- 


I  can  attend.” 

W.  J.  Mills,  classified  manager  Illinois 
State  Journal,  Springfield :  “I  will  be¬ 
come  a  member  of  such  an  organization 
and  have  the  assurance  of  my  paper  that 
it  will  send  me  to  a  convention  if  pos¬ 
sible.” 

•After  a  short  illness  J.  W.  Huntoon, 
classified  advertising  manager  of  the 
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mittee,  of  which  Glenn  W.  Hutchinson 
of  the  Western  Advertising  Company, 
is  chairman. 

Baltimore,  Md. — The  Advertising  Qub 
with  a  membership  of  more  than  900, 
is  working  hard  to  increase  the  number 
to  1,000  before  June  1.  The  club  will 
send  a  large  delegation  to  the  Indian¬ 
apolis  convention  of  the  Associated  Ad¬ 
vertising  Clubs  of  the  World,  and  will 
present  the  work  of  its  vigilance  com¬ 
mittee  for  the  past  year  in  competition 
for  the  Baltimore  Truth  Trophy. 


L  J.  Boughner,  classified  manager  of  Dunham  with  Intertype 

Ae  Chicago  Daily  News:  “.An  excellent  Boston.  —  President  Frederick  H. 
idea.  Count  on  me  to  be  present  and  Dunham,  of  the  New  England  Typo- 
help  in  any  way  possible.  graphical  Lhiioii,  tendered  his  resigna- 

F.  W.  Schmick,  business  manager  tion,  to  go  with  the  Intertype  Corpora- 
Baltimore  Sun:  “Because  we  think  it  tion. 

would  be  profitable  we  will  gladly  send  - 

Mr.  Wildman,  our  classified  manager  V/om^n  Meet  May  13-14 

to  a  convention  of  classitied  managers.  _ 

T  u  D  4.1  1  -c  J  ti  San  Angelo,  Tex. — The  Texas  Press 

J.  H.  Butler,  classined  manager  Hous-  \  •  z-  -ii  i  it  . 

ruae  *1  «T  u  E*i  •  r  Womans  zASsociation  will  hold  its  an- 
ton  Chronicle:  I  am  heartily  in  favor  .  .  ,  w,  i  1/ 

rtftu  1  1  .  .z*  tiual  meeting  here  May  13  and  14.  Mrs. 

of  the  convention  and  am  almost  positive  p  p  uA  ‘  ^  \  u  '  c 


E.  G.  McGruder  is  general  chairman  of 
the  entertainment  committee. 


The  Asbury  Park 
Press 

(Evening  and  Sunday) 

The  North  Jersey  Shore  ie  made  avail¬ 
able  by  one  newspaper  which  thoroly 
covers  the  territory. 

The  following  figures  justify  the  claim 
of  the  North  Jersey  Shore  to  wealth 
and  leadership  as  a  section  of  di¬ 
versified  resources. 

$2S,SM,0M  produced  annually  in 
factories. 

$1S,NO,M0  yearly  resort  busi¬ 
ness. 

agricultural  produc¬ 
tion  for  1919. 

F.  R.  NORTH RL’P,  Representative, 
303  Fifth  Avenue,  New  York  City, 
Association  Building,  Chicago. 

J.  L.  KINMONTH,  Publisher, 
Asbury  Park,  N.  J. 
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Can’t  Role  Oklahoma  Preaa 

Oklahoma  City,  Okla. — ^The  Okla¬ 
homa  Corporation  Commission  in  re¬ 
sponse  to  a  complaint  filed  by  Campbell 
Russell,  a  member  of  the  commission, 
alleging  that  the  Oklahoma  Publishing 
Company,  publishers  of  the  Oklahoman 
and  Times,  had  refused  to  accept  an 
advertisement  tendered  by  him,  and  on 
another  occasion  charged  too  much  for 
an  advertisement,  has  held  that  it  has 
no  jurisdiction  over  newspapers. 


IN  THE  SOUTH 

FOR  SALE— Evening  daily,  A.  P.  ser¬ 
vice,  city  of  25,000,  circulation  A.  B.  C 
3,500,  running  8-12  pans,  averaging  55% 
advertising  at  profitable  flat  rate,  good 
supply  newsprint  on  hand  and  A-1  con¬ 
tract.  Terms  most  reasonable.  Proposi¬ 
tion  “N.-S.** 

nnn  immediate  in- 

vestment  in  a  daily  prop¬ 
erty  preferably  located  in  mountainous 
Southern  field.  Proposition  “IT*. 

Southern  PuUiahers  Ezchrage,  lac. 
Newspaper  Properties 
Printing  Equipnmt 

P.  O.  Box  1597  Richmond,  Virghda 


YOOl  TERRITOIIY  MAY  K  •fCN  FOR  THE 
E1€  WEEKLY  FIRST  POBLICATtSK 
FICTIfll  FEATORE 

THE  NEW  TORCHY 
AND  SHORTY  McCABE 
STORIES  . 

BY  SEWELL  FOlO 

RmbIbb  la  BNr  tiilrly  bbbw*.  laUiBlBf 
PkUaMpkia  PHa  BmIh  PM 
Plttiktr,  TIm*  BiM*  Tim, 
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WIRE  rOK  DETAILS 
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373  FBVBTH  AYE.  HEW  YBBK 


Time  and  Money 

Both  time  and  money  are 
saved  by  members  of  The  Asso¬ 
ciated  Newspapers  who  are  se¬ 
curing  a  moBt  effective  feature 
service  at  a  saving  over  forner 
feature  expense.  Besides,  they 
are  building  up  for  themselves 
a  service  of  increasing  value. 

Write  or  wire  (or  terma  of  membar- 
thip.  Only  a  few  citiei  now  open. 


Tb«  Amoi 

17B  Broadway 


Revelations  of  a  Wife 


By  Adala  Garriaow 

— Re«d  bjr  MflGon* — 
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UVING  JOURNALISM  AND 
POISON  THAT  KILLS 


{Continued  front  page  7) 

fruits  and  vegetables  as  high  as  2,032; 
woolen  mills  1,770;  furniture  manufac¬ 
turers  3,295 ;  clothing  and  dry  goods 
stores  9,826;  and — now  hold  your 
breath ! — a  steel  company  with  a  capital 
stock  of  $5,000  made  a  net  income  of 
$14.549,952 — a  net  profit  of  290,999  per 
cent. 

A  net  profit  of  290,999  per  cent  in  one 
year!  Is  there  not  a  bigger  newspaper 
story  in  this  than  in  an  obscure  haber¬ 
dasher's  buying  of  a  few  collars  at  20 
cents  and  selling  at  30? 

I  ask:  Isn’t  this  the  news  to  whicli 
the  public  is  entitled  rather  than  pre¬ 
digested  propaganda?  Why  don’t  the 
pre.ss  associations  serve  the  public  inter¬ 
est  by  wiring  far  and  wide  these  stu- 
Itendous  facts  of  profiteering^ 

Now,  nobody  i«  asked  to  take  my 
word  for  these  figures.  ’They  are  of 
official  record.  Go  verify  them.  Call 
the  Washington  correspondents  away 
from  the  free  lunch  counter  of  pub¬ 
licity  pap  and  get  them  busy. 

These  figures  arc  not  based  on  hear¬ 
say,  or  rumor,  or  gossip,  or  guess,  but 
are  the  income  tax  returns  of  the  com¬ 
panies  themselves,  as  officially  reported 
by  the  Secretary-  of  the  Treasury  to  the 
-Senate. 

If  these  official  facts  are  not  founda¬ 
tion  for  some  mighty  big  newspaper 
stories,  then  I  give  up  guessing  what 
constitutes  a  big  story. 

.\nd  if  the  press  cannot  get  from  the 
Treasury  Department  detailed  interpre¬ 
tations  of  these  official  figures,  then  that 
is  a  bigger  story  still. 

Basil  M.  Manly  tells  in  the  Search¬ 
light  how  he  tried  to  get  access  to  the 
Treasury  return  of  the  U.  S-  Steel  Cor¬ 
poration  and  was  denied.  But  what  of 
the  resourcefulness  and  power  of  gigan¬ 
tic  -American  Journalism?  Does  the 
gigantic  A.  J.  still  retain  its  old-time 
intrepid .  spirit  for  trying  to  the  limit? 
Does  it  still  own  its  own  soul  sufficiently 
to  want  to  publish  anything  about  big 
profiteering  other '  than  that  which  is 
handed  out  to  it  by  the  publicity 
bureaus  themselves? 

It  docs— does  it  not? 

There  is  only  one  way  it  can  answer. 

Protection  of  Profiteers 

Newspapers  that  arc  so  valiantly 
fighting  government  ownership  of  these 
great  grafting  corporations — properly  so. 
perhaps — might  also  valiantly  and 
properly  fight  the  payment  of  their  full 
value  in  profits  by  the  people,  who.  in¬ 
stead  of  acquiring  ownership  of  them, 
are  owned  by  them  as  subjects  for  con¬ 
tinued  extortion. 

Basil  Manly  did  find  out.  by  patient 
comparisons  between  the  U.  S-  Steel 
Corporation’s  income  tax  return  and  its 
own  published  state  of  profits,  that  in 
the  two  years,  1916  and  1917,  after  all 
allowances,  its  net  profits  amounted  to 


The  Detroit  News 

has  a  77%  lead  in  city  cir¬ 
culation  over  its  nearest 
competitor;  153<^;  over  the 
i  second  nearest,  and  2500% 

I  over  its  third  competitor. 

i _ 


$888,931,511,  which  is  $20,000,000  more 
than  the  total  stock  of  the  corporation. 
Besides,  its  original  $500,000,000  com¬ 
mon  stock  was  nothing  but  water  at 
that. 

And  our  Government  officials  are 
protecting  such  profiteering  from  pub¬ 
lic  knowledge!  And  our  great  press  is 
silent  1 

I-et  us  oppose  government  ownership 
of  the  corporations  as  strongly  as  we 
please ;  but,  in  the  name  of  common 
honesty  and  decency,  let  us  oppose  and 
expose  such  corporation  ownership  of 
the  Government. 

The  Broadway  “Economy  and  Thrift’’ 
parade  in  old  clothes  and  the  formation 
of  Over-all  Clubs  throughout  the  coun¬ 
try  are  seized  upon  by  the  press  associa¬ 
tions  as  the  latest  contribution  toward 
the  solution  of  the  problem  of  high 
cost  of  clothing.  Ludicrous — if  the 
whole  matter  were  not  so  heart-breaking 
— would  be  the  solemn  editorial  discus¬ 
sions  of  this  so-called  “aggressive” 
movement  against  the  profiteers,  that  is 
in  fact  complete  and  meek  surrender  to 
them.  Have  the  people  no  defense  left 
against  clothing  profiteers  other  than  to 
go  ragged  and  then  naked?  Is  there  no 
sanctuary  of  Right  and  Law-  between 
Robbery  at  the  one  end  and  Destitution 
at  the  other?  Shall  the  American 
people,  grossly  over-taxed  to  be  grossly 
over-governed,  be  afforded  no  other  pro¬ 
tection  against  profiteers  than  that 
found  in  self-denial  of  the  necessaries  of 
life? 

The  Wool  in  the  Suit 

What  are  the  facts  about  profiteering 
in  clothing? 

“Well,  wool  has  gone  up  about  65  per 
cent  in  five  years,  and  so  wool  clothing 
has  naturally  gone  up  65  per  cent  too.” 

Seems  on  the  square,  doesn’t  it?  But 
let  us  see-  The  62  ounces  of  best  grade 
domestic  wool  in  the  three  and  a  half 
v-ards  of  cloth  that  make  into  an  all- 
wool  suit  of  clothes  have  risen  in  price 
from  $2.63  in  1915  to  $7.37  in  1920. 
This  increase  of  $4.74  in  the  wool  is 
the  excuse  for  an  increase  from  $35  in 
1915  to  $100  in  1920  in  the  suit  of 
clothes ! 

Is  it  any  wonder  then  that  of  the  45 
woolen  and  W’orsted  mills  listed  in  the 
Senate  D(Kument  one  made  1,770  per 
cent  profit  in  a  year?  Is  it  surprising 
that  17  of  them  reported  net  incomes  of 
more  than  100  per  cent?  Is  it  now  in¬ 
credible  that  one  woolen  company  with 
a  capital  of  $60,000,000  secretly  reported 
to  the  Treasury  a  net  income  of  $28.- 
560,342,  ■  while  it  publicly  declares  a  net 
profit  of  only  $13,883,155?  -Are  we  not 
now  prepared  to  believe  the  official  re¬ 
ports  that  one  clothing  and  dry  goods 
store  made  a  profit  in  one  year  of  9,826 
per  cent — 98  times  its  investment — and 
that  one  of  every  ten  throughout  the 
country  made  more  than  100  per  cent  ? 

How  long  are  the  people  to  be  led  by 
the  press  to  suppose  that  they  have  no 
recourse  but  in  meekly  going  in  over¬ 
alls  this  year  and  in  nakedness  next? 

The  press  is  now  beginning  to  run 


Average  Daily  Net  Paid  Circulation 
for  six  months  ending  March  30th,  1920, 


712,778 

Thi,  U  treater  than  the  entire  prpula- 
tion  of  Utah  and  Wyomingr  comhined. 

The  larteat  daily  circulation  of  any 
daily  nevipaper  in  America. 

The  New  Tork  Evenint  Journal  It  a 
member  of  the  A.  B.  C. 


genial  “Tent-town”  stories  of  the  people 
going  homeless.  Because  building  con¬ 
tractors,  while  loudly  complaining  of 
the  “high  cost  of  hiring,”  have  been 
profiteering  as  high  as  1,390  per  cent  a 
year,  and  one  in  every  six  reported  over 
100  per  cent  net  income. 

Will  some  propaganda  genius  next  put 
over  through  the  press  associations  upon 
the  newspapers — which  seem  like  young 
robins  with  mouths  ever  wide  open  to 
swallow  everything  dropped  in,  from 
worms  to  shingle-nails — an  amusing 
“meatless  mutiny”  that  will  make  a  jest 
of  hunger  and  ward  off  public  thought 
from  a  serious  search  for  the  real  facts 
about  meat? 

There  is  the  packing  concern  that 
made  4,244  per  cent  net  profit  in  one 
year !  But  there  are  bigger  stories  still 
in  these  packing  returns,  a  long  series  of 
streamer  sensations,  and  not  merely  sen¬ 
sational  but  vitally  and  wholesomely  in¬ 
formative  to  a  truth-starved  public. 

Getting  Down  to  the  Meat 

On  page  365  of  Senate  Document  259 
is  listed  a  meat  packing  concern  with  a 
capital  of  $100,000,000  and  net  income 
for  1917  of  $43,810,984. 

A  big  story  there ;  and  here  comes  a 
hot  follow-up: 

It  happens  there  were  just  two  meat 
packing  concerns  with  $100,000,000  capi¬ 
tal  stock  in  1917 — .Armour  &  Company 
and  Swift  &  Company — though  careful 
search  reveals  only  one  of  them  in¬ 
dividually  reported  in  this  Senate  Docu¬ 
ment.  Which  one  of  them  made  this  43 
per  cent  profit  upon  the  life-sustaining 
foods  of  the  whole  people,  and  how  has 
it  gotten  away  with  it? 

If  there  could  possibly  be  a  bigger 
story  than  that,  here  is  one  waiting  to 
be  uncovered — fairly  stinking  for  an 
airing: 

To  the  public  and  their  stockholders 
Armour  &  Company  reported  for  1917 
a  net  profit  of  only  $30,628,157  and 
Swift  &  Company  only  $34,650,000.  In 
view  of  the  official  return  of  $43,810,000, 
supposed  to  he  secret,  the  inference  is 
unavoidable  that  one  or  the  other  has 
concealed  from  the  public  and  its  owm 
stockholders  profits  of  either  $9,000,OCO. 
if  Armour,  or  $13,000,000,  if  Swift. 

The  enterprising  editor  who  will 
chase  down  this  story  to  its  last  lair, 
or  liar,  will  produce  one  of  the  biggest 
newspaper  sensations  and  one  of  the 
finest  jobs  of  corrective  journalism  of 
our  day. 


But  will  any  editor  do  it?  If  not,  whr 
not  ? 

Are  the  millions  spent  by  the  packer) 
in  advertising  in  the  press  that  thar 
profits  are  small  serving  as  effective 
subsidy  ? 

Or  has  the  publicity  poison,  taken  so 
freely  by  the  press,  worked  such  deadly 
stupefaction  that  no  newspaper  has 
enough  “pep”  left  to  want  to  give  the 
truth? 

If  so,  then  militant,  virile  -America! 
journalism  has  faded  to  a  mere  tradi- 
tion;  then  our  press  is  no  longer  a  flam¬ 
ing  torch  of  public  intelligence,  but  a 
fugitive  Will-o’-the-Wisp,  luring  its  fol¬ 
lowers  to  flounder  deeper  and  deeper 
into  the  morass  of  confusion. 

These  official  facts  are  the  rightful 
property  of  the  people ;  they  are  vitally 
essential  to  public  information;  they  lead 
to  the  very  heart  of  the  conditions  that 
are  agonizing  the  Nation. 

Hidden  in  them  lies  a  large  part  of  the 
answer  to  the  Puzzling  Question,  why 
the  people  pay,  pay,  pay,  more  and 
more,  and  get  continually  less  and  less 
for  their  money. 

Vital  to  Public  Opinion 

We  have  a  government  of  partiei 
without  process  through  which  the  party 
can  any  longer  find  expression.  Elec¬ 
tions  now  turn  less  on  a  diversity  of 
opinions  or  a  difference  of  policy  as  to 
how  the  Government  may  be  controlled 
by  the  people  than  upon  the  all-perva¬ 
sive  propaganda  of  organized  greed 
through  which  truth  is  suppressed, 
falsehood  exalted  and  public  opiniot 
rendered  holcpelssly  confused  and  im¬ 
potent. 

-As  in  a  former  cannibalistic  age  tht 
hugest  giants  with  the  heaviest  clidx 


Why  do  Santa  Barbara  advertisers  use 
hundreds  of  inches  per  month  more  in 
The  Press  than  in  the  columns  of  its 
rival?  Because  they  want  the  high  class 
business  of  the  clientele  of  The  Press. 
They  consider  it  good  business  and  facts 
have  proved  their  contention. 

THE  MORNING  PRESS 

Santa  Barbara.  California 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

carries  more  display  advertisini 
than  any  other  newspaper  m 
Westchester  County 

This  is  an  acknowledgment  of 
its  power  that  the  advertiser 
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Vernon 
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Foreign  Representative 
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The  Personal  Contact 

Few  advertising  mediums  where  read¬ 
ers  take  a  i)ersonal  interest  in  all  the 
news  and  advertising  excel. 
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liecame  chiefs  of  their  tribes  and  to 
maintain  their  strength  sucked  out  the 
brains  and  the  marrow  of  the  crushed 
bones  of  their  victims,  so  our  profiteer¬ 
ing  giants,  wielding  the  far-reaching  club 
of  “hand  out”  propaganda,  are  sucking 
ompty  the  skull  of  public  opinion  and 
breaking  the  bones  of  the  people’s  re¬ 
sistance. 

War  profits  created  18,000  new  mil- 
'lionaircs  in  this  country. — Is  this  our 
f  lory  I 

One  millionaire  was  made  to  every 
three  of  our  brave  boys  killed  in  France. 
_-/r  this  our  gainf 

While  these  thousands  profiteer  and 
hoard,  the  millions  work  and  pay. — Is 
this  our  freedom  t 

Is  it  not  a  time  for  a  patriotic  press 
to  rise  in  sturdy  independence,  throw  off 
the  shackles  of  the  “hand  out”  and  pre¬ 
sent  facts? 

CLYDE  STEEN’S  IN  AGAIN 

Former  I.  E.  A.  Chief  Is  Now  Organis¬ 
ing  "Order  of  Camels” 

Chicago. — Clyde  P.  Steen,  demon 
“organizer” — who  unsuccessfully  tried 
to  organize  city  editors  until  a  few 
months  ago — has  bobbed  up  in  another 
quarter.  He  reappears  in  the  Atlantic 
Hotel  here,  under  a  slightly  amended 
name  as  a  moving  spirit  in  the  Order 
of  Camels,  whose  avowed  intention  is 
the  saving  of  the  United  States  from 
the  fate  of  an  arid  desert,  through  or¬ 
ganized  opposition  to  prohibition.  In 
this  new  venture  he  is  known  as  C. 
Porter  Steen. 

Newspaper  Scale  Arbitration  May  10 

Arbitration  proceedings  between  the 
Publishers  .Association  of  New  York 
City  and  Typographical  Union  No.  6 
over  the  newspaper  scale  will  start  in 
the  Brooklyn  Court  House  on  May  10 
before  William  Kelley,  clerk  of  Kings 
County.  The  committee  which  has  been 
handling  negotiations  for  the  publishers 
consists  of  Bradford  Merrill,  New  York 
•American;  Don  C.  Seitz,  New  York 
World;  Victor  H.  Polachek,  Sun  and 
New  York  Herald;  Louis  Wiley,  New 
York  Times,  and  Herbert  F.  Gunnison, 
Brooklyn  Eagle. 

Nominated  for  Hall  of  Fame 

The  American  Newspaper  Publishers’ 
Association,  in  convention  in  New  York 
last  week,  favored  recognition  by  the 
Hall  of  Fame,  at  New  York  University, 
for  Ottmar  Mergenthaler,  inventor  of 
the  Linotype  machine.  The  Woman’s 
Press  Club  of  New  York  is  urging  sim¬ 
ilar  distinction  for  Mrs.  Jane  Cunning¬ 
ham  Croly  ("Jennie  June”),  founder  of 
that  organization  and  of  the  woman’s 
club  movement  in  America. 

Jones  Moving  Upstair* 

Lester  L.  Jones,  e.xecutive  representa¬ 
tive  of  the  Publishers  Association  of 
New  York  City,  is  moving  his  offices 
today  from  the  second  floor  of  the 
World  Building  to  Room  1010. 


BREAK  IN  SPOT  MARKET 
ONLY  SOLUTION 

Reducing  Volume  of  Advertising  by 

Raising  Rates  Recommended  by 
A.  N.  P.  A.  Vice-President 
Before  Reed  Committee 
Hearing 

Washington,  D.  C.,  .April  29. — To¬ 
day's  witnesses  before  the  Reed  Senate 
Committee  investigating  the  newsprint 
situation  continued  to  urge  that  news¬ 
papers  should  coniine  consumption  of 
paper  to  the  amount  provided  in  their 
contracts  and  remain  out  of  the  open 
market. 

M.  F.  Hanson,  general  manager  of 
the  Philadelphia  Record,  appearing  for 
all  the  Philadelphia  newspapers,  testi¬ 
fied  that  publishers  had  been  victims  of 
“unconscionable  profiteering.” 

W.  E.  Carpenter,  publisher  of  the 
Lincoln  (Ill.)  Courier-Herald  and 
chairman  of  the  board  of  directors  o* 
the  Inland  Daily  Press  Association,  said 
unless  relief  was  provided  without  de¬ 
lay  many  smaller  daily  publications 
would  be  compelled  to  suspend.  He  de¬ 
clared  there  was  plenty  of  print  paper 
in  storage,  but  it  was  controlled  by  about 
sixty  publishing  firms  and  small  pub¬ 
lishers  were  unable  to  reach  it.  Mr. 
Carpenter  said  he  had  communicated 
with  the  Department  of  Justice  regard¬ 
ing  an  alleged  corner  in  paper,  but  got 
a  reply  that  was  of  a  “discouraging 
character.” 

Newbold  Against  “Control” 

Opposition  to  a  suggestion  by  Senator 
Reed  that  the  Government  be  given 
authority  to  take  over  the  print  paper 
supply  and  allocate  it  to  the  newspapers 
was  unanimous.  Such  a  plan,  accord¬ 
ing  to  Fleming  Newbold,  of  the  VV’ash- 
ington  Star,  would  be  disastrous  to  pro¬ 
duction. 

Warren  F.  Bailey,  publisher  of  the 
Johnstown  (Pa.)  Democrat,  alleged 
that  a  combination  existed  among  the 
paper  manufacturers.  Until  recently,  he 
said,  manufacturers  sought  contracts 
from  him,  but  now  conditions  were  re¬ 
versed  and  he  was  forced  to  sign  con¬ 
tracts  at  their  terms. 

Paul  Patterson,  publisher  of  the  Bal¬ 
timore  Sun  and  vice-president  of  the 
■A.  N.  P.  A.,  said  that,  while  there  would 
be  no  increased  production  this  year, 
production  in  1921  would  be  300,000 
tons  more  than  for  1920.  The  present 
shortage,  the  witness  told  the  committee, 
resulted  from  increased  consumption  be¬ 
yond  the  capacity  of  the  paper  mills. 
Saying  that  increased  prices  for  paper 
were  necessary  about  three  years  ago, 
he  asserted  that  the  producers  failed  to 
take  the*  publishers  into  their  confidence 
at  that  time,  with  the  result  that  an  agi¬ 
tation  was  started  against  increased 
prices  and  for  public  control  of  the  pa¬ 
per  industry.  Also  the  manufacturers, 
he  said,  failed  to  expand  their  plants 
due  to  the  lack  of  understanding  be¬ 
tween  them  and  the  publishers. 

“Then  you  think  the  position  taken  by 


jBemoernt 


150  MILES  NORTH  OF  SAN  FRANCISCO 
OFFERS  TO  NATIONAL  ADVERTISERS 

COMPLETE  CaOPERATION  AND  SERVICE 

Lead*  in  Circulation  and  Advertising 


CALIFORNIA 


25?  PER  INCH 


the  newspaper  publishers  was  a  mis¬ 
take?”  Chairman  Reed  of  the  sub-com¬ 
mittee  asked. 

“Y'es,”  was  Mr.  Patterson’s  reply. 
“It  was  a  lack  of  understanding  between 
them,  and  also  a  lack  of  proper  public¬ 
ity.”  As  a  result  of  this  situation,  the 
witness  said,  when  the  publishers  came 
to  renew  their  paper  contracts  this  year 
insufficient  paper  to  meet  demands  was 
discovered,  so  that  they  entered  1920 
with  a  “shortage  of  paper  on  every 
hand.”  Mr.  Patterson  expressed  the  be¬ 
lief  that  the  “universal  practice  of  cur¬ 
tailment  in  the  use  of  paper,”  which  he 
said  was  being  observed  by  the  news¬ 
papers,  would  result  in  “a  marked  ef¬ 
fect  on  the  market  by  Fall.” 

Newspapers,  he  said,  are  practicing 
various  methods  to  meet  the  paper  situ¬ 
ation,  including  the  limiting  of  the  size 
of  the  papers.  “But  nothing  effective 
can  be  accomplinshed  unless  there  is  a 
definite  curtailment  in  the  amount  of 
advertisements,”  he  said,  “and  the  only 
way  that  can  be  done  is  to  increase  ad¬ 
vertising  rates — not  for  the  purpose  of 
increasing  revenues  but  to  hold  down 
the  amount  of  advertising.” 

The  report  of  Wednesday’s  session  of 
the  inquiry  is  given  on  Page  8  of  this 
edition. 

INCORPORATIONS 

New  York. — Capehart-Carey  Corpora¬ 
tion;  general  advertising;  $1(K),000;  C. 
H.  Freudenthal.  J.  J.  Carey,  Charles 
Capehart,  Times  Building. 

Dominion  Pulp  &  Power  Company; 
$400,000;  D.  R.  Baldwin,  A.  V.  Fox, 
M.  P.  Winne,  27  Pine  street. 

Defrees  Head*  U.  S.  C.  of  C. 

Atlantic  City,  N.  J. — ^Jose  H.  De¬ 
frees  of  Chicago  was  elected  president 
of  the  Chamber  of  Commerce  of  the 
United  States,  at  the  close  of  the  annual 
convention,  Thursday  evening,  to  suc¬ 
ceed  Homer  L.  Ferguson  of  Newport 
News,  Va.,  who  retired  after  a  one-year 
term.  The  following  board  of  directors 
was  elected :  Bernard  J.  Rothwell, 
Boston;  Ernest  T.  Trigg,  Philadelphia; 
John  M.  Crawford,  Parkersburg,  W. 
Va. ;  M.  J.  Sanders,  New  Orleans; 
John  L.  Powell,  Wichita,  Kan.;  Edwin 
Clark  Gibbs,  Cincinnati ;  William  J. 
Dean,  St.  Paul ;  Clyde  C.  Dawson,  Den¬ 
ver;  Nathan  Strauss,  Portland,  Ore. 


The  Boss  says: 

“Just  to  satisfy  your  curiosity  ask 
us  something  you  don’t  already 
know  about  Fairmont,  W.  Va.,  and 

Vit^i  Hi  rgintan 

The  Evening  Newspapar 
Published  at  Fairmant,  W.  Va. 

Population  25,000 — December  A.  B.  C. 
Circulation  5,363 

Represented  by  MacQuoid  Agency 
103  Park  Avenue,  New  York 


A  Denominational  Weekly 

can  only  prosper  so  long  as  it  de¬ 
serves  the  loyalty  of  its  readers. 

The  Congregationalist 

for  over  s  century  has  served  with 
distinction  its  readers. 

.Advertising  in  its  columns  receives 
the  benefits  of  this  loyalty. 

14  Beacon  St,  Boston 


William  Alden  Smith,  Jr.,  Dead 

Grand  Rapids,  Mich. — William  Alden 
Smith,  Jr.,  general  manager  of  the 
Grand  Rapids  Herald,  and  only  son  of 
former  U.  S.  Senator  William  Alden 
Smith,  died  April  29,  following  an  ope¬ 
ration.  He  was  27  years  old. 

£•  B.  Wilaon  Agency  Move* 

The  Edwin  Bird  Wilson,  Inc.,  Ad¬ 
vertising  Agency,  New  York,  has  moved 
to  9  Hanover  street.  The  agency’s  Chi¬ 
cago  aldress  is  now  81  East  Madison 
street. 

Henry  L.  Berdan  Dead 

Paterson,  N.  J.— Henry  L.  Berdan, 
formerly  publisher  of  the  Paterson 
(N.  J.)  Guardian,  died  April  29  in  his 
62nd  year. 

15  Centimes  for  Paris  Papers 

Paris,  France. — Newspaper  proprie¬ 
tors  have  decided  unanimously  to  ad¬ 
vance  the  price  of  daily  papers  from  10 
to  15  centimes,  effective  today. 

Price  Up  in  St.  Louis  Today 

St.  Louis,  Mo. — The  Globe-Democrat 
today  will  advance  its  price  to  3  cents 
daily  and  10  cents  Sunday. 

Death  of  Samuel  Gabriel 

Samuel  Gabriel,  father  of  Gilbert  W. 
Gabriel,  music  critic  of  the  New  York 
Evening  Sun,  died  April  29  in  New 
York. 

Mrs.  D.  K.  Hills  Dead 

Mrs.  Daisy  K.  Hills,  associate  editor 
of  Leslie's  Weekly,  died  April  22  in  New 
York. 


The  New  Orleans  Item 


Statement  of  Circulation  for  the  period 
ending  April  1,  1920: 

Daily  . MAM 

Sunday  . *4,717 

Average  . 7*4M 

Circulation  counts  I  \Ye  know;  and  we 
have  it;  but  one  hundred  per  cent 
merchandising  and  distribution  connec¬ 
tions  are  likewise  essential  to  advertis¬ 
ing  success.  Our  Trade  Extension 
Department  will  tell  you  how  to  get 
them,  too. 


The  Dominating  Force 

In  a  mannfactttrinir  territory  famone 
for  its  hustle,  thrift  and  prosperity 
where  a  million  dollars  are  expended 
weekly  in  wages. 

The  Bridgeport  Post 
Standard-  Telegram 

Not  only  dominate  this  field,  bat  they 
offer  advertisers  the  lowest  rate  ob¬ 
tainable  in  New  England.  Keep  them 
on  your  list. 

FOREIGN  REPRESENTATIVES 
I.  O.  Klein, 

Metropolitan  Bldg.,  New  York. 

John  Glass, 

Peoples’  Gas  Bldg.,  Chicago,  HI. 


The 

Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 

Member  A.  B.  C. 

FotsigB  AdvartWag  Reprssmtathrsa 

Metropolitan  Tosrar,  Peoplee’  Gas  Bldg. 
I.  A.  KLEIN  JOHN  GLASS, 

New  York.  Chlcag*. 


New  Marahfield  Daily  Plan  FaiU 


THE  GOSS 

High  Speed  “Straightline”  Press 

Used  in  the  larcest  newspaper  plants 
in  U.  8.  A.  and  Europe. 

THE  GOSS 

High  Speed  “Unit  Type”  Press 

Built  with  all  TXniti  on  floor  or  with 
ITnita  •uperimpoted. 

THE  GOSS 

Rotary  Magazine  Printing  and  Folding  Machine 

Specially  deaicned  for  Oatalocne 
and  Mayasine  Work, 

GOSS  STEREOTYPE  MACHINERY 

A  complete  line  for  oastinc  and  llnishinc 
flat  or  cuired  plates. 


For  Prompt  Service 


TYPE 

Printers’  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

“American  Type  the  Best  in  Any  Case” 

AMERICAN 
TYPE  FOUNDERS  CO. 

Boston  Pittsburgh  Kansas  Cky 

New  York  CSovcland  Denver 
Philadelphia  Dscrelc  Lns  Angelts 

Baltimore  Chicago  San  Frandsco 
Richmond  CinciMiad  Portland 
Atlanu  Sc.  Louis  Spokane 
Buffalo  Minneapolis  Winnipeg 


DESCRIPTIVE  LITERATURE  CHEERFULLY  FURNISHED 
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THE  GOSS  PRINTING  PRESS  CO. 


be  fully  otiuipped  with  tableware  and 
kitchen  utensils.  This  floor  will  be  for 
lectures,  receptions,  amateur  plays, 
dances  and  any  purposes  for  which 
fitted.  It  is  expected  to  be  the  center 
of  much  South  Bend  activity. 

The  equipment  of  the  Tribune  building 
will  include  pneumatic  tube  service,  in¬ 
dividual  telephone  service  in  the  build¬ 
ing  and  also  in  and  out  with  private 
branch  exchange,  drinking  fountains, 
ventilating  and  high  class  heating  sys¬ 
tems.  connection  with  the  city’s  fire 
alarm  system  and  other  features  making 
for  convenience  and  efficiency. 

Between  the  foundry  and  press  rooms 
will  be  plate  elevators.  A  fireman's  pole 
will  connect  the  foundry  with  the  first 
floor  and  basement  for  quick  use  of  em¬ 
ployes  in  descending.  In  the  composing 
room  will  be  installed  new  and  modern 
furniture,  linotypes  and  intertypes.  The 
foundry  equipment  will  include  a  Hoe 
finisher  and  pneumatic  steam  tables. 


Marshfield,  Wis. — Glen  V.  Kraus 
purchased  the  Times  from  Leo 
Michael  T.  Berg  and  has  changed 
name  to  the  Wisconsin  Hub.  Eff 
backed  by  business  men  to  effect  a  co: 
solidation  among  >lhe  three  English  lar, 
guage  weekly  papers  here,  with  a  ' 
to  establishing  a  daily  paper,  failed. 

A.  A.  Porter  Again  Owner 

Portage,  Wis. — The  Register-Denv- 
crat  has  again  changed  hands.  lossitj 
back  to  A.  A.  Porter,  its  original  ownc 
John  G.  Cary,  who  published  the  pape- 
for  the  past  year,  retired. 

Avery  vrith  MeJunkin 

Chic.^go,  Ill. — l-'rank  Avery,  late  o: 
the  International  Press  Clipping  Bureau 
has  been  appointed  space  buyer  for  t!* 
Mcjiinkin  Advertising  Company,  thii 

city. 


Open  24  hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 


Powers  Photo  Engraving  Co. 
154  Nassau  SL.  Tribune  Bldg. 
New  York  City 


Main  Office  and  Works: 
1535  So.  Paulina  St.,  Chicago 


New  York  Office: 
220  W.  Forty>aecond  St. 


Walter  Scott  &  Company 

PLAINFIELD,  N.  J. 


The  name  that  stands  for 

SPEED,  DEPENDABILITY, 
SERVICE 


Two  Hoe  Sextuple  Presses  with 
two  folders.  Each  press  prints 
an  8-column  standard  size  news¬ 
paper,  is  in  good  condition  and 
can  be  inspected  at  any  time. 
Hoe  Matrix  Rolling  Machines 
can  be  shipped  at  once. 


The  new  home  and  plant  being  erected  by  the  South  Bend  (Ind.)  Tribune, 
and  into  which  the  publishers  expect  to  have  their  paper  installed  by  next 
Christmas,  represent  an  investment  of  $40,0(X).  It  will  be  three  stories  high 
of  steel,  concrete,  and  brick  and  will  be  fireproof. 

The  floor  plans  were  prepared  by  F.  A.  Miller,  vice-president  and  editor  of  the 
Tribune,  based  on  33  years  of  newspaper  experience  and  after  careful  study  of 
the  requirements.  “The  plans  for  the  Tribune  building  are  not  the  result  of  quick 
and  unstudied  action”  said  Mr.  Miller  to  Editor  &  Publisher,  “but  of  most 
thoughtful  study  of  not  only  the  present  newspaper  needs  in  South  Bend  but  of 
requirements  a  quarter  to  half  a  century  hence.” 

The  building  will  be  especially  equipped  for  social  and  educational  purposes 
and  have  an  auditorium  seating  500  persons.  In  the  north  end  will  be  a  stage  with 
20-foot  opening.  South  of  the  auditorium  will  be  a  long  foyer  about  12  feet  wide 
which  will  be  fitted  for  a  lounging  and  smoking  room.  Opening  from  this  foyer 
and  also  from  the  auditorium  will  be  a  general  reception  room  of  large  size.  Con¬ 
nected  with  it  will  be  a  small  lounging  room  for  ladies.  Back  of  the  stage  will 
be  a  large  dining  room  and  connected  with  the  latter  a  kitchen.  This  will 


GOSS 


SUPPLIES  &  EQUIPMENT 


For  Newspaper  Making 


EQUIPMENT  FOR  SALE  EQUIPMENT  FOR  SALE 

Advertisement*  under  thU  cIa**ification  thirty  Advertisement*  under  this  classificatian  tUd, 
cent*  per  tine.  Count  six  word*  to  th*  tine.  cent*  per  line.  Count  six  word*  to  th*  liaa 


Printers’  Outfitters 

PrintinR  Plants  and  Business  bought  and  sold, 
American  Typefounders’  products,  printers  and 
bookbinders  machinery  of  every  description. 
Conner  Fendler  &  Co.,  96  Beekman  St,  New 
York  City. 


THE  CUSHMAN 


For  Sale 

12  page  Hoc'Bullock  rotary  press  in  c.xceilr 
condition.  Speed  10,000.  Page  size,  sem 
em  column,  22^  inch  long  with  complete 
stereotyping  outfit,  ten  turtles,  chases,  boi 
rules,  column  rules,  chipping  block,  metal  p«, 
double  steam  table,  gas  boiler,  tail  itt, 
matrix  paper  and  supplies.  Further  inform- 
tion  and  picture  of  press  on  request.  Oa 
solidation  forces  this  press  on  market.  Outli 
will  be  sold  at  right  price.  D.  W.  Stevid 
Champaign,  Ill. 


For  Sale 


OFFSET  UNOTYPE  MOTOR 
Ha*  No  Equal 

tor 

EFHCIENCY  ,  SERVICE 

and 

STURDY  CONSTRUCTION 
W*  want  to  flva  you  tho  bonofit  oi 
our  fourtaen  yaars’  axporfenco  in 
manufacturinf  Ihiotypo  motor*. 

Write  for  price*.  Address: 

CUSHMAN  ELECTRIC  CO. 
CONCORD,  N.  H. 


Plans  50  Years  Ahead  in  Building  New  Home 
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.ASSIFIED  ADVERTISING  COLUMNS 

•gh  tb«  claaaifiad  column*  at  Editor  Sk  PublUhar  yaa  may  find  a  buyar  for  any  uaoful 
^cal  aquipmant  for  which  you  hava  no  praaant  noad.  A  “For  Sala”  ad  at  thirty 
I  pv  Una  may  thua  turn  into  cash  aamsthinc  which  now  maraly  raquiraa  atorac* 
,_and  which  would  ho  of  raal  aarvica  to  aomahody  olaa. 


SITUATIONS  WANTED 

uiid«r  this  clastification*  t«B 
^  p$r  linay  aach  inaartion.  Count  aU 
^  to  tha  Una.  F(^  thoaa  unam|4oyad. 
It  to  tscaad  S9  words,  two  inaartlona  FREE. 

/distant  Advertising  Manager 
AiNstant  to  Business  Manager 
Advertising  0£Bce  Man 

ooog  man,  25,  desires  immediate  connection 
itb  a  newspaper  having  possibilities  of  ex- 
ipiion  in  a  growing  city.  Can  write  copy 
gd  kU  it  to  advertisers,  run  promotion  ae- 
i^nt,  take  care  of  publication  details, 
i^f  up  advertising,  bu^  publication  necessi- 
d  set  as  general  utility  man  in  newspaper 
(ce.  Over  six  years'  experience  with  the 
largest  newspaper  in  New  York,  experi- 
gf  covers  work  in  advertising,  business  and 
r^otion  departments.  Can  furnish  excellent 
rferences  from  individuals  prominent  in  the 
thii  drertising  and  publishing  game.  Available  at 
9C«— salary  $2500.  Write  or  wire,  Herbert 
Kimsler,  1030  Kelly  Street.  New  York  City. 


Advertising  Manager 

Viruuciily  competent  executive  and  personal 
rodiicer  who  has  made  good  under  tne  most 
d\ei$(  conditions  seeks  connection  as  adver- 
anf  manager  of  reliable  newspaper  in  city 
i  75,000  or  more.  Age  30;  married;  nine 
itrt  of  metropolitan  and  provincial  experi- 
Dce;  salary  $4,000  and  percentage  on  increase. 
Iasi  give  reasonable  notice.  Write  W.  A.  L., 
764,  care  of  Editor  &  Publisher. 

Display  Solicitor  and  Copy 
Writer 

iNiig  man,  28.  at  present  departmental  head 
f  large  southern  paper,  desires  to  make 
laniiF.  Experienced  display  solicitor  and 
rittr  of  results  producing  copy.  I  want  an 
,pcrtunity  where  advancement  is  dependent 
e  results  I  produce.  Services  available  within 
10  weeks.  Box  730,  care  of  Editor  and  Pub- 


SITUATIONS  WANTED 
Managing  Editor 

Seeks  connection  with  newspaper  in  town  not 
too  big  to  live  in.  Young,  aggrressive,  orig¬ 
inal,  ripe  experience  in  news,  editorials  and 
make  up.  Two  jrears  managing  editor  of 
paper  in  eastern  city  of  2S,000;  now  on  staff  of 
leading  paper  in  700,000  city.  Not  afraid  to 
take  hold  of  trailing  paper,  but  in  no  hurry 
to  make  change  and  salary  and  future  must 
be  exceptionally  attractive.  Please  state 
proposition  fully.  Box  736,  care  of  Editor  & 
Publisher. 

Mr.  Publisher 

IS  YOITR  PAPER  B.ACKSEiniNr.? 

ARE  YOU  losing  YOUR  RE.\DERS’ 
CONFIDENCE? 

ARE  YOUR  NEWS  COLUMNS  SPINE 
LESS?  PUNCIU.ESS? 

ARF,  YOU  BUILDING  APPE^XL  TO  YOUR. 
READERS  OR  LOSING  IT? 

HAVE  YOU  AN  ORGANIZATION? 

DO  YOU  WANT  SOLID  CIRCULATION— 
NOT  THE  GUSHER  KIND? 

I  will  be  at  liberty  within  the  next  sixty  days 
with  seven  years’  successful  editorial-circula¬ 
tion  doctoring  behind  me.  If  vou  need  an 
editorial-circulation  executive  with  youth,  pep. 
experience,  drop  me  a  line.  I'll  be  glaa  to 
talk  matters  over  with  vou  personally,  if  you 
wish.  Address  R.  N.  N.,  Box  763,  care  of 
Editor  &  Publisher. 

Managing  Editor 

Wanted — Position  as  managing  editor,  news  or 
city  editor  in  Eastern  States.  Applicant  has 
had  16  years'  experience  on  metropolitan  dailies 
and  is  fully  qualified  to  handle  any  position  on 
"ditorial  staff.  At  present  in  the  United  States 
Army,  where  for  a  year  he  has  published  a 
full-size  Divisional  paper,  in  Germany  and 
America.  Desires  to  have  position  latter  part 
of  May  or  first  of  June.  Box  762.  care  of 
Editor  &  I^iblisher. 


:imified  Advertising  Manager  Advertising  Manager 


will  increase  the  revenue  from  your  classi- 
ifd  business  100%  within  one  year.  Address 
Jox  75<),  care  of  Editor  &  Publisher. 


Kewipaperman 

\  thoroughly  seasoned  newspaper  man  of 
venty  years*  experience,  from  reporter  to 
[fneral  manager  seeks  an  executive  position, 
inert  his  training  and  knowledge  of  business 
d  talents  offer  a  better  chance  of  the  future 
un  the  present  job  holds.  Now  employed  on 
e  of  the  live  wire  dailies  of  the  middle  west 
lire  he  has  doubled  the  circulation,  tripled 
hf  income  and  made  the  second  paper  first, 
ilis  never  before  sought  employment.  Has 
a  manager  for  the  last  ten  years  and 
rows  how  to  produce  a  live,  snappy  paner, 
ww  to  get  advertising,  both  local  and  national. 
»  and  where  to  buy  print  paper,  how  to 
re  and  keen  workers.  Under  forty  with  the 
readyinc  innuence  of  wife  and  children  an<I 
LI  etmest  desire  to  make  a  permanent  con- 
Qrrtton.  which  will  mean  home  tor  that  family. 
Has  no  inflated  idea  of  worth  or  ability,  but  is 
a  cheap  man.  A  member  of  the  Inland 
Daily  Press  Association  and  A.  B.  C,  and  has 
1  wide  acquaintance  with  publishers  of  the  in¬ 
land  class.  If  you  have  use  for  such  a  man, 
aWress  Box  756,  care  of  Editor  &  Publisher. 

“Tight  Space”  You  Need 
I  Keen  Managing  Editor 

Newsprint  shortage  may  work  a  revolution  in 
vwspaper  publishing.  Prevailing  conditions 
My  become  permanent.  You  need,  therefore, 
1  managing  ^itor  who  can  give  you  as  read- 
tbk,  snappy  paper  under  the  new  as  under 
tbe  old  conditions.  An  expert  at  organizing 
nff;  experienced  executive;  know  how  to 
ttfc  news  campaigns  that  bring  circulation. 
H  years  old.  Married.  In  present  position 
vith  metropolitan  daily  six  years.  Want 
dtemoon  prop^ition  only.  Box  744,  care  of 
Editor  &  Publisher. 

Circulation  Manager 

^Wrienced  Circulation  Manager  desires  to 
wnect  with  daily  in  town  of  moderate  size, 
^t  years’  experience  in  both  country  and 
circulation.  Prefer  west  or  middle  west. 
•*med.  Position  must  be  permanent.  Mem- 
w  I.  C.  M.  A.  Addres..  Box  751,  care  of 
ftlvr  &  Publisher. _ 

Do  You  Need  a  Circulation 
Manager  ? 

Jnhe  years  intensive  training  under  one  of 
j*OTost  circulators  in  the  country  qualify  me 
lor  bigger  work.  Thorough  knowleage  of  the 
0®'.  Executive  and  creative.  Analyst.  Age 
”•  Now  earning  $2,400.  Reference.  Box 
care  of  Editor  &  Publisher. 

Managing  Editor  , 

Wanted — Position  as  managing  editor  of 
editor  in  city  of  over  50, OM.  Nothing 
$3,000  can  be  considered.  References 
gcatnged.  Applicant  is  young  man  nadnate 
school  of  jotimalism  in  United  States 
^4  hat  had  six  years'  practical  experience, 
tasd  with  plenty  of  originality.  Now 

Woyed  but  ambitious  for  next  step  upward, 
^rett  Box  733,  care  of  Editor  ft  Publisher. 


Good  results  producing  a(^vertistng  manager 
seeks  an  engagement.  Salary  $50  weekly  plus 
transportation  paid  to  your  city.  J.  Bullock, 
167  West  Maole  Avc.,  Denver.  Colo. 

Dependable  Woman  Reporter 

Thoroughly  experienced  in  all  assignments, 
write  daily  feature,  catchy  social  page;  want 
to  enlarge  sphere.  Address  Box  758,  care  of 
Editor  Publisher. 

Technical  Writer 

Writer  of  advertising  for  household  devices, 
farm  fmplements  and  other  mechanical  prod¬ 
ucts.  .Agency  and  trade  paner  experience. 
What  have  you  for  him?  Address  Box  B-75S. 
care  of  Editor  &  Publisher. 

Circulation  Manager 

Young  man  now'  employed  in  that  capacity  on 
Pacific  Coast  newspaper  desires  change  to  the 
middle  west  or  east.  Eight  years*  experience 
in  various  branches,  including  special  corre¬ 
spondence,  advertising  and  circulation.  Ad¬ 
dress  Box  761.  care  of  Editor  &  Publisher. 

Stereotype  Foreman  ^ 

First  class  stereotype  foreman  employed  on 
good  sized  daily,  wishes  to  make  change;  has 
good  reason  for  doing  so.  Married,  and  fully 
understands  all  branches  of  stereotyping. 
Union  man.  Address  J.  T.  M.,  Box  760.  care 
of  Editor  &  Publisher. 

Cartoonist 

Wishes  position  with  large  or  small  daily. 
Politick  cartoons,  comics  and  layouts.  Six 
years'  newspaper  experience.  Samples  on  re¬ 
quest.  Address  Box  734,  care  of  Editor  ft 
Publisher. 

Editor 

Situation  as  editor  or  telegraph  editor  of  daily 
newspaper;  experienced  news  editor  and  edi¬ 
torial  writer;  Republican.  .Address  Box  752, 
care  of  Editor  &  Publisher. 


HELP  WANTED 

Advertiaementa  under  this  claaeificatloB 
twanty-ftve  cents  per  line.  Count  alx  words 
to  the  line. 

Wanted 

Young  man  with  some  snap  about  him  to 
write  news  and  sports  articles  for  newspapers 
and  magazines  and  assist  in  publicity  depart¬ 
ment.  Write  me  what  experience  you  nave 
had  and  the  salary  expected.  Peter  P.  Carney, 
P.  O.  906,  New  Haven,  Conn. 

Reporters  Wanted 

Reporters  and  copy  readers  wanted  by  livest 
evening  newspaper  in  big  Central  West  city. 
Will  consider  applications  from  good  men  now 
employed  on  small  city  newspapers.  Tell  your 
whole  story  in  first  letter.  Address  Box  753, 
care  of  Editor  &  Publisher. 


HELP  WANTED 
Wanted — Newspaper  Man 

competent  for  city  editor  position  on  six-day 
afternoon  daily.  Position  ready  now.  Write 
Leader-Republican,  Gloversville,  N.  Y. 

Reporter  Wanted 

Reporter:  If  you're  young  and  capable,  have 
had  experience,  but  can’t  see  how  things  will 
break  to  land  you  on  top,  I  have  the  job 
which  will  put  you  there  as  fast  as  you 
produce.  Write  Box  745,  care  of  Editor  & 
Publisher. 

BUSINESS  OPPORTUNITIES 

Advertiaamanta  under  thl*  claaaifleatloa 
forty  cent*  par  line.  Count  aiz  word*  to 
tho  lino. 

For  Sale 

An  old  established  daily  newspaper,  high 
standard,  doing  a  nice  volume  of  business, 
located  in  Central  Pennsylvania  in  a  county 
seat  of  12,000  to  15,000  population,  situated 
in  a  rich  anicultural  and  manufacturing  com¬ 
munity.  Well  equipped  plant  with  job  deport¬ 
ment.  Can  be  purchased  on  reasonable  terma. 
Reason  for  selling  present  owners  unable  to 
devote  entire  time  to  business.  For  particulars 
address  B-686,  care  of  Editor  &  Publisher. 

Business  Opportunity — 

For  Sale 

Paying,  influential  county  seat  newspaper  in 
Idaho  for  sale.  Well  equip^d.  Price  $10,000. 
.Address  Box  754,  care  of  Editor  &  Publisher. 


LEGAL  NOTICE 

TO  THE  STOCKHOLDERS  OF  THE 
EDITOR  AND  PUBUSHER  COMPANY: 

The  annual  meeting  of  the  stockholders 
of  THE  EDITOR  AND  PUBUSHER  COM¬ 
PANY  will  be  held  Wednesday  morning.  May 
IJth,  at  eleven  o’clock,  at  the  general  offices 
of  the  Company,  Pulitzer  Building,  suite  1116. 
63  Park  Row,  New  York,  for  the  purpose  of 
election  of  directors  and  two  inspectors  of 
election  and  for  the  transaction  of  such  other 
business  as  may  properly  come  before  the 
meeting. 

THE  EDITOR  AND  PUBUSHING  COM¬ 
PANY, 

JAMES  WRIGHT  BROWN, 

■  President. 

FENTON  DOWUNG. 

Secretary. 

New  York,  April  15.  1920 

TEN-CENT  PAPER  HIS  LIMIT 

C.  1.  Stewart  Says  Lexington  Herald 
Won’t  Pay  Exorbitant  Price 

“I  don’t  know  what  other  papers  in¬ 
tend  to  do,”  said  Charles  I.  Stewart, 
general  manager  of  the  Lexington  (Ky.) 
Herald  and  chairman  of  the  S.  N.  P. 
white  paper  committee,  when  seen  at  the 
conventions  last  week,  “but  I  can  say 
that  the  Lexington  Herald  will  not  pur¬ 
chase  a  pound  of  paper  on  the  spot  mar¬ 
ket  above  10  cents  a  pound,  so  long  as 
we  have  enough  contract  stock  on  hand 
to  get  out  an  eight-page  issue. 

“By  that  I  don’t  mean  that  we’ll  buy 
any  under  10  cents,  except  to  tide  us 
over  an  emergency.  We  have  bought 
only  a  small  amount  of  spot  paper  this 
year  and  we  intend  to  continue  running 
a  ‘tight’  paper,  although  we  could  make 
good  use  right  now  of  a  hundred  tons 
of  paper  at  a  reasonable  price.” 

Back  to  7  Column* — for  a  While 

Chicago, — The  Herald  &  Examiner, 
which  has  been  running  in  eight-column 
form  for  several  years,  appeared  on 
three  days  last  week  in  7  column 
“dress.”  Explanation  for  this  is  the  fact 
that  there  was  some  old  stock  on  hand 
which  was  used  in  the  interest  of  news 
print  economy.  The  Herald  &  Exam¬ 
iner,  along  with  other  papers,  is  hard 
hit  by  the  paper  shortage,  and  has  been 
running  along  on  a  "hand-to-mouth” 
basis  for  sometime.  It  is  learned  that 
13’/i  cents  a  pound  was  paid  for  one 
small  lot  last  week  in  an  emergency. 

Dorrance  With  Logan  Agency 

Sturges  Dorrance  has  become  a  vice- 
president  of  Thomas  F.  Logan,  Inc., 
\ew  York.  In  the  past  he  has  been 
associated  with  the  Cosmopolitan  and 
other  national  maga/.ines. 


$70,000  or  less  for  invest¬ 
ment  in  one  or  more  news¬ 
paper  properties. 

Locations  in  southeastern 
section  of  the  United  States 
preferred.  Proposition  U. 
K. 

CHARLES  M.  PALMER 

Nawapapar  Propartias 

225  FIFTH  AVE.,  N.  Y. 


CONSOUDATION 


Every  newspaper  consolidation  we 
have  effected  in  recent  years  has 
worked  out  greater  atrength  and  profit 
than  we  predicted  for  it  in  advance. 

The  need  of  merger  and  combination 
in  the  publishing  held  is  more  urgent 
today  than  ever  before.  Such  negotia¬ 
tions  are  difficult  and  require  long 
years  of  training. 

HARWELL  A  CANNON 

Newspaper  and  Magazine  Propertia* 
TIMES  BUILDING  NEW  YORK 


HAD  NO  REASON  TO  WORRY 

Sweden  Make*  All  Paper  Helge  Aker- 

lund  Need* — Buy*  U.  S.  Equipment 

Perhaps  the  most  envied  man  at  the 
Waldorf  during  convention  week  in 
New  York  was  Helge  Akerlund  of  Ahlen 
&  Akerlund,  the  largest  publishing  house 
in  Sweden,  who  was  a  visitor.  For  Mr. 
.•\kerlund  professed  nothing  but  a  de¬ 
tached  and  academic  interest  in  the 
white  paper  shortage — his  country  is  e.x- 
porting  paper  to  the  United  States.  Af¬ 
ter  having  purchased  a  considerable 
quantity  of  American  printing  machin 
ery  and  arranging  for  the  Scandinavian 
rights  for  “O.  Henry,”  the  newspaper 
serial  rights  to  whose  works  arc  con- 
I rolled  by  the  Wheeler  Syndicate,  Mr. 
.\kerlund  sailed  on  the  Bergensfjord  on 
Friday. 

On  Wednesday  Mr.  Akerlund  was  the 
dinner  guest  of  C.  T.  Brainard,  presi¬ 
dent  of  Harper  &  Brothers  and  Irwin 
Barbour,  general  manager,  and  John 
Goldstrom,  managing  editor,  of  the 
Wheeler  syndicate.  “In  the  Scandinavian 
countries  we  look  for  increased  co¬ 
operation  between  .\mcrican  and  Scan¬ 
dinavian  publishers  to  the  benefit  of 
both,”  said  Mr.  Akerlund  before  sailing. 
Prohibition  in  the  United  States,  he 
said,  has  benefitted  Sweden,  in  that  im¬ 
portation  of  .^mer^can  liquor  has  ef¬ 
fected  a  drop  in  prices  there. 

Party  By  Four 

Last  week,  when  Stiles  &  Merriam. 
of  the  Mt.  Vernon  .\rgus,  invited  the 
memhers  of  the  New  York  State  Asso¬ 
ciated  Dailies  to  Mt.  Vernon  and 
Bronxville  as  their  guests  for  the  first 
meeting  to  be  held  south  of  Albany, 
they  planned  without  their  neighbors. 
Frank  E.  Xavier,  of  the  Yonkers  Her¬ 
ald,  and  Thomas  J.  Blain,  of  the  Port 
Chester  Item,  protested.  They  said  they 
were  also  Westchester  County  publish¬ 
ers  and  had  money  to  spend  and  wanted 
to  spend  it,  so  Stiles  &  Merriam  agreed. 
The  party  was  a  success  and  everybody 
was  happy. 

New  Oil  Country  Paper 

Roundup,  Mont. — The  Gusher  is  a  new 
paper  started  by  Robert  E.  Fivey,  Joseph 
Dickson  and  A.  W.  Eiselien,  which  will 
be  devoted  to  the  development  of  Mus¬ 
selshell  County  and  the  Montana  oil 
fields.  Mr.  Fivey  was  formerly  con¬ 
nected  with  the  Butte  Post. 


LEAVE  OF  ABSENCE  FOR  appellate  courts,  but  reversed  by  the 
__  _  o'l'rMilC'  Supreme  Court  of  Illinois  on  the  ground 

IVl.  Em  D  1  vIlNbi  that  the  corporation  was  a  public  service 

-  body  by  the  terms  of  its  charter  and 

(Continued  from  page  6)  could  not  refuse  news  service  to  an\ 

.  .  applicant. 

also  took  an  active  Chicago  stQpg  resigned  as  general  man- 

civic,  social  and  pohtical  affairs  in  1900,  shortly  after  the  decision. 

Meanwhile,  competition  was  keen  be-  3,,^  ^^.^.^^3,  directors,  including  Victor 
tween  the  various  press  associations  of  Lawson,  W.  L.  McLean  and  Frank  B. 
the  country  chief  ot  which  were  the  declined  re-election.  The  cor- 

New  \  ork  Assoaated  Press,  the  \\  est-  potation  continued  for  several  months, 
ern  Associated  Press  and  the  Lnited  wound  up  its  affairs  in  December, 
Press.  None  ot  these,  except  the  West-  jgQo,  and  the  present  Associated  Press 
ern.  is  directly  akin  to  the  present-day  ^.3^  organized,  avoiding  the  pitfalls  that 
organizations  of  similar  names.  The  |.|3d  tripped  its  predecessor.  It  was  in¬ 
corporated  under  the  membership  cor- 
poration  law  in  New  York  on  May  22, 
1900,  and  on  September  1900,  Mr. 

There  been  no 

terval  between  his  resignation  from  the 
old  corporation  and  his  appointment 

has  been  prac- 
from  1893 

His  taken  to 

the 


Considering  Stereotypers’  Deniu4 

Demands  for  a  new  scale  made) 
cently  by  the  newspaper  stereotypeni 
New  York  were  considered  at  a  ©( 
ing  yesterday  between  committetsi 
the  Publishers  Association  of  New  Yd 
and  the  Stereotypers’  Union.  Resd 
of  the  conference  were  nat  availaij 
when  Editor  and  Publisher  wenii 
press. 


Milton  Garces 


Treasury  Statements  Stopped 

Washington,  D.  C. — Publication  1 
the  daily  and  monthly  financial  sa 
ments  of  the  United  States  Treasury! 
been  discontinued,  Congress  not  havi 


pointed  chief  of  the  bureau.  He  ex¬ 
changed  jobs  with  Charles  T.  Thomp¬ 
son,  Eastern  superintendent,  the  fol¬ 
lowing  year,  and  retorned  to  the  Wash¬ 
ington  office  as  chief  when  Mr.  Thomp¬ 
son  went  to  Europe  on  a  general  as-  _  _ 

signment  during  the  war.  During  1917,  printing  them.  Secretary  Houston 
following  the  death  of  Arthur  W.  Copp,  nounces. 
chief  of  the  Southern  Division,  Mr. 

Elliott  held  the  posts  of  superintendent 
of  the  Eastern  and  Southern  divisions 
and  chief  at  the  capital,  and  in  1918  he 
was  assigned  to  New  York  as  chief  of 
the  news  department. 

Kent  Cooper,  who  succeeds  Mr. 

Martin  as  assistant  general  manager, 
has  been  with  the  A.  P.  since  1909,  fol¬ 
lowing  a  long  experience  on  Indian¬ 
apolis  and  other  Indiana  dailies  and  in 
the  field  for  the  United  Press  Associa¬ 
tions.  Upon  joining  the  A.  P.  he  was 
field  representative  for  the  general  man¬ 
ager,  supervising  the  installation  of  the 
telephone  news  service,  then  an  experi- 


Kent  Cooper 


United  Press  had  secured  control  of  the 
New  York  -Associated  Press  in  1892,  and 
the  Western  .Associated  Press,  the  char¬ 
ter  of  which  was  about  to  expire,  pre¬ 
pared  to  give  it  a  stiff  battle. 

The  W'estern  was  reincorporated  as 
the  -Associated  Press.  Incorporated  in 
Illinois,  late  in  1892,  practically  as  a 
cooperative  organization,  but  chartered 
as  a  stock  corporation  to  sell  news. 

Mr.  Stone  had  been  active  in  the  old 
VV’estern  .Associated  Press  as  far  back 
as  1883,  in  which  it  is  said  that  he  in¬ 
troduced  the  idea  of  the  leased  wire  sys¬ 
tem  and  had  it  adopted  while  a  director. 
He  was  watching  the  development  of 
the  new  Illinois  corporation,  and  it  had 
not  forgotten  him,  for  in  1893  he  was 
called  by  the  directors,  upon  motion  of 
James  E.  Scripps,  of  the  Detroit 
Tribune  and  Evening  News,  to  .serve  as 
general  manager  of  the  .Associated 
Press,  at  a  salary  of  $10,000  a  year.  He 
served  the  first  two  years  without  sal¬ 
ary,  but  continued  to  hold  the  presi¬ 
dency  of  the  Globe  Bank,  to  which  he 
had  meanwhile  been  elected. 

Three  days  after  his  appointment,  he 
was  on  his  way  to  London,  where  he 
made  an  arrangement  for  exchange  of 
news  services  with  the  Reuter  Telegram 
Company,  the  .Agence  Havas  and  the 
Wolff  -Agency  of  Berlin,  control  of 
which  news  sources  had  been  claimed  in 
the  United  States  by  the  United  Press. 

Bitter  war  was  waged  between  the 
two  for  four  years,  and  in  1897  the 
L'nited  Press  passed  into  the  hands  of  a 
receiver,  and  in  most  cases  its  clients 
were  admitted  to  membership  in  the 
A.  P.  of  Illinois,  which  had  adopted  the 
membership  basis  practically  as  used  to¬ 
day. 

Dominance  of  the  field  by  the  .A.  P. 
led  to  charges  of  monopoly  against  it  by 
former  clients  of  the  U.  P.  which  had 
not  been  elected  to  membership,  culmin¬ 
ating  in  an  action  brought  by  the  Chi¬ 
cago  Inter-Ocean,  service  to  which  had 
been  suspended  because  of  violation  of 
association  rules.  Favorable  verdicts  to 
the  -A.  P.  were  rendered  by  circuit  and 


BUFFALO  NEWS 

EDWARD  H.  BUTLER 

Editor  and  PublUker 


“The  only  Buffalo  newspaptr 
that  censors  its  advertising  ^ 
umns.  Many  of  our  advertiien 
use  our  columns  exclusively' 
The  above  is  one  of  the  maiq 
reasons  why." 

MEMBER  A.  B.  C 
Foreign  Advertising  Repreientitim 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Lytton  BuilAl 
NEW  YORK  CHICAGO 


Jackson  S.  Elliott 

Europe,  which  began  in  November  and 
ended  in  January,  having  as  its  object 
the  re-establishment  of  -Associated  Press 
news  centers  disorganized  by  the  war. 
The  strain  proved  too  much  for  his 
health,  and  since  his  return  he  has  spent 
much  of  his  time  away  from  the  office, 
the  actual  management  of  which  has 
been  in  charge  of  Mr.  Martin. 

New  Management  Personnel 

Mr.  Martin  came  into  the  assistant 
general  managership  of  the  .Associated 
Press  in  .August,  1912,  by  way  of  the 
board  of  directors,  of  which  he  was  a 
member.  He  graduated  from  Harvard 
in  1893,  and  was  for  five  years  there¬ 
after  on  the  staff  of  the  old  Boston 
Journal.  From  1898  to  1912  he  was 
editor  and  treasurer  of  the  Providence 
(R.  I.)  Journal.  During  the  late  war, 
Mr.  Martin  spent  most  of  his  time  in 
direct  charge  of  the  .A.  P.  staff,  cover- 


Few  Papers — (if  any)— surpass  tbi 

TRENTON  TTMF* 

NEW  JERSEY  I 

AS 


Advertisements  Limited 
to  Four  Columns 


In  order  to  conserve  newsprint  paper 
during  the  present  shortage.  The  New 
York  Times  is  limiting  the  number  of 
pages,  with  the  result  that  many  columns 
of  advertisements  are  daily  omitted. 

While  the  emergency  continues.  The 
Times  will  not  accept  advertisements 
occupying  more  than  four  columns,  or 
one-naif  pace,  except  for  publication  in 
Saturday,  Sunday  and  Monday  editions. 


Even  during  the  past  summer  foar 
pages — and  more — was  the  size  oi 
regular  weekly  Thursday  food  feiti 
a  winner  for  housewives,  retailers 
manufacturers. 

Wednesdays  and  Sundays  four  auto  p 
Tuesday  Music  Page. 

Circulation  26,649.  Member  A.  B. 


THE  NEW  YORK  TIMES 


The  amalgamation  of  the  two  leadin) 
progressive  Jewish  newspapers  o 
New  York 


Randolph  W.  Madison 


W«  cui  liicr*M«  your 
want  It  incraaaad. 

You  have  thought  of  praaa  cUpph^ 
yourself.  But  let  us  tell  you 
press  clipping  can  be  made  a  bustsu^j 
builder  for  you.  t 


THE  DAY 

AND 

THE  WARHEIT 


brings  into  being  the  most  powerful 
advertising  medium  in  the  Jewish  field. 


Editor  &  Publisher 

ROOM  802 

TITLE  INS.  BLDa 

LOS  ANGELES,  CALIFORNIA 


BURRELLE 


145  Lafayette  St.,  N.  Y.  Cilfj 

Established  a  (Quarter  ot  a  CartMf 


The  National  Jewish  Daily 


Editor  Publisher  for  May  I,  1920 
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An  Advertisement 
The  Size  of  This  One 


Published  in  this  list  of  daily  and  Sunday  newspapers, 
would  have  a  net  paid  circulation  of  6,652,230  copies  and 
would  cost,  on  a  10,000  line  contract  $1,771.54. 

A  10,000  line  contract  would  give  you  this  size  space,  in 
this  list  of  daily  newspapers,  once  a  week,  for  fifty  weeks, 
at  a  total  cost  of  $88,577.00. 

This  is  .0074  per  line  per  thousand  or  about  1,200  circula¬ 
tion  for  one  cent. 

You  could  tell  fifty  different  stories  in  a  year — yes,  if  you 
wanted  to,  you  could  tell  twenty  six  hundred  phases  of 
your  business  in  a  year ;  localize  every  advertisement,  tie 
every  piece  of  copy  to  a  local  dealer  and  to  local  condi¬ 
tions.  You  can  have  your  proposition  printed  and  cir¬ 
culated  in  332,611,500  newspapers  during  the  year  for 
$88,577.00. 

Tell  your  story  in  such  a  space.  Place  your  local  dealer’s 
name  in  every  advertisement;  link  your  name  and  your 
goods  to  each  town. 

Man !  if  your  merchandise  is  right,  and  your  copy  is  right, 
and  your  distribution  is  right  you  will  have  an  established 
market. 


DEALER’S  NAME  HERE 


Less  than 
Three  Quarters  of 
A  Cent  per  Line 
per  Thousand 


These  New  York  State  Daily  and  Sun¬ 
day  newspapers,  fifty-four  of  them ;  twelve 
Sunday,  fourteen  morning  and  twenty- 
eight  evening;  published  in  twenty-three 
cities,  come  as  near  covering  the  state  as 
is  possible  in  any  one  list. 

They  are  the  live-wire  papers,  covering 
their  local  fields  thoroughly,  cooperating 
with  local  merchants  and  doing  their  best 
to  keep  home  people  buying  their  goods  in 
home  stores. 

New  York  State  is  the  state  of  people, 
prosperity,  plenty  and  punch.  Merchan¬ 
dise  your  goods  in  this  territory,  cultivate 
it  carefully  and  let  these  newspapers  do  for 
you  what  they  have  done  and  are  doing 
for  other  national  advertisers  who  have 
learned  how  to  link  intensive  advertising 
and  intensive  merchandising  together,  and 
put  them  to  work  in  an  intensive  market. 


^Albany  Knickerbocker  Press  (M) . 

*Albany  Knickerbocker  Press  (S) . 

Auburn  Citizen  (E) . 

*Brooklyn  Daily  Eagle  (B) . 

*Brooklyn  Daily  Eagle  (S) . 

*Brooklyn  Standard  Union  (E) . 

*Brooklyn  Standard  Union  (S) . 

^Buffalo  Courier  &  Enquirer  O^&E)... 

*Bu£Falo  Courier  (S)  . 

BufiFalo  Evening  News  (E) . 

Buffalo  Evening  Times  (E) . 

Buffalo  Sunday  Times  (S) . 

Coming  Evening  Leader  (E) . 

Elmira  Star-Gazette  (E) . 

^Glens  Falls  Post  Star  (M ) . 

*Gloversville  Leader-Republican  (E) . . . 
*Gloversville  Morning  Herald  (M).... 
Ithaca  Journal-News  (E) . 

iamestown  Morning  Post  (M) . 

.ockport  Union  Sun  and  Journal  (B)... 

*Middletown  Times-Press  (E) . 

Mount  Vernon  Daily  Argus  (E) . 

*Newburgh  Daily  News  (E) . 

New  York  American  (M) . 

New  York  American  (S) . 

New  York  Globe  (E) . 

Government  Statement,  October  1st, 
*A.  B.  C.  Report,  October  1st,  1919. 
^Publishers’  Statement 
•♦Publishers’  Statement  for  January, 
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New  York  Post  (B) . 

••The  Sun  and  New  York  Herald  (M' 
••The  Sun  and  New  York  Herald  (S 


New  York  Times 
New  York  Times  ( 


Schenectady  Union-Star 


♦Troy  Record  (MftE). 
Udca  Daily  Press  (M) 
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ttGoverament  Statement,  April  1,  1920. 
tSeven  Day  Average. 

Total  Circulation . 


6,652,230 


Print  Paper  Conservation 

Is  the  most  important  matter  before 
the  newspaper  publishing  and 
advertising  business  of  the  country. 


Unless  both  publishers  and  advertisers 
co-operate  to  keep  consumption  within 
that  of  1919,  we  will  have  a  panic  mar¬ 
ket  next  Fall  and  much  higher  prices 
next  year. 


THE  NEW  YORK  GLOBE  will  keep  its  use 

of  print  paper  in  1920  down  to  that  of  1919, 
and  will  print  no  more  newspapers  or  advertising 
than  can  be  done  without  exceeding  that  tonnage. 


MEMBER 
A.  B.  C 


THE  NEW  YORK  GLOBE 


180,000 
A  DAY 


JASON  ROGERS,  Publisher. 


